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‘New Frontiers’ in World Trade 
Outlined by Secretary Hodges 





N the years immediately after World 

War II, people all over the world 
were eager to buy almost anything we, 
in the United States, had to offer. The 
greatest obstacles to our exports were 
the trade and currency restrictions 
which other countries had to impose to 
conserve their gold and their meager 
dollar earnings and maintain their in- 
ternational balance of payments. 

Today, less than a decade later, that 
situation has been wrenched about com- 
pletely. Now it is we who are con- 
cerned about our balance of payments 
and the outward flow of gold. 

From 1951 through 1957, the United 
States had an average balance of pay- 
ments deficit of about $1 billion a year. 
Though this was substantial it did not 
reduce U.S. gold reserves. Nor did it 
impair the standing of the dollar as an 
international currency. 

In 1958 and 1959, however, the U.S. 
payments deficit rose sharply—first to 
$3.5 billion, then to $3.8 billion. This 
net loss was brought on largely by a 
slide in our exports at the same time 
that our imports were rising. In 1960, 
the deficit was again $3.8 billion. This 
time a substantial rise in the trade bal- 
ance was offset by a flow abroad of 
short-term funds in search of higher 
returns and other adverse capital move- 
ments. 

The result of this 3-year $11 billion 
deficit in payments was that, from 
1958 through 1960, the United States 
sustained a loss of gold of more than 
$4.7 billion. And by last year, for the 
first time in decades, there were signs in 
many parts of the world of weakened 
confidence in the dollar. 

Fortunately, we have had some im- 
provement in this situation since the 
first of. the year. The President, in his 


balance of payments message to Con- 
gress in February, ended once and for 
all any doubts about the future of the 
dollar by pledging flatly that the 
United States would use all available 
resources to maintain the integrity of 
its currency. 


EANWHILE, with the help of cer- 
tain monetary steps, our accounts 

with the world have taken a turn for 
the better. In the first three months 
of 1961, our net less of gold and dollars 





Excerpts from an address by Secre- 
tary of Commerce Luther H. Hodges at 
the World Trade Luncheon in New 
York on May 24, 1961. 
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dropped to a seasonally adjusted an- 
nual rate of about $1 billion, compared 
with a rate of $4 billion in the last 
quarter of 1960. Equally important, the 
outflow of gold has stopped, at least 
temporarily. In March, there was 
actually a small increase in our re- 
serves. 

The broad outlines of U.S. trade 
policy were laid down by the President 
in his balance of payments message. 
In it, he emphatically ruled out purely 
restrictionist measures as unnecessary 
an unwise. Instead, he proposed a pro- 
gram which, with certain monetary 
steps, placed primary emphasis on ex- 
panding exports through vigorous pro- 
motion and increased government serv- 
ices to exporters, export credit insur- 
ance to U.S. business firms, and a new 
tourist program to spur two-way in- 
ternational trade. 


(See Frontiers, page 29) 
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Larger, Sturdier _ 
With the issue of July 3, Foreign Commerce Weekly will appear 


in new dress—a 


familiar newsprint. 


ier cover, 
contents in the mails, and a whi 


rinted in color, to protect the 
paper stock instead of the 


The magazine has been running larger to accommodate the 
increased information on trade opportunities and other material 
growing out of the National Export Expansion Program. Recent 
issues have averaged over 50 pages in contrast with 35 a year ago. 
The larger magazine, and to a lesser extent the improved paper 
stock, have brought about an increase in annual cost to domestic 
subscribers from $6 to $10.50, effective immediately. 
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icine! ® ADEN.--Recent developments in low-cost housing have interested a Singapore 


ges at} and a British firm in attempts to sell their versions of prefabricated houses. 
New | Individual units are quite small, somewhat larger than tourist cabins. Asking price 
for Singapore home is between $2,800 and $3,500. No U.S. prefabs are on the market. 
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@® AUSTRIA.--U.S. firm, General Dynamics Corp., reportedly has established a 











ined subsidiary, General Atomics Europe, in Austria. 

ogee @ BELGIUM.--Luria International Belgium, U.S.-owned company, reportedly has 
least | been established for import and sale of scrap metal. 

> was Uni Office International Corp., Sint-Jans-Molenbeek, subsidiary of New York 
ur T=} parent, has been formed to import electronic and atomic energy products. 

‘mae @ BERMUDA.--Stamp duty on conveyances or transfers on sales of any real or 


ossage.| Personal property has been increased from 2 to 5 shillings for every 50 pounds 


purely | sterling. 
essary 
a pro- @ BOLIVIA.--The Ministry of Public Works and Communications has called for bids 
pong in connection with contemplated paving and improvements of the La Paz El Alto 

1s pro-} Airport. Bolivian and foreign construction firms are invited to place bids by June 
t serv-[ 20, 1961. Details are available from offices of Airways Engineering, Inc., Wash- 


insur-# ington, D.C. 


a new 
a ® BRAZIL.--The federal railway system operating in Rio Grande do Sul has 
increased passenger and freight rates from 4 to 150 percent due to the railroad's 
large deficit in first quarter of 1961. 
Fabrica Nacional de Vagoes, S.A., will produce Buffalo-Springfield tandem- 
type road rollers at a plant in Cruzeiro, State of Sao Paulo, under licensing 
agreement with Koehring Overseas Corp., Milwaukee, using only local parts in manu- 
facture of the rollers. 
Six Japanese engineers from Japan Overseas Power Development Institute have 

visited Parana to discuss with local officials the construction of Sete-Quedas 
pw hydroelectric plant, making survey of site to determine feasibility of constructing 
the a 600,000 kw. plant. 
The local Japanese Kurashiki textile mill in Porto Elegre will now receive its 
the additional equipment free of exchange cover in accord with instructions issued 
erial by the Government. State of Rio Grande do Sul produces 90% of total wool in Brazil, 
cent |but utilizes only 16% of total. 
oe A 5-man trade mission from Communist China has visited Brasileia, Rio de 
estic | Janeiro, State of Rio Grande do Sul, and Sao Paulo. Chinese products reportedly 
available for export are agricultural machinery, mining equipment, textile machinery, 
coal, steel lamination, chemical products and, cotton and silk fabrics. 
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® COLOMBIA.--Official gold and foreign exchange reserves declined by $15 mil- 
lion in April, to $152 million; the March decline was $10 million. Import registra- 
tions in April were down $12.7 million from April 1960. 

Compania Colombiana de Electricidad, subsidiary of American & Foreign Power 
Co., has installed a new 2-million peso electric power generating plant of 1,500- 
kw. capacity in Santa Marta. Equipment of German manufacture was purchased with 
German currency which had accrued to A&FP. 


®@ DENMARK.--Changes in proposed tariff revision would primarily affect motor 
vehicles and parts, tires and tubes, and electronic equipment. Effects on presently 
small export of U.S.-manufactured motor vehicles to Denmark would be mitigated by 
proposed separate rate for vehicles with a cylinder capacity in excess of 3,000 cc. 
Rate on TV picture tubes would not increase. 


@® FRANCE.--March volume of external trade set an all-time record for any 
single month. Imports from United States increased by 46% over February, and 
exports to United States were 18% higher. 


GERMANY, FEDERAL REPUBLIC OF.--A 250,000-ton floating dock has been con- 
structed by a German firm under contract from VAR Suez Canal authority. Two 
mechanical engineering companies, Becker & van Huellen and G. Siempelkamp & Co., 
both of Krefeld, will each build pressed board plants in Egypt, using flax waste. 

Local press reports that Lone Star Steel Co., Dallas, Texas, is the first U.S. 
Steel mill to deliver hot rolled wide strip steel to German and French customers. 

The U.S. Chamber of Commerce in Germany has announced establishment of a new 
branch office in Hamburg to facilitate business contacts between the United States 
and northern Germany. The C of C has branches in Berlin, Frankfurt, and Munich. 





® GREECE.--Industrial developments include: Ground breaking at Lavrion for 
$5-million polysterene plant being built by Dow Chemical Corp. ; inauguration of 
exploratory drilling operations in Thessalonika area by W. H. Hunt; and announce- 
ment of approval of other investments totaling about drs. 3.3 million in motion 
picture, electrical appliances, hosiery and footwear manufacturing plants. 

Other industrial developments include: With dr. 350 million in Cooley Amendment 
funds, U.S. firm Rheem will purchase 40% interest in Greek firm Izola (stoves, 
refrigerators, and other appliances). In addition, Izola reportedly has obtained 
approval from International Finance Corp. for $l-million loan for expansion and 
modernization; ground work for $3.5 million Dow Chemical Co. polysterene plant at 
Lavrion has commenced; representative of Arthur D. Little arriving to conduct study 
for food processing industries, a study financed by U.S. technical assistance 
funds; opening of negotiations between International Development Corp. and 2 U.S. 
companies to establish fruit juice and vegetable canning plants with output 
destined for export. 


@ INDONESIA.--Superior Coach Corp., Lima, Ohio, reportedly has entered into a 
licensing arrangement with P.T. Gaja Motors of Indonesia for assembly and partial 
parts manufacture of Superior bus bodies. 
Increases in the maritime fleet include five vessels of 2,300 DWT from West 
Germany, ninth of ten 900 DWT ships from Poland, and second of three 5,000 DWT 
vessels from Japan have recently reached Indonesia. 


® ISRAEL.--First machine of new Kaiser-Ilin automobile-assembly plant, 
Ashkelon, has begun production. Other sections, particularly gear manufacturing, 
expected to start operations in a few months. 


@ ITALY.--U.S. pharmaceutical firm, Merck, Sharp and Dohme, has announced 
buying into Cipelli Industria Farmaeutica of Pavia, for production of U.S. company 


(Continued on page 33) 
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ECONOMIC CONDITIONS ABROAD 





Rapid Industrial Expansion in Italy 
Stimulates Demand for Imports 


fp ONE.—The Italian economy continued to expand at a rapid rate 
in the first quarter of the year, although perhaps not as rapidly 


as in the same period of 1960. 


Imports and exports increased by 


11.8 and 11.7 percent, respectively. Nevertheless, larger imports of 
capital goods and raw materials in support of Italy’s continued in- 
dustrial expansion, in addition to seasonal factors which normally 
cause a rise in imports and a decline in exports created the first bal- 
ance-of-payments deficit in recent years. 

Industrial production, although showing a slight seasonal decline, 
exceeded that of the same period of 1960. Following a similar sea- 
sonal course, the manufacturing index rose 10.1 percent, strongly sup- 
ported by increased production of motor vehicles, steel, and chemicals. 
The outlook for agriculture became more favorable. 


Trade Gap Widens 


Exports in January-February con- 
tinued to rise as they have in that 
period for the past 5 years, to reach 
a total value of $602 million. The 
trade deficit of $231 million for those 
months exceeded the record January- 
February 1957 deficit by $24 million 
and contributed substantially to the 
total balance-of-payments deficit. 

A part of the trade deficit can be 
attributed to Italy’s trade with the 
Common Market countries, which in 
the 2 months sold $49 million more to 
Italy than they imported from it. More 
significant, however, was Italy’s $105 
million trade deficit with the United 
States. 

The largest increases in imports 
compared with the same period of 
1960, according to available data, were 
in imports of pig iron, steel, and other 
metals; machinery, especially machine 
tools; wood and lumber; crude petro- 
leum; all kinds of transportation 
equipment; and wheat. 

The Chamber of Deputies approved 
a bill increasing the appropriation for 
ICE, Italy’s Institute for Foreign Com- 
merce, from 500 million lire, the equiva- 
lent of. $800,000, to 1.5 billion lire, or 
$2.4 million, for fiscal year 1961-62 as 
a step in its expanded export program. 

Italy carried out an active trade 
mission program during the quarter, 
sending groups to India, South Africa, 
and the Federation of Rhodesia and 
Nyasaland, and receiving missions from 
Argentina, Brazil, and a number of 
African republics. The Foreign Trade 
Minister participated personally in 
trade promotional activity abroad by 
visiting Egypt, the United Kingdom, 
and South Africa. 

Italy negotiated a 4-year trade ac- 
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cord with the U.S.S.R. covering 1962- 
65. The agreement was to be signed 
in Rome during the forthcoming visit 
of the Soviet Foreign Trade Minister. 
Among other trade agreements signed 
or extended is the new technical and 
economic cooperation agreement with 
Morocco which is designed to promote 
Italian investments and offer technical 
assistance. 


Industrial Production Strong 


The index of industrial production 
in Italy in the first 2 months was up 
9.5 percent over the same months of 
1960. In view of first quarter seasonal 
factors which adversely affected such 
industries as food processing, building 
materials, and electrical power, the 
quarter’s increase compares reasonably 
well with the 13.6-percent index in- 
crease in the year 1960. Available 
data indicate a further increase in 
industrial output in March. Both 
domestic and foreign demand for capi- 
tal and consumer goods continued 
strong. Stocks, particularly of finished 
products, reportedly remained station- 
ary or increased slightly. 

The consensus among Italian indus- 
trial and business circles appears to be 
that the increase in production is a 
continuation of the country’s long-term 
industrial growth although at the more 
decelerated rate which appeared after 
mid-1960. 

Volume of investments in January 
and February were reported at or 
higher than the highest reached in 
1960. Rate of investment reportedly 
continued high in March. Credit de- 
mand was mostly for medium-term 
operations. 

A significant indication of industrial 
growth was the 10.7 percent increase in 


production of electric power in January 
and February above the same period 
of 1960. Production of natural gas 
however, declined 5.1 percent. 

Consumption of petroleum products, 
especially gasoline, increased 33.4 per- 
cent in the first quarter over the same 
period of 1960. Fuel oil consumption 
was up 11 percent. Important dis- 
coveries of natural gas in southern 
Italy and Sicily should be of particular 
aid in furthering industrial develop- 
ment in the South. 

Steel production continued to expand, 
and by the end of the quarter amounted 
to 2,224,000 metric tons, up 9.6 percent 
from the same period of 1960. March 
production of 770,000. tons set a new 
monthly record. 

Pig iron output for the quarter at 
703,000 tons was 20 percent higher 
than in the first quarter of 1960. 
Short-term ‘prospects were generally 
favorable. ‘ 

Manufacturing remained the strong- 
est industrial sector in January and 
February; production rose 10.1 percent 
above that of the same period of 1960. 
Textiles, particularly wool, and arti- 
ficial fibers made the smallest gains. 
The poor showing for textiles was 
blamed on low exports and on already 
substantial stocks of wool for next 
winter. Foreign textile orders began 
picking up towards the close of the 
quarter, however, and further encour- 
agement was gained from the lively 
foreign and domestic demand for wear- 
ing apparel. 

Despite a 20.7 percent decline in 
motor vehicle exports in January and 
February, compared with the first 2 
months of last year, production in those 
months expanded 10.8 percent. The 
increase in domestic demand for auto- 
mobiles was probably aided by cuts in 
gasoline price over the past year. 

Rubber production continued high. 
The upturn in auto output is expected 
to reduce the large stocks of tires re- 
portedly held by manufacturers. 

Production of precision machinery, 
ball bearings, and light engineering 
products was reported particularly 
high. A good inflow of foreign and 
domestic orders is reported for ma- 
chine tools, electrical appliances, and 
measuring instruments. 

The food-processing industry except 


(See Italy, page 10) 
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Indonesia Steps Up Imports, Fights 
Inflationary Pressures 


JAKARTA.—The Indonesian economy showed negligible im- 


provement in the first quarter of the year. 


General inflation 


was felt again after relative price stability in the last half of 1960. 
The level of exports, particularly of agricultural products, was dis- 
appointing, and the country’s foreign exchange reserves reportedly 
were drawn down faster than had been planned. Imported goods, 
however, were more abundant, and the population as a whole enjoyed 
the benefits of artificially low rice and textile prices. 

Hope for economic advancement lies heavily with the 8-year devel- 
opment plan which went into effect on January 1. Little progress, 
however, was made during the quarter in implementing the plan other 
than agreeing on targets for the year and establishing some super- 
visory bodies. Of critical importance to the success of the plan is 
the negotiation of satisfactory arrangements with the petroleum 
companies, but little progress in negotiations was made during the 


period. 


Export Trade Disappointing 


The export outlook for 1961 is not 
considered encouraging. The index of 
export licenses issued in January and 
February dropped below the 1960 aver- 
age, and, as stated by tHe Indonesian 
Minister of Trade, the decline caused 
concern. As a result of the decline in 
foreign exchange income during the 
quarter and a heavier incidence of im- 
ports, the Government drew down its 
reserves faster than was anticipated. 
Reserves which stood at $300 million at 
the end of 1960 declined to $220 million 
by mid-March and are expected to drop 
to about $140 million by the end of the 
year unless the foreign exchange pic- 
ture is bolstered by increased revenue 
from oil operation contracts currently 
under negotiation. 

Although 1960 year-end figures are 
still not available, it was announced 
that Indonesia had maintained a favor- 
able surplus in its balance of trade 
for 1960, although it fell below the 1959 
surplus. Value of exports declined from 
that of 1959, while value of imports in- 
creased substantially over that of either 
of the two immediately preceding years. 
The import increase was mainly in 
value of consumer goods, including rice. 

The United States ranked first both 
as a supplier of imports to Indonesia 
and as a recipient of its export prod- 
ucts. 


More Changes in Exchange System 


Two modifications in Indonesia’s cur- 
rent exchange rate system were readied 
during the quarter and made effective 
in early April. The more important 
change from the standpoint of the trade 
community was a partial reclassifica- 
tion of imports according to the four 


* 
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regular commodity import exchange 
rates. The principal change was to en- 
large the classification of goods coming 
in at the highest rate. 

Specifically, changes involved trans- 
fer of some less essential goods, includ- 
ing textiles, from the effective 56.25- 
rupiah rate to the 72-rupiah rate; 
transfer of some less essential chemi- 
cals, vehicles, and semiluxury goods 
from the 72-rupiah rate to the “free 
list” rate of 200 rupiah to the dollar; 
and inclusion in the free list of some 
previously prohibited items, that is, ex- 
pensive watches and cameras and rugs. 

The reclassification changes the ap- 
proximate proportion of imports ef- 
fected at the various rates, compared 
with the former percentages, shown in 
parentheses, as follows: At the basic 
45-rupiah rate, 31 percent (31 percent) ; 
at 56.25 rupiah, 42 percent (43); at 
72 rupiah, 13 percent (17); and at 200 
rupiah, 14 percent (9). 


Special Tourist Rate Set 

The other foreign exchange action, 
announced on April 18 and effective on 
May 1, was the fixing of a special tour- 
ist exchange rate of 90 rupiah to the 
dollar—the same rate already appli- 
cable to other invisible import pay- 
ments, such as cost of insurance and 
foreign travel. The new rate doubles 
the amount of local currency a tourist 
now receives for his foreign exchange 
and is expected to encourage greater 
tourist spending in the country. 

On the basis of developments during 
the quarter, additional price rises and 
recurrent shortages of essential com- 
modities are expected throughout much 
of the year. The trend of relative price 
stability in Djakarta and some other 


areas in the latter half of 1960 was re- 
versed by the close of that year, and 
estimates put the overall rise in cost of 
living in 1961 at 20 percent, or about 
the same as in 1960. A sampling of 
price indexes for Djakarta and Sura- 
baja indicates a 7-percent rise in prices 
in the first 2 months of this year. As 
in the past few years, there were short- 
ages of such goods as sugar, coconut 
oil, cement, vehicular spare parts, kero- 
sene, and gasoline. 

From a deflationary point of view, 
the increase in imports of consumer 
goods during the quarter was impor- 
tant. Many of these goods were or- 
dered in the latter part of 1960 under 
the 200-rupiah free-list rate established 
last August. Together with a falling 
off of exports, this import increase 
caused a reduction in local currency 
availabilities, as reflected in a decline 
of foreign exchange reserves. Such 
deflationary influences, however, were 
not sufficient to counteract the inflation- 
ary forces, and the supply of money 
continued to increase faster than that 
of goods and services. 


State Budget Approved 


On February 15 the Indonesian Par- 
liament unanimously approved the 1961 
budget presented by the Government. 
The budget anticipates 1961 expendi- 
tures at 82.65 billion rupiah, revenues 
at 66 billion rupiah, and a deficit of 
16.65 billion rupiah. 

Expenditures are divided into two 
parts: 30 billion rupiah for the 8-year 
development plan, and 52.65 billion 
rupiah for routine expenditures. The 
latter is further divided into 23.5 bil- 
lion rupiah for military expenditures 
and 29.15 billion rupiah for civil ex- 
penses. 

The revenue estimate includes 47 bil- 
lion rupiah from routine tax income 
and 19 billion rupiah from extraordi- 
nary income made up of profits of State 
enterprises, income from sales of State 
bonds, and other special revenue. 

Ten billion rupiah of the anticipated 
deficit is to be financed by loans from 
the State development bank. The loans 
are to finance productive projects, such 
as power and cement plants, which can 
repay the loans. 

The Government has not yet revealed 
the actual size of 1960 financial opera- 
tions. Some unofficial sources indicate 
that the deficit was between 5 and 6 
billion rupiah—Parliamentary authori- 
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zation was for 2 billion rupiah—with 
expenditures reaching a record 60-61 
billion rupiah and revenues a record 55 
billion rupiah. 


Development Plan Launched 


Indonesia’s 8-Year development plan 
was officially inaugurated on January 
1. The Government devoted its efforts 
in the first quarter to achieving a more 
rational definition of the plan’s struc- 
ture and to setting up an organizational 
framework within which the plan can 
be implemented. Committee reports in- 
dicate that the first 3 years will be 
devoted to improving the country’s 
transportation network and overhead 
facilities, achieving the preliminary ob- 
jectives of the food and textiles pro- 
gram, and laying the groundwork for 
capital-intensive projects proposed for 
undertaking in the second, or 5-year, 
phase of the plan. 

Twelve projects are identified as 
“first priority” projects. These include 
a tin smelter at Bangka to be financed 
and constructed by a West German 
firm. West Germans have also con- 
tracted to finance and construct two 
floating drydocks and an iron and steel 
facility at Lampung, South Sumatra. 
New textile mills are scheduled to be 
built under various British, Japanese, 
and communist Chinese credits. An 
electric bulb factory is scheduled for 
construction at Semarang with a Hun- 
garian credit, and a window glass fac- 
tory in Djakarta with a U.S.S.R. credit. 
The Government also plans to construct 
various paper, wood pulp, and petro- 
chemical facilities, but financing of 
these projects does not yet appear to 
be firm. 

One large and several small electric 
powerplants were completed during the 
quarter under the State electric com- 
pany’s 5-year plan to complete 99 
powerplants by 1965, 10 hydroelectric 
and 89 diesel units. A 19,200-kilowatt 
power station went into operation near 
Bandung in January and now supplies 
the West Java grid with 18 percent of 
its power. Progress continued to be 
made under the U.S. program of sup- 
plying 62 diesel electric power gener- 
ators for 41 cities scattered throughout 
the larger islands. 

Plans were settled in March for erec- 
tion of a 50,000-kilowatt thermal power- 
plant in Surabaja which will more than 
double the city’s ‘power output. The 
$14.3 million project, to be built by an 
American company and scheduled to 
begin operation in 3 years, is being 
financed by an Export-Import loan ap- 
proved in 1960. 

Also signed was a contract between 
Indonesian and Soviet representatives 
for construction of two nuclear training 
facilities to be financed out of the 1960 
Soviet $250-million credit. One is a 
$2 million nuclear reactor located in 

(See Indonesia, page 26) 
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Brazilian Business Adjusts To Meet 


Financial Reforms of Government 


RAZILIAN business as a whole has remained active while the 
‘business community has centered attention upon the March for- 
eign exchange reforms and related Presidential pronouncements 


stressing achievement of monetary and price stabilization. 


Particu- 


larly have manufacturers felt concern over the effects of the exchange 

reforms on importation of foreign supplies. ; 
The Government plans to take steps to expand exports by easing 

restrictions hampering the normal flow of international trade. 
Missions have been dispatched to the Soviet bloc countries to explore 


the possibilities of trade there. 


Industries Apprehensive 


The reduction from $50,000 to $20,000 
in maximum permissible weekly for- 
eign exchange purchases for imports 
(Foreign Commerce Weekly, Mar. 27, 
1961, p. 18) has generated concern 
among manufacturers of automotive 
vehicles and roadbuilding equipment 
and a few other large and heavy in- 
dustries which rely upon foreign 
sources for certain raw materials or 
semifinished goods and which have al- 
ready cut production by about 20 per- 
cent (Foreign Commerce Weekly, May 
8, 1961, p. 10). These manufacturers 
had anticipated little difficulty in ob- 
taining higher weekly exchange quotas 
after the reduction, but they have en- 
countered long delays in the processing 
of their requests and authorities ap- 
pear to be opposed to granting in- 
creased quotas. 

This situation in itself, however, is 
not expected to have any immediate ad- 
verse effect upon the automotive indus- 
try, as the demand for automotive ve- 
hicles already has been sharply cur- 
tailed because of the rise in cost of pe- 
troleum products, also brought about 
by SUMOC through the doubling of the 
preferential rate of exchange appli- 
cable to such imports. On the basis of 
past experience, this buyer resistance 
may be expected to disappear within a 
few months. 

Contrary to expectations of retailers 
in general, the rising cost of living, 
which in Rio de Janeiro, amounted to 
5.1 percent in the first quarter of the 
year, has not caused a drop in retail 
trade. 


Significant Developments 

A few significant developments oc- 
curred in the industrial and trade com- 
munities in April. The Federal Gov- 
ernment extended credits to the Para- 
napanema powerplant in the State of 
Sao Paulo and to projected slaughter- 
houses and cold storage plants in the 
States of Parana and Espirito Santo. 

A subsidiary of the Swiss firm Sulzer 
Freres began installation in the State 
of Guanabara of a plant to produce 
diesel engines, industrial cold storage 





installations, and air conditioning 
equipment. 

Mecanica Pesada S.A. of Taubate, 
Sao Paulo, has begun to produce elec- 
trie cranes for the shipbuilding indus- 


A second lampblack plant, to utilize 
residual oils from Bahia, also is to be 
constructed. 

The State of Guanabara was consid- 
ering inclusion of construction of an 
iron ore export loading dock in its 
proposal for a tidewater steel plant 
at Santa Cruz, but the project would 
be contingent upon developments in the 
overall program for large-scale iron 
ore exports. 

The only significant development in 
the agricultural sector was the signing 
of a Federal decree fixing minimum 
basic prices for rice, beans, corn, pea- 
nuts, and soybeans for crop year 1961- 
62 and for 1960-61 surpluses. The de- 
cree also cites the Government’s readi- 
ness to enter the market if prices drop 
below prescribed levels. 


Export Expansion Planned 

Expansion of exports in general is 
the aim of a group recently formed by 
the Brazilian President. On April 6 
the group began a study of the export 
situation with the express purpose of 
proposing measures for elimination of 
bureaucratic formalities, reduction of 
port charges and taxes, and relaxation 
of trade restrictions. 


Soviet Trade Ties Strengthened 

In accordance with the new Brazilian 
administration’s avowed belief that de- 
velopment of all potential markets is 
vital to Brazilian trade and progress, 
trade missions were dispatched to the 
Soviet bloc countries. 

A mission left for Moscow on April 
19 to conduct negotiations intended to 
increase trade between Brazil and the 
U.S.S.R. under the terms of the Bra- 
zil-U.S.S.R. trade agreement of 1959. 
Principal objectives are to expand the 
volume, value, and range of products 
involved in commercial interchanges 
between the two countries, with par- 

(See Brazil, page 14) 
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Lebanese Economy in Moderate 
Recession; Trade Off, Money Tight 


EIRUT.—The opening months of 1961 were characterized in 
Lebanon by a recessional business trend variously described by 


Lebanese observers as a “calm,” a 


“stagnation,” and a “crisis.” 


Recession from 1960 post-recovery expansion manifested itself 
in a drop of customs receipts, poor trading, difficulty in meeting 
financial obligations, an increasing number of small bankruptcies, 
shrinking credit facilities, diminishing commercial demand, and a 
noticeable appreciation of the Lebanese pound vis-a-vis foreign cur- 


rencies. 


No statistics are yet available for the first quarter to indicate a 
rise or drop in last year’s significantly swollen bank deposits said 


to be in excess of £L1 billion (U.S.$319.5 million). 


The Govern- 


ment’s so-called frozen assets in the Banque de Syrie et du Liban 
(BSL) were unofficially estimated at about £L250 million ($79.9 mil- 
lion). Public opinion and the press deprecated this situation and 
predicted no business upturn until after the Government has moved 
to release its immobilized balances and to launch its announced devel- 


opment projects. 
Some Sectors Not Affected 


The recessional trend did not affect 
automobile and household appliance 
dealers, whose sales continued to reg- 
ister a phenomenal increase; construc- 
tion activity, which showed no sign of 
abating; and the stock exchange, where 
speculation in favored shares rose to 
a fever pitch. That knowledgeable 
Lebanese businessmen did not consider 
the stagnant economic situation more 
than a passing and temporary phenom- 
enon was indicated by the rise in new 
incorporations from the previous quar- 
ter’s 18 to 29, with a total share capital 
of £L81 million ($25.9 million). 

The “calm” in entrepreneurial ac- 
tivity had not yet affected rising de- 
mands of the new middle class for lux- 
ury goods available on easy credit 
terms. High urban demand for con- 
sumer goods served to offset whatever 
deleterious effects might have been 
forthcoming from the steadily declining 
transit trade. 

The Government’s deflationary, tight- 
money policy and its delay in launching 
planned development projects were held 
responsible by many Lebanese for the 
increasingly recessional character of 
the economy. In spite of growing pub- 
lie and political pressure, however, the 
Government gave no indication that it 
was ready immediately to abandon its 
traditional laissez-faire policies. 

At the end of March, high-level dis- 
cussions were still going on concerning 
the proposed establishment of a board 
to elaborate and supervise execution of 
development projects. One alleged rea- 
son publicly advanced to explain the 
dilatory nature of the proceedings was 
the Government’s recent administrative 
reform, in which, it was claimed, ex- 
perienced technicians were replaced 
with persons new to their jobs. 





Government dualism with regard to 
economic freedom versus statism man- 
ifested itself in import policies. Not- 
withstanding previous announcements 
concerning the need for readjusting, or 


perhaps abolishing, the prior import- 


license system, the Government placed 
additional items, including refined 
sugar, on the restrictive list of imports. 
The Government appeared to be mo- 
tivated by a desire to diminish the 
growing trade deficit through pushing 
fruit exports. Tanjff policy appeared to 
be determined by a desire to protect 
Lebanese industry, through reducing 
duties on imports needed by local manu- 
factures, and increasing duties on prod- 
ucts competing with such manufactures. 


Money, Credit Tight; Liquidity Low 

The tight money situation continued 
to dominate the domestic financial mar- 
ket. Lack of liquidity was causing in- 
dustrialists and bankers to press the 
Government to initiate’ remedial meas- 
ures; the Government, however, was 
seemingly content to let the situation 
drift for the time being. Nevertheless, 
financial circles predicted that the Gov- 
ernment would provide relief by step- 
ping up spending for various develop- 
ment projects and by purchasing for- 
eign exchange through the Exchange 
Stabilization Fund. 

Incomplete statistical evidence sug- 
gests that the rate of growth of the 
Lebanese money supply is continuing to 
decline. Although the notes in circula- 
tion have remained stationary at £L431 
million in the past 54% months (October 
15, 1960—March 31, 1961), bank loans 
and discounts have probably risen, per- 
haps increasing the loan-deposit ratio 
of 93.8 percent at the end of December 
1960 to an even higher figure. There 
were no changes in the note issue and 


in the elements of the note cover during 
the quarter. 

The quotation for the dollar continued 
to drop, the average buying. rate slip- 
ping from £L3.14 to £L3.119. The rea- 
son is that demands for the dollar has 
decreased because of slow business con- 
ditions, while its supply, fed by capital 
inflow, has not diminished. At the same 
time, the supply of Lebanese pounds 
has declined mainly because of the Gov- 
ernment’s contractive fiscal policy. The 
new Soviet ruble is being quoted by 
Beirut foreign exchange dealers at 
£L1.50 ($0.48). 


Trade Lags; Business Suffers 


Customs receipts amounted to $8.8 
million, a drop from the high figures of 
the second, third, and fourth quarters 
of 1960. Loadings at the Port of Beirut 
rose from 63,770 metric tons in the last 
quarter of 1960 to 70,287 metric tons, 
and unloadings rose from 358,034 
metric tons to 374,749. The drop in 
customs receipts and the rise in freight 
unloading are largely brought about by 
unloading of heavy-weight but low-duty 
textile machinery and 15,000 metric 
tons of duty-free P.L. 480 wheat and 
barley. Thus the rise in unloadings was 
not an indication of continued expan- 
sion but rather of a depressed rural 
economy, whereas the drop in customs 
receipts was a symptom of recession. 
Transit trade continued to decline, drop- 
ping to 62,150 metric tons from the 
previous low of 75,441 in the preceding 
quarter. 

The period under’ review was char- 
acterized by a relative immobility of the 
domestic market, uncertainty, and an 
increasing number of small bankrupt- 
cies, reaching a total of 56 involving 
about $3.2 million. Undoubtedly, the 
market was dull. Merchants had over- 
stocked with winter goods. Large un- 
sold stocks tied up capital, making re- 
plenishment of inventories for spring 
and summer more difficult. Banks be- 
came more vigilant in extending credit, 
further inhibiting commercial demand. 


Car Registrations Mount 


The high trend of 1960 new car reg- 
istrations, which showed an unpre 
cedented 21-percent increase over 1959, 
continued mounting in the first quarter 
of 1961. A total of 3,133 new vehicles 
were registered between January 1 and 
March 31, 1961, cOmpared with 2,295 
registrations in the last quarter of 1960 
and 2,236 the first quarter of that year. 

The automobile market is dominated 
by cars of European manufacture, 
which sell on 24-month credit terms 
and upon a small downpayment. 


Industrial Incorporations Up 

Ten new industrial incorporations 
with a total nominal capitalization of 
£L 56,550,000 ($18.1 million) were re- 
ported during the quarter. Two of 
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these, a cast iron plant and an alumi- 
num fabrication plant—represent en- 
terprises formerly operating as a part- 
nership. One is for a 50,000-ton white 
cement plant to be built at Chekka, 
where there are two regular cement 
plants. The remainder are for an iron 
works and plants manufacturing lime, 
rubber, products, candy, and pharma- 
ceuticals. 

Two steel-rolling mills are under con- 
struction in Lebanon. One is being built 
at Amchit with a hot air cupola furnace 
of German manufacture (Demag). This 
furnace, using scrap and high-grade 
iron ore, will have a capacity of 25,000 
to 30,000 tons. The mill is expected to 
commence operations in October. The 
second mill, equipped with a German 
(Sacks) furnace of 20,000-ton annual 
capacity, is being built in Tripoli and 
will be finished in about 18 months. 

A small industrial complex, Industrie 
de Recuperation et Conservation des 
Produits Agricoles et Fruitiers 
(IRCAF), composed of plants manu- 
facturing fruit juices, beer, animal 
feed, ice and frozen foods, is also under 
construction at Amchit. The entre- 
preneurs made a public offering of 
200,000 shares at £L 25 each. The pub- 
lic response was enthusiastic, some 
216,537 shares being subscribed during 
the 8 days of the offering. 

The Lebanon Chemical Co., which has 
the only chemical fertilizer plant in 
Lebanon, ordered equipment costing ap- 
proximately $47,000 from a U.S. com- 
pany to produce 8 tons of hydrochloric 
acid daily. The hydrochloric acid will 
be sold to textile firms and to the de- 
tergent plant under construction. The 
company has entered into an engineer- 
ing contract with the Italian firm of 
Montecatini for improvements and ex- 
pansions. 

Adequate rainfall in the first quarter 
gave promise of ending the 3-year 
drought and of reestablishing the com- 
ing wheat harvest at the normal aver- 
age 50,000-metric tons level_—U.S. Em- 
bassy. 





French imports of unmanufactured 
tobacco in 1960 totaled 58.5 million 
pounds—13 percent less than the 67.1 
million in 1959, according to the For- 
eign Agricultural Service. 

Factory consumption of leaf in 1960 
was larger than imports plus domestic 
production, so imports in 1961 may in- 
crease. 





Japanese imports of whole soybeans, 
as well as the cakes and meals of al- 
most all oilseeds except soybeans, are 
expected to be liberalized about July 1, 
according to the Foreign Agricultural 
Service. 

A decision apparently has been made 
not to liberalize soybean cake and meal 
as was reported likely earlier. 
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4-Year Development Plan Expected 
To Invigorate Burmese Economy 


ANGOON.—The sluggish uptrend in the Burmese economy is 
expected to be invigorated by implementation of a new 4-year 
plan announced in March. Foreign trade is given impetus by larger 
allocations of foreign exchange for imports, added incentives to 
Burmese exporters, and new trade agreements. 
Although industrial and agricultural output in Burma made no 
definite advances in the first quarter of 1961, price and credit move- 


ments were encouraging. 


New Plan Termed Conservative 


The rather conservative 4-year plan 
relies heavily on private enterprise for 
more than half the proposed capital for- 
mation and for an even larger share in 
the planned 5-percent yearly growth in 
gross domestic product. Net invest- 
ment, or net fixed capital formation, in 
the 4 years is calculated to average 1 
billion kyats a year, the equivalent of 
US$210 million. The public sector con- 
tribution is set at 460 million kyats, or 
$100 million, a year, and the balance is 
expected to come from private enter- 
prise. 

The plan calls for a large increase in 
the share of investment devoted to agri- 
culture, forestry, and transportation, at 
the expense of State-owned industry 
and power, as was emphasized in earlier 
planning efforts. 


The Government is advocating addi- 


tional rice output with the hope of in- 
creasing foreign exchange from rice ex- 
ports. Under the new 4-year plan, the 
exportable surplus of rice is to be 
raised from 1.95 million long tons in 
1961-62 to 2.68 million tons in 1965-66. 

Paddy production in 1960-61 is offi- 
cially estimated at 6,681,400 long tons, 
as against 6,619,200 tons last year. 


Import Allocations Increased 


Foreign exchange for import of in- 
dustrial raw materials and semifinished 
materials in the period October 1960- 
September 1961 will be increased to 145 
million kyats, or $30.5 million, from 100 
million kyats, or $21 million last year. 

Imports in the first quarter of 1961 
continued at the same level as in the 
preceding quarter and in the first quar- 
ter of 1960, but exports and foreign ex- 
change receipts dropped considerably 
because of lack of rice stocks for export 
in the last quarter of 1960. 

In an effort reduce trade credits 
with the U.S.S.R., Burma purchased 
Russian petroleum products for the 
first time and issued import licenses for 
entry of hardware items from that 
country. 

A Burmese trade mission to main- 
land China completed an agreement 
with that country for an export credit 
td an equivalent of $84 million and a 





contract for the purchase of 350,000 
tons of Burmese rice. 

The Minister of Industries has said 
the Government is examining the pos- 
sibility of issuing import licenses in 
advance of the fiscal year beginning 
October 1 to permit more rational 
planning and negotiation with suppli- 
ers. The Government intends to pre- 
vent excessive duplication in industry 
by withholding import licenses for ma- 
chinery and raw materials from enter- 
prises entering fields in which Burma 
is deemed to be self-sufficient. At pres- 
ent these industries are the cigarette, 
biscuit, underwear, and aluminum ware. 

The Burma Economic Development 
Corporation was created early in 1961 
to take over most enterprises of the De- 
fense Services Institutes. EDC will 
absorb 15 DSI enterprises and the two 
DSI subsidiaries formed during the 
quarter; Tourist (Burma) Limited, 
which runs a travel agency, restaurant, 
and a gift shop; and Burma Teak and 
Plywood Trading Co., which is to set 
up a plywood factory. DSI retains its 
original PX operations, the Ava Bank, 
the Burma Five Star Line, and seven 
other subsidiaries. 


Japanese Firms Seek Joint Ventures 


The Burmese firm M.S. Han Ltd. 
will contribute its antimony properties 
near Moulmein, plus cash, and will hold 
60 percent of the stock in a joint ven- 
ture with the Japanese firms Matsuo 
Mining Co. and C. Itoh Co. Matsuo 
will contribute machinery and technical 
know-how, and Itoh will contribute cash 
and handle export of the minerals. 
Each Japanese firm is to hold 20 per- 
cent of stock of the joint venture, but 
the entire proposal has yet to receive 
Burmese Government approval. Two 
other Japanese firms were negotiating 
with the Government with regard to 
iron ore deposits and copper mining. 

Approval was granted to the Heavy 
Chemicals Industries, a Burmese firm, 
to manufacture electrical motors and 
household appliances, chiefly fans and 
refrigerators, with technical advice 
from and trademarks of the General 
Electric Co. (British) under an agree- 


(See Burma, page 14) 
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Sudan Looks To Further 
Expansion of Economy 


KHARTOUM.—The Sudanese econ- 
omy mantained an upward momentum 
in the first quarter of 1961, continuing 
a trend evident in the past 2 years. Re- 
covery from depressed conditions in 
1958 was held completely achieved, and 
the Government turned its attention to 
pushing diversification and develop-, 
ment. 

The Sudan had a favorable balance 
of trade in 1960, although imports from 
the United States almost doubled. 


7-Year Plan To Begin 


A 7-year plan, to go intovoperation on 
July 1, calls for expenditures of around 
£5240 million, the equivalent of US$690 
million. Expansion of the agricultural 
economy will be a prominent feature of 
the plan. Expenditures in this field are 
projected at US$75 million. 

Long-range projects to be imple- 
mented under the plan will in all proba- 
bility include construction of a new air- 
port west of Omdurman; a new bridge 
over the Nile between Omdurman and 
Shendi; a new airport at Port Sudan 
and improvement of others at Kosti and 
Juba; two small dams at Port Sudan 
to store water; improvements to the 
White Nile Bridge at Omdurman; new 
coffee and tea plantations in the south; 
communications and broadcasting ex- 
pansion; some road building and fur- 
ther extension of the railways. 

Plans are being developed for an In- 
dustrial Bank for the Sudan which will 
fill an urgent need for industrial capital 
from a local source. The bank will 
likely be established in the current year. 

The Sudan is making serious efforts 
to diversify its cash crops to lessen 
dependence upon the vagaries of pro- 
duction of cotton, the Sudan’s most 
important crop and largest foreign ex- 
change earner. The 1960-61 crop did 
not yield the expected production. Over- 
all production for the season is esti- 
mated at 570,000 bales, about 100,000 
bales less than in the preceding season. 

Rice, peanut, coffee, sugarcane, to- 
bacco, and wheat production have been 
expanded and will be further increased. 
Tea cultivation will be introduced, and 
livestock exports, already greatly en- 
larged, will be still further increased. 


Imports From U.S. Double 
Although U.S. exports to the Sudan 
in 1960 nearly doubled over 1959, they 
accounted for only 2.9 percent, or $5.22 
million, of total Sudanese imports. 
Sudanese exports to the United States 
amounted to $5.8 million, or 3.2 per- 
cent of total exports. Sudan thus had 
a favorable balance of trade with the 
United States of about $0.58 million in 


10 


1960. The United Kingdom, India, 
West Germany, Italy, and the United 
Arab Republic, were the main trading 
partners of the Sudan last year. 

U.S. trade with the Sudan should 
continue to rise if aggressive selling 
and sales followup methods are used. 
The Sudanese market, although small, 
is rapidly expanding. At present no 
restrictions are placed on dollar imports 
other than the normal licensing require- 
ments and ceiling prices cn automobile 
imports. With proper sales techniques 
and the introduction of products new to 
Sudan, American goods should compete 
favorably. Credit facilities and bids 
or offers to build turnkey or package 
plants are other important elements in 
making sales in the Sudan. 

Inexpensive U.S. readymade men’s 
and women’s summer clothing would 
appear to have a potential market in 
the Sudan, as would manufacturers of 
cold-storage and food-freezing equip- 
ment, building materials, transporta- 
tion equipment, and chemicals. 

Sudan’s foreign exchange reserves 
rose in the first quarter to £859.1 mil- 
lion from £S857.9 million at the end of 
1960. This rise in a period when re- 
serves normally fall reflected a high 
rate of export earnings from crops 
other than cotton and a £E4 million 
sterling payment from the United Arab 
Republic as the second installment to 
compensate for the Aswan High Dam 
flood.—U.S. Embassy. 





Italy ... 
(Continued from page 5) 


the tobacco industry gained about 5 
percent in production over the first 
2 months of 1960. 

In contrast with its usual seasonal 
production declines in recent years, the 
chemical industry operated at near 
capacity in January, when the produc- 
tion index reached 253.2, only 2.7 points 
under the alltime high of May 1960, 
(1953 = 100). Production in the first 
2 months was 10 percent higher than 
a year ago. Inventories, however, re- 
portedly remained high. 

Good weather permitted an early 
resumption of construction activities 
throughout the country. Housing 
construction in January was 24.1 per- 
cent above that of January 1960. 
Labor shortages and rising costs re- 
portedly are increasing the use of 
prefabricated sections, especially in 
school construction. 

Mining production, including petrol- 
eum and gas, in the first 2 months 
was up only 4.6 percent above that of 
the same period of 1960. The weakest 
sectors were coal, iron, zinc, and 
aluminum, all of which declined. 


Wheat Imports From U.S. Heavy 

Growing conditions in the early 
months have been generally good fol- 
lowing an extremely wet fall and early 
winter, and the outlook for the 1961 
wheat crop has improved somewhat. 
The crop is forecast at not greater than 
7 million metric tons, about 200,000 
tons more than last year’s short crop. 
This means another year of heavy 
wheat imports. 

For the year beginning July 1, 1960, 
imports are estimated at 2,315,000 
metric tons, of which over 1,200,000 
tons will be from the United States. 
In the 1961-62 marketing year imports 
should remain at about 2 million tons 
which should make a sizable contribu- 
tion to U.S. exports. 

Italian purchases of U.S. wheat in 
1960-61 f.o.b. are estimated at over $73 
million. 

The 550 billion lire ($880 million) 
Green Plan has passed the Chamber 
with only minor changes and now 
awaits approval by the Senate. The 
plan, designed to improve the structure 
of Italian agriculture, has strong 
social and political overtones. 


Deficit in Balance of Payments 


No unusual or unseasonable financial 
developments occurred in the first quar- 
ter and the prevailing domestic finan- 
cial and monetary stability was not 
disturbed. Neverthless, the trend to- 
ward fuller utilization of monetary and 
capital availabilities continued, but 
with no effect on interest rates. The 
liquidity generated in 1958 to 1960, 
largely by monetization of foreign 
exchange earnings, has been sharply 
reduced by the high rate of private 
borrowing from the banking system 
and from the capital market as well 
as by previous Government borrowing. 
As a result, monetary and financial 
equilibrium could be adversely affected 
by budgetary deficit financing over the 
next several months, along with large 
demands for credit by the expanding 
economy. 

Monetary availabilities have been 
further constricted by rising imports 
which created balance-of-payménts def- 
icit of about $50 million in the first 
quarter. The deficit is in sharp con- 
trast with the $56 million surplus 
achieved in the same period of last 
year. Although a deterioration of the 
balance of payments is normal] in early 
months of the year and will probably 
be reversed later as tourism and other 
invisible earnings rise, Italy’s balance- 
of-payments surplus on current account 
for 1961 is expected to be well under 
the 1960 surplus. 


Cost of Living Up 
Wholesale prices remained almost 


stationary throughout the first 2 
months and were virtually unchanged 


Foreign Commerce Weekly 











rly 
fol- 
irly 
961 
hat. 
han 
000 
rop. 
avy 


960, 


,000 
ites. 
orts 
tons 
ibu- 


t in 
$73 


ion) 
nber 
now 
The 
ture 
rong 


ncial 
juar- 
man- 
not 

i to- 
r and 
but 
The 
1960, 
reign 
arply 
‘ivate 
rstem 
well 
wing. 
incial 
‘ected 
r the 
large 
nding 


been 
ports 
s def- 
first 
+ COoNn- 
irplus 
F last 
xf the 
early 
bably 
other 
lance- 
scount 
under 


almost 
rst 2 
anged 


Veekly 





ECONOMIC CONDITIONS ABROAD 





from those of the same period of 
1960. Retail prices climbed to 116.8, 
up 1.4 percent on the strength of a 
3.6 percent rise in the other-than-food 
index, (1953 = 100). Food prices 
declined slightly. 

The cost-of-living index also rose, 
primarily because of a 12.9 percent in- 
crease in housing costs. Seasonal fac- 
tors, as well as higher clothing and 
miscellaneous prices, also contributed 
to the retail price rate. The index of 
utility rates declined by 0.5 percent. 


Equal Wages for Women 


Unemployment has continued to 
diminish, and industrial wages rose 
2.2 percent in the period January 1960- 
January 1961. Inasmuch as the cost- 
of-living index was up 1.8 percent the 
gain in real industrial wages amounted 
to only 0.4 percent. 

The trend toward extending the prac- 
tice of equal wages for women con- 
tinued: contracts signed in February 
provide for a gradual increase in 
women’s salaries to 95 percent of male 
salaries. These increases are estimated 
to provide salary raises of 8 to 18 
percent for 300,000 female workers in 
commerce. More strikes occurred than 
in the first quarter of last year, mainly 
because of union efforts to seek higher 
wages, fringe benefits, and shorter 
working hours. 


Marked Gains in Air Traffic 


Italy’s increasing international eco- 
nomic activities were reflected in the 
transportation sector. Foreign passen- 
ger and freight traffic made marked 
gains. International passengers ar- 
riving in or departing from Italy by 
air in January-February increased 23.5 
percent over the same period of 1960, 
and 25.7 percent more international 
cargo was. transported. Alitalia, 
Italy’s national airline, announced that 
its fleet would be augmented over the 
coming year with 6 DC-8’s and 10 
Caravelles and that its DC-7’s would 
be converted into air cargo carriers. 
Italy is energetically seeking to in- 
crease its share of air cargo and pas- 
senger business, not only by augment- 
ing its domestic air net but by nego- 
tiating for rights to provide service 
to Australia and the United States 
West Coast. 

Tourism began favorably this year 
as mountain and seaside resorts en- 
joyed an early upsurge of business. 
A total of 1,116,724 tourists came to 
Italy in January, a 13.4 percent in- 
crease over January 1960.—U.S. 
Embassy. 





French imports of unmanufactured 
tobacco from Algeria in 1960 totaled 
13.7 million pounds, 57 percent more 
than the 8.7 million purchased in 1959, 
according to the Foreign Agricultural 
Service. 
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Capacity Steel Output Maintains 


Luxembourg Economy at Optimum 
UXEMBOURG.—The Luxembourg iron and steel industry continued 


highly active throughout the first quarter of 1961. 


Pig iron 


production set a record of over 960,000 metric tons; crude steel pro- 
duction again exceeded 1 million tons and remained at full capacity. 
The outlook for the second quarter is good ; a 3-month backlog of orders 
is now on the books. Prices, however, have slumped since the January 


high and are causing concern. 


The overall industrial activity index averaged 207 for the first 2 
months of the quarter, just below the record 208 set in the second 
quarter of 1960 (1947—100). The strong medium-industry branches, 
chemicals and beverages and tobacco, set new high records. 


Strong Demand for Steel 


Crude steel production amounted to 
1,025,762 metric tons in the first quar- 
ter, slightly higher than in the preced- 
ing quarter and only 6,211 tons less 
than in the record third quarter of 
1960 (all tons are metric tons; 1 ton= 
2,204.6 pounds). March with an un- 
usual 27 working days set an alltime 
monthly record production of 367,371 
tons. Order backlogs remained at 
about 3 months and incoming orders ex- 
ceeded deliveries. Present indications 
point to four-million tons plus annual 
production. 

The uptrend in steel prices at the end 
of 1960 reached’a peak in January but 
since that time prices have been slid- 
ing. Prices for some items, such as 
cold-rolled sheets, were reported down 
as much as $25 aton. The Luxembourg 
steel industry continued to be com- 
pletely dependent on world market 
prices because of virtually no domestic 
market. 

Plant modernization and capital in- 
vestment were highlighted by ARBED’s 
program which included installation of 
converters using the LD-AC process. 
Upon completion of these installations 
ARBED will be producing about 10 
percent of total output by that system. 

Pig iron production reached a new 
record as it climbed from 951,292 tons 
to 960,486 tons. 


Some Medium Industries Set Records 


Chemical production went up from 
183 in the last quarter of 1960, to 188 
and beverages and tobacco output 
climbed from 207 to 217, both hitting 
alltime highs (1947=100). Nonme- 
tallic mineral products dropped from 
212 to 194. 


Other branches of medium industry 
labeled “average,” including foods, 
printing, and metal transformation, 
showed mixed trends; foods and metal 
transformation moved upward, while 
printing declined. Activity indexes for 
foods went from 99 in the preceding 
quarter to 101, and metal transforma- 





tion climbed from 98 to 97. 
was off from 131 to 125. 

Of the weak sectors, only shoes and 
clothing registered a gain, from 62 to 
68. All others including textiles, lum- 
ber, furniture, and leather declined fur- 
ther. 


Printing 


Consumer Spending Up 


The cost-of-living index declined 
more than one point, from 132.50 in 
January to 132.03 in February and to 
131.22 in March (January 1, 1948= 
100). This decline was due primarily 
to the decline in egg prices. 

The trend toward increased consumer 
spending was pointed up by the estab- 
lishment in March of an American 
branch bank operating on Morris-plan- 
type credit facilities. The bank is a 
branch of the International Bank of 
Washington, officially known as Credit 
Européen. Initial public reaction to 
this style of banking operation and 
easier credit terms was reported favor- 
able. 

New labor contracts have been signed 
in both the iron and steel industry and 
the construction industry. Wage in- 
creases granted by the iron and steel 
industry averaged about 2% percent, 
effective in 1962. Working hours will 
be reduced by granting six more holi- 
days a year. The new contract in the 
construction sector granted workers an 
average 2-percent wage increase. 

The summer grain crop is expected 
to be good and should compensate for 
the reduced winter crop. ‘Vineyards 
along the Moselle reported a good start, 
as there were no late heavy frosts to 
damage the vines. 

Milk and butter production were 
higher than usual in the first quarter. 
The accumulated wheat surplus as of 
the end of 1960 was estimated at about 
20,000 tons, equivalent to about 42 per- 
cent of the 1960 crop. Attempts will 
be made to sell some of the wheat as 
cattle feed at reduced prices.—U.S. Em- 
bassy. 
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New Industrial Enterprises To Benefit 
By Exemptions Offered in Iraq Law 


A law for the development of domestic industry has been exacted 
by the Iraqi Council of Ministers, according to a Lebanese news- 


paper report. 


The new law will replace the Law for the Encourage- 


ment of Industrial Projects of 1950 and the Law for the Organiza- 
tion of Industrial Projects of 1957. 

The Iraqi Government intends to aid new industrial enterprises 
and the expansion of existing industries in all possible ways, the 
law states. Measures are to be taken to prevent domestic production 
from suffering from foreign competition. 


Advantages To Industry Cited 

Enterprises newly founded, or in 
process of foundation, will be exempt 
from: 

@ Income tax for 5 years, provided 
the annual profit does not exceed 10 
percent of the invested capital. 

@ Income tax for an additional 5 
years, provided the annual profit does 
not exceed 5 percent of the invested 
capital. 

@ Taxation on sums invested for the 
expansion of plant facilities or increase 
of production, provided they are not 
greater than 25 percent of the annual 
profit and serve exclusively for the pur- 
poses for which the enterprise was or- 
ganized for at least 5 years. 

@ Taxation on lands belonging to the 
enterprise, provided the lands are used 
only for the purposes for which the 
enterprise was founded. 

@ The fiscal stamp tax on all legal 
papers connected with establishment or 
expansion of the enterprise. 

@ Customs duties on raw materials 
and other items used by the enterprise. 


Firms Must Be Approved 

To qualify for these exemptions, a 
firm must be authorized by the Minister 
of Industry with approval of the Com- 
mittee for the Encouragement of In- 
dustry. This committee is composed of 
the Director General of Domestic In- 
dustrial Development (Chairman), rep- 





Brazil Revises Import 
Tariff Rates on Phenol 


RIO DE JANEIRO.—Brazilian cus- 
toms tariff subitem' 29.06.007, phenol 
(phenic acid, carbolic acid), which is 
subject to an import duty rate of 40 
percent ad valorem on c.i.f. value, now 
may be subject to a specific rate of 32.70 
cruzeiros per kilogram if a higher duty 
is thereby obtained. The present free 
market rate is approximately 270 cru- 
zeiros to US$1. 

This revision was effected by Brazil- 
ian Customs Policy Council Resolution 
No. 192.—U.S. Embassy. 
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resentatives of the Ministries of Fi- 
nance, Industry, and Commerce, a 
representative of the Iraq Federation 
of Industries, and an industrial expert. 
—Beirut Press, May 17. 

(The text of the law and further in- 
formation are expected shortly. When 
received, a notice to that effect will 
appear in Foreign Commerce Weekly.) 





New Zealand Extends 
Import License Year 


The New Zealand Government has 
extended the 1961 import license year 
for at least 3 months. Import licenses 
for 1962 will not be available until 
April 1, 1962, at the earliest. This 
stretching of the 1961 import year fol- 
lowing the April 13 suspension of the 
“— category of import licenses should 
reduce imports into New Zealand for 
the next 10 months (Foreign Commerce 
Weekly, May 8, 1961, p. 15). 

All commercial imports into New Zea- 
land will be affected by the decision, 
announced on May 9, to extend the im- 
port license year. The Government, 
however, has stated it will consider 
applications for supplementary licenses 
covering essential raw materials needed 
to sustain local industry and for li- 
censes in special hardship cases. Press 
analysts estimate that a possible sav- 
ing of £NZ60 million ($168 million) 
might result by the extension of the 
import year. 

The target date for the commence- 
ment of the new import year is April 
1, 1962. The country’s balance-of-pay- 
ments position and the status of stocks 
of imported goods in New Zealand will 
be evaluated to ascertain whether the 
target date can be met or whether the 
1961 import year will have to be ex- 
tended even further. The new customs 
tariff for New Zealand will be delayed 
to coincide with the start of the 1962 
import year. 


Belgium Increases 
Transmission Tax 


BRUSSELS.—A 20-percent increase 
in the Belgian transmission (turnover) 
tax, which generally applies to imports 
as well, was put into effect in May. 
The increase, a part of the Govern- 
ment’s austerity program, is to be tem- 
porarily effective until the end of 1961. 

The standard transmission tax of 5 
percent rises to 6 percent and the most 
frequent rate of the luxury tax of 13 
percent, applicable to cars, goes up to 
16 percent. The import transactions 
tax, meant to be a compensatory tax 
to balance the cumulative effect of the 
internal transmission tax, also has 
been increased on most products by 20 
percent. 

Certain exemptions to the increase 
in the transmission tax were decreed. 
The tax was not increased on tobacco 
or‘ gasoline, although other petroleum 
products were subject to the increase. 
In addition, the transmission tax on 
coal was reduced from 5 percent to 1 
percent. The tax reduction on coal 
applies equally to imports.—U.S. Em- 
bassy. 





New Legislation Simplifies 
German Customs Regulations 


A new customs law, covering the 
whole field of customs administration 
and effecting important changes in 
many existing practices, was passed by 
the German Parliament on May 3. The 
law takes effect January 1, 1962, re- 
placing the one in force since 1939. 

A variety of developments have made 
new legislation imperative. The vol- 
ume of trade and travel and the liberal 
policies of the present German Govern- 
ment have rendered obsolete the re- 
strictive provisions of 1939. Substan- 
tial elimination of import, export, .and 
payments restrictions, convertibility of 
the German mark, and Germany’s un- 
dertakings in connection with the Eu- 
ropean Common Market were other 
considerations. 

Under thé new legislation, customs 
clearing procedures will be simplified 
and speeded up, and the number and 
frequency of inspections, both at the 
border and in the interior, will be re- 
duced. The law also contains provi- 
sions relating to the conduct of anti- 
dumping investigations (Foreign Com- 
merce Weekly, December 5, 1960, p. 17.) 





U.S. total .red meat exports in March 
were 29 percent less than in March 
1960, the Foreign Agricultural Service 
reports. 


Foreign Commerce Weekly 
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Uruguay, Paraguay 
Sign Payments Pact 


MONTEVIDEO.—A new payments 
agreement between Uruguay and Para- 
guay,.signed in Montevideo, replaces 
an agreement of January 10, 1953 
which established a bilateral clearing 
arrangement between the two countries 
with a swing credit of US$4 million. 

The new treaty provides that all pay- 
ments between the two countries will be 
in Uruguayan pesos, Paraguayan guar- 
anies, or any other freely convertible 
currency. The banks of each country 
which deal in foreign exchange are au- 
thorized to maintain accounts in guar- 
anies or pesos in the names of persons 
residing in the other country. Both 
parties agree to extend most-favored- 
nation treatment to the other in foreign 
exchange matters. 

As of April 21, Uruguay owed Para- 
guay US$524,148 under the clearing 
account of the old agreement. 

The new payments agreement was 
signed on March 13, 1961.—U.S. Em- 
bassy. 





Barbados Grants Pioneer 
Status to 18 Industries 


Eighteen more industries have been 
granted pioneer status by the Barbados 
Government in its continued encourage- 
ment of industrial development. 

Under the authority of the Pioneer 
Industries (Encouragement) Act of 
1951, pioneer status was accorded to 
the industries manufacturing the fol- 
lowing products: 

Cement; polishes; furniture, fixtures, and 
fittings from wrought iron; paints, oils, 
colors, emulsions, enamels, lacquers, var- 
nishes, distempers, waterproofing materials, 
and protective coatings; hosiery made of 
nylon, cotton, or rayon; straight pins and 
safety pins from steel wire; metal contain- 
ers; metal hollowware; fishmeal and fish 
manure; processing and packaging of ma- 
rine foods; metal building components; air- 
conditioning equipment; cardboard cartons 
and paper bags; building materials from a 
combination of bagasse and asphalt; indus- 
trial chemicals; crown corks; electrical fit- 
tings; electrothermic apparatus including 
electrical appliances; glass and glass prod- 
ucts; and psum products. 

Also, under consideration for pioneer 
status is the manufacture of cornmeal 
and its byproducts of maize oil, germ, 
bran, and cob. 

Pioneer status is granted to indus- 
tries by the Governor-in-Executive 
Committee under the Pioneer Indus- 
tries Act. With this status an industry 
may write off 20 percent of its per- 
mitted capital expenditures in each of 
any 5 of the first 8 years of productive 
operation. 

Further tax advantages and duty 
concessions and exemptions are ac- 
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corded individual manufacturers who 
are granted pioneer manufacturer sta- 
tus. Customs duty and package tax 
are not imposed on articles required 
for the construction, alteration, recon- 
struction, or extension of facilities in- 
tended for the production of pioneer 
products. This customs and tax relief 
does not apply to articles for repair or 
replacement. Neither shareholders nor 
debenture holders are liable for income 
tax or surtax on any amount of a tax 
writeoff. which is distributed to them 
within 2 years of the assessment year 
of the tax writeoff. 

Receiving pioneer manufacturer status 
recently was Concrete Products, Ltd., 
as producers of terrazzo tiles, cement 
floor tiles, concrete roof tiles, and con- 
crete pipes for sewers and concrete 
culverts. Under consideration for a 
similar status is Banks Barbados Brew- 
eries, Ltd., as manufacturers of an in- 
dustrial gas-carbon dioxide.—Official 
Gazette. 





Brazil Issues Rubber 
Import Regulations 


RIO DE JANEIRO.—All imports of 
rubber into Brazil now require prior 
approval of the Rubber Defense Ex- 
ecutive Commission, according to a 
recent regulation issued by the Com- 
mission. 

Under the new system, import quotas 
are granted by the Commission and im- 
port transactions conducted through the 
Amazon Credit Bank. Importers are 
required to contribute 10 percent of the 
c.i.f. value of their rubber imports to 
the Fund for the Development of Rub- 
ber Production, administered by the 
Credit Bank. The fund will be used to 
develop the gathering of wild rubber 
and planting of rubber trees in the 
Amazon region. 

The Commission’s Regulation, No. 
166-61 of April 27, 1961, implements 
Presidential Decree No. 50,422 of April 
7 which granted the Federal Govern- 
ment exclusive right to conduct all final 
operations relating to the purchase or 
sale of all domestic and imported rub- 
ber, whether natural or synthetic.— 
U.S. Embassy. 


FOREIGN GOVERNMENT ACTIONS 


Perequation Tax Rate 
Altered by Viet-Nam 


SAIGON.—Viet-Nam has increased 
the perequation tax rates on selected 
imports and extended coverage of this 
tax to others formerly exempt. 

Higher tax rates apply to the follow- 
ing, with former rates in parentheses: 

Cotton, ramie and linen fabrics, 40 per- 
cent (30); staple fiber fabrics, 50 percent 
(40); rayon and wool fabrics, 80 percent 
(60); and synthetic fiber fabrics, 100 per- 
cent (80). 

New rates have been established for 
the following: 

Cotton yarn, 20 percent; rayon yarn, 20 
percent; wool yarn, 50 percent; and con- 
densed milk, 1 Vietnamese piaster per can 
(35 piasters = US$1 at the official rate of 
exchange). 

The tax rates for tobacco (50 per- 
cent), newsprint (10 percent), and 
leather (20 percent) remain unchanged. 

These commodities are imported at 
the official rate of exchange and are 
subject to the perequation tax based on 
their c.i.f. value in lieu of the stabiliza- 
tion surtax which applies to most other 
goods imported with official exchange. 
Leather imports, however, are subject 
to both the perequation tax and stab- 
ilization surtax.—U.S. Embassy. 





Lebanon Regulates Imports 
Of Saccharin, Wheat Flour 


BEIRUT.—Saccharin imported into 
Lebanon for medical purposes must be 
licensed by the High Council of Cus- 
toms with the approval of the Ministry 
of Public Health, according to a decree 
of April 17. This action cancels the 
decree of March 7, 1941, whereby the 
import of saccharin and saccharinate 
of soda for use in the manufacture of 
lemonade was authorized. 

Another decree, of April 28, requires 
that wheat flour imported for purposes 
other than the manufacture of bread, 
biscuits, and crackers must be wrapped 
in packages of not more than 5 kilo- 
grams (11 pounds) each.—U.S. Em- 
bassy. 





U. S. Business 


Participation in 
TRADE FAIRS ABROAD 





Published in 1957. Sold by Department of Commerce 
Field Offices and by the Superintendent of Documents, 
U.S. Government Printing Office, Washington 25, D.C. 


A BFC booklet giving background 
information . . . a list of recurring 
fairs and exhibitions . . . reports 
from some U.S. firms that 


have participated. 


15 
cents 
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EEC Suspends External 
Duty on Some Rosins 


The European Economic Commu- 
nity’s common external duty on hydro- 
genized, polymerized, and dimerized 
rosins (Tariff Post Ex 38.08C) has been 
suspended by the EEC Council of Min- 
isters until the end of 1961. 

This decision means, in effect, that 
the Benelux import duty which was to 
have been increased from zero to 2.4 
percent under prévisions of the Rome 
Treaty and the acceleration decision 
of May 12, 1960 (Foreign Commerce 
Weekly, June 13, 1960, p. 12), will re- 
main at zero through the end of this 
year. 

The Council took this decision be- 
cause the Netherlands Government had 
requested a national tariff quota under 
certain provisions of the Rome Treaty 
which would have allowed it to import 
these commodities duty free for a 
limited period. The Council’s action 
was in keeping with the Community’s 
policy of holding to a minimum the 
number of national tariff quotas 
granted and of substituting instead, 
wherever possible, temporary suspen- 
sions of common external tariff rates. 

Because of administrative delays in- 
volved in effecting a suspension of 
duties in the Benelux countries, the 
Netherlands also asked, and was 
granted, a provisional tariff quota valid 
through August 31, 1961, for the duty- 
free entry into the Netherlands of 455 
tons of the items herein listed. The 
situation at present is, consequently, 
that imports into the Netherlands up 
to the quota amount will be free and 
that imports into the entire Benelux 
area will be free of import duty for the 
remainder of this year as soon as the 
Council decision can be implemented by 
the other Benelux countries.—U.S. Mis- 
sion to the European Communities, 
Brussels. 





U.S. hide and skin exports continued 
strong in February, although cattle 
hide exports were less than in Febru- 
ary 1960. For the first 2 months of 
1961 all types of hide and skin exports 
showed substantial gain over the same 
period in 1960.—Foreign Agricultural 
Service. 





Indian castor seed production has 
been officially estimated. at 100,000 met- 
ric tons for 1960-61—down 7.5 percent 
from last year and the lowest since 
1957-58, the Foreign Agricultural Serv- 
ice reports. 

The decline is attributed to lower 
acreage and unfavorable weather dur- 
ing the growing season. 
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Brazil Relaxes Rules 
On Export Receipts 


RIO DE JANEIRO.—Brazilian 
exporters will receive the benefit of 
larger immediate export proceeds 
as the result of a reduction from 
100 to 80 cruzeiros per dollar in 
the portion of their receipts which 
they must accept in 120-day letters 
of the Bank of Brazil. 

This revision to the new foreign 
exchange system inaugurated on 
March 14 (Foreign Commerce 
Weekly, March 2/7, 1961, p. 13) 
was announced in Superintendency 
of Money and Credit (SUMOC) 
Instruction No. 206. 

The instruction also provides 
that, beginning July 1, the re- 
quirement will be further reduced 
by 20 cruzeiros each month, so that 
by the end of November Brazilian 
exporters no longer will be re- 
quired to accept Bank of Brazil 
letters for any portion of their ex- 
port proceeds.—U.S. Embassy. 
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Burma .. . 
(Continued from page 9) 


ment providing for royalty payments 
of 2% percent of sales for 10 years. 


Petroleum Exploration Necessary 


Burmese self-sufficiency in oil, ex- 
cept specialized products, attained in 
1958, came to an end in early 1961. 
Both refined products, kerosene and 
motor fuel from the U.S.S.R. and crude 
oil from British Borneo had to be im- 
ported. Prospects for locating new oil 
reserves in Burma improved somewhat 
when a license for exploration was is- 
sued the General Exploration Co. of 
California. 


Transportation To Be Improved 

The World Bank concluded an agree- 
ment with Burma Railways in January 
for a loan of $14 million to be used for 
dieselization. An important feature of 
the agreement was the participation of 
seven private American, British, and 
Japanese banks, to a total of $1.45 mil- 
lion without World Bank guarantee. 
This is Burma’s first loan involving 
commercial credit sources. 

The importance which the Govern- 
ment attaches to the transportation 
sector is indicated in the 4-year plan, 
which allots 48.9 percent of public sec- 
tor investment to transportation and 
communication.—U.S. Embassy. 





U.S. mohair exports in March were 
18% below the same month of 1960, the 
Foreign Agricultural Service reports. 


Specific Import Duties 
Changed by Netherlands 


THE HAGUE.—Benelux import du- 
ties carrying specific rates were ad- 
justed by a Netherlands decree of 
March 11, 1961. This adjustment was 
made to reflect the new Guilder-Franc 
relationship established in the begin- 
ning of March, stemming from revalua- 
tion of the Netherlands guilder by 4.74 
percent. Consequently, specific import 
duties, expressed in guilders, were 
reduced by 4.74 percent. 

At the same time, Netherlands excise 
taxes with specific rates for wine and 
other fermented beverages were ad- 
justed in conformance with the new 
monetary relationship between the 
Netherlands guilder and the Belgian 
franc. The taxes involved are the ex- 
cise on effervescent fermented bever- 
ages made in the Netherlands and the 
excise on imported wine and on other 
fermented beverages. All these ex- 
cises also were decreased by 4.74 per- 
cent, effective March 11, 1961. 

This regulation is provisional and 
issuance of a new decree effective July 
1, 1961, is planned, according to the 
Ministry of Finance, Import Duty 
Section. The new decree would con- 
firm the new levels and, for customs 
purposes, definitely establish the rela- 
tion between the dollar and Benelux 
currencies ($US1=—50 Belgian francs, 
1 Belgian franc—0.0724 Netherlands 
guilder). —U.S. Embassy. 





Brazil... 
(Continued from page 7) 


ticular emphasis on procurement by 
Brazil of wheat, fertilizers, metals, and 
machinery and equipment. The mis- 
sion also is considering the creation of 
a reciprocal commercial service be- 
tween the two nations and is reviewing 
a Soviet proposal to hold an exhibition 
of U.S.S.R. industrial goods in Brazil. 
At the end of March a Brazilian 
delegation led by the Special Brazilian 
Ambassador departed to establish lega- 
tions in Hungary, Rumania, and Bul- 
garia, and to explore trade possibilities 
with those countries and Yugoslavia, 
Albania, Poland, and Czechoslovakia. 
The Brazilian Coffee Institute and 
the Merchant Marine Commission 
jointly examined an offer from East 
Germany to furnish ships in exchange 
for coffee, but definite figures indicat- 
ing the possible extent of such trade 
have not been cited. The Brazilian 
Ministry of Finance also is studying 
the possibility of importing highway 
construction equipment from East Ger- 
many in exchange for coffee.—U.S. 
Embassy and Consulates, Brazil. 
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WORLD TRADE LEADS 





Ghana Compiles Register 
Of Approved Suppliers 


The Ghana Supply Commission, which 
is the principal, and soon will be the 
only, procurement agency of the Ghana 
Government, is compiling a register of 
approved manufacturing suppliers. 

Registration forms can be obtained 
from the Commission on payment of a 
nonrefundable fee of $2.83. Requests 
should be addressed to the Chief Execu- 
tive Officer, Ghana Supply Commission, 
P.O. Box M.35, Accra. 

The four major classifications with 
which the Ghana Supply Commission is 


.to be concerned are: I. €ivil Engineer- 


ing Department, II. Mechanical En- 
gineering Department, III. Electrical 
Department, and IV. Stores Depart- 
ment. 

A publication, Classification Groups, 
which lists items likely to be ordered by 
the four departments of the Ghana 
Supply Commission is available for loan 
from the Trade Development Division, 
Bureau of Foreign Commerce, United 
States Department of Commerce, Wash- 
ington 25, D.C. 


UNEF Plans To Select 
Foodstuffs for Gaza 


~ Bids are invited until June 29 by the 
United Nations for supply of foodstuffs 
to the United Nations Emergency 
Forces, Gaza, United Arab Republic. 

According to invitation No. UNEF 
61-4 all items must be products of the 
bidder’s country, unless exceptions are 
noted. Delivery is required at Port Said 
by August 15. Information and a copy 
of the invitation may be obtained from 
Mr. D. J. Casey, Room 2146 G, United 
Nations, New York, N.Y.; telephone 
Plaza 4-1234, extension 148. 

The invitation is available for review 
at the Trade Development Division, Bu- 
reau of Foreign Commerce, Department 
of Commerce, Washington 25, D.C. 








Iraq Calls For Contractor 
To Build Highway Culvert 


Director General of Roads and 
Bridges seeks bids until June 25 for 
supply of the labor, materials, and 
equipment needed for construction of 
culverts for the Dokan-Rania Road. 

Bidding documents may be obtained 
from the Directorate General of Roads 
and Bridges in Baghdad for $14 a copy. 
Bids must be accompanied by a provi- 
sional deposit of $7,000. 
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Laboratory, Electrical Apparatus, 
Copper Wire Head List of Tenders 


EVERAL foreign governments, through their authorized procure- 
ment agencies, are inviting tenders for items of interest to U.S. 


suppliers. 


idding instructions, specifications, and other pertinent data are 
available for review on loan from the Trade Development Division, 
Bureau of Foreign Commerce, U.S. Department of Commerce, Wash- 
ington 25, D.C., as indicated by a star (*), or telephone WOrth 7-2381 


in Washington. 
Ceylon 

Machinery for making popsicles; in- 
vited until July 25 by the Chairman, 
Milk Board, P.O. Box 1155, Colombo 5.* 


Ecuador 
Berthing tug; invited until July 3 by 
the Autoridad Portuaria de Guayaquil 


(Guayaquil Port Authority), Castilla 
5739, Guayaquil.* 


Greece 


Laboratory apparatus and _instru- 
ments; estimated value $13,350; dead- 
line June 20. Laboratory instruments 
and apparatus; estimated value $26,- 
670; deadline June 22. Magnetic tape 
recording equipment for air traffic con- 
trol; estimated value $31,550; June 27. 

Bids invited by the State Purchases 
Directorate B’, Ministry of Commerce, 
50 Socratous St., Athens.* 

Cards for card perforating accounting 
machine, 6 million; estimated value 
$7,000; June 30. Bids invited by the 
Agricultural Bank of Greece, Per- 
manent Supplies Committee, 23 Acade- 
mias St., Athens.* 


India 


Capstans and fairleads for wet dock 
entrance; invited until July 7 by the 
Chief Engineer, Madras Port Trust, 
Madras 1.* 

Double circuit transmission line ma- 
terials, 66 kv.; tender No. D/Enq/268; 
invited until July 21 by the Directorate 
General of Supplies and Disposals, New 
Delhi. Specifications may be obtained 
from that authority for $7.35 per copy. 

Slinger rollover circuit including two 
hinged belt conveyors and sand spillage 
system; tender No. D/Enq/269; invited 
until August 21 by the Dy. Chief Me- 
chanical Engineer (Steel Foundry), 
Chittaranjan Locomotive Works, Chit- 
taranjan, West Bengal. Specification 
may be obtained from the India Supply 
Mission in Washington for $5.25 a set. 


Iraq 


Sodium carbonate, 50 tons; bids are 
invited until July 4 by the Iraqi Re- 





publican Railways. Bidding documents 
may be obtained from the Directorate 
General of the Iraqi Republican Rail- 
ways, Baghdad. 

Safes; special paper and parchment; 
invited until June 24 by the president 
of the Central Foreign Purchasing 
Board, Ministry of Finance, Baghdad. 
Specification may be obtained from the 
secretary of the Central Foreign Pur- 
chasing Board. 

Bare copper wire; tender No. 128/61; 
deadline June 25. Polyethylene tubes; 
tender No. 135/61; June 18. Bids are 
invited by the Iraqi Ports Administra- 
tion, Basra.* ‘ 


New Zealand 


Sleeper adzing and boring machine; 
tender No. NZR 61/788; invited until 
July 26 by the New Zealand Govern- 
ment Railways, Wellington. Specifica- 
tions may be obtained from the office of 
The New Zealand Senior Trade Com- 
missioner, 1145 19th St. NW., Wash- 
ington 25, D.C.* 


Pakistan 


Three single-phase and three 3-phase 
kw.-hr. meter testing equipment; tender 
No. 17094/DS/D-II/41. One 3-phase 
25 kw. hot air blower; No. 17093/DS/ 
D-II/41. Deadlines July 3. 

Phase indicators, 77, phase testers, 5, 
and variacs, 6; tender No. 17095/DS/ 
D-II/41. Voltmeters, 50, ammeters (a.c. 
and d.c.), 50, and AVO meters, 10; 
tender No. 17096/DS/D-II/41. One 
primary and one secondary injection 
set; tender No. 17097/DS/D-II/41. 
Deadlines July 4. 

Transformer oil testing sets, 14, and 
4 mobile oil filtration and dehydration 
plants of 250 to 400 gallon capacity; 
tender No. 17098/DS/D-II/41; July 5. 

Oscillograph, 1; tender No. 17099/ 
DS/D-II/41. Bridge meggar complete 
with resistance box, 1; 32 meggars, 11 
insulation testers and 31 earth resist- 
ance testers; tender No. 17100/DS/ 
D-II/41. Clip-on ammeters, 50; tender 

(See Governments, page 16) 
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Greek NATO Airfield 
Work Open for Bids 


Tenders are invited until July 29 for 
construction of a rescue means maga- 
zine and access roads and for procure- 
ment and installation of strainers at 
Souda Bay Airfield in Greece. 

Ministry of National Defense, Gen- 
eral Air Staff, Branch C, Directorate C, 
Athens, is calling for the bids under. the 
North Atlantic Treaty Organization 
(NATO) competitive bidding procedure. 

The project is to be performed under 
a single contract and must be completed 
within 9 calendar months from the date 
the contract is signed. Estimated total 
cost is $82,100.00. 

A declaration of interest in this 
tender must be made by June 20; per- 
tinent documents will be available to 
authorized interested firms beginning 
June 21. 

A copy of the bid announcement is 
available for loan from the Trade De- 
velopment Division, Bureau of Foreign 
Commerce, U.S. Department of Com- 
merce, Washington 25, D.C. 





Ceylon Asks For Design, 
Construction of Slipway 


Tenders are invited until August 10 
for design and construction of a slip- 
way with two cradles or a wet dock 
with gantry crane by the Chairman, 
Tender Board, Port (Cargo) Corpora- 
tion, P.O. Box No. 595, Colombo 1, 
Ceylon. The slipway or wet dock is to 
be constructed on land reclaimed from 
the Biera Lake in close proximity to 
the Colombo harbor. 

A copy of the tender notice for this 
project may be borrowed from the 
Trade Development Division, Bureau 
of Foreign Commerce, Department of 
Commerce, Washington, 25, D.C. 





U.A.R. Ore Concentration 
Plant Bid Date Extended 


The bid deadline has been extended 
to August 5 for supply, erection, and 
putting into operation of a complete 
installation for the concentration or 
beneficiation of Aswan iron eres. Bids 
are invited by the Managing Director, 
Egyptian Iron and Steel Company, 54 
Abdel Khalek Sarwat Street, Cairo. 

A copy of the specifications and con- 
ditions of contract is available for loan 
from the Trade Development Division, 
Bureau of Foreign Commerce, U.S. De- 
partment of Commerce, Washington 25, 
D.C. This trade lead was published in 
Foreign Commerce Weekly, January 23, 
1961, page 23. 
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Governments . . . 
(Continued from page 15) 


No. 17101/DS/D-IT/41. 
July 6. 

Bids invited by the Stores Director- 
ate, Electricity (Operation Branch), 
West Pakistan Water and Power De- 
velopment Authority (WAPDA), La- 
hore. 

Engine alternators as follows: 6- 
kv.-a., 3-phase diesel engine alternator 
with automatic starting, 1; 25-kv.-a. 
diesel engine alternator with automatic 
starting, 1; 1-kv.-a. portable diesel en- 
gine alternator with automatic starting, 
1; tender No. Pur. 7-1/61/362. 

Bids invited until July 3 by the Pak- 
istan Posts and Telegraphs Depart- 
ment, Office of the Director General 
Posts and Telegraphs, Karachi.* 


Southern Rhodesia 


Filmstrip projectors, 35 mm., all 
500-w. sprocketted; tender No. 2840. 
Bids invited until June 23 by the Edu- 
eation Officer, Audio-Visual Services, 
Federal Ministry of Education, P.O. 
Box 8059, Causeway. 

M.S. angle iron vegetable tray stands, 
8-tier and 5-tier; also plastic-coated 
vegetable wire trays on an as required 
basis for period ending June 30, 1962; 
tender No. GCS.247. Bids invited until 
June 23 by the Controller, Government 
Central Stores, Box 8096, Causeway. 

Polio vaccine; tender No. MED.300. 
Bids invited until June 23 by Chief 
Buying Officer, Ministry of Health, P.O. 
Box 8337, Causeway. 


Sudan 


Hard-drawn copper wire; tender No. 
P&T/Stores/15-6-3, contract No. 41; 
deadline July 8. Underground cables, 
20,000 yd.; tender No. P&T/Steres/ 
15-6-3, contract No. 42; July 11. 

Bids are invited by the Ministry of 
Communications, Department of Posts 
and Telegraphs, Khartoum.* 

Telephones, 4,000; invited by the 
Ministry of Communications, Govern- 
ment of the Republic of Sudan, Khar- 
toum. Bid deadline July 15. 


Deadlines 


Taiwan 


Rotary table and swivel, 1 lot; tender 
No. GFA-9167(A); June 19. 

Fire bricks, 2 lots; tender No. GFC- 
9664; June 16. Earth mortar for laying 
up insulation bricks, 1,500 pounds; 
diatomaceous earth brick, 600 pieces; 
high temperature. cement, 13,800 
pounds; tender No. GFC-9656; June 19. 

Spare parts for Bristol’s Model 650 
controller and 565 dynamaster, 1 lot; 
tender No.. GFD-9649; bid deadline 
June 26. 

Following bids, tender No. GF 3A- 
9195, are invited until June 21: 1 polar- 
izing microscope, 1 fiber microtome, 1 
centrifuge, 1 moisture registor, 1 fade- 
o-meter, 2 light fastness standards, 1 


Sheffield micronaire, 1 arealometer, 1 
eye fibrograph, 1 Pressley cotton 
tester. 

"eu Nep ‘test machine, 1 universal 
yarn numbering balance, 1 set labo- 
ratory balance and balance Banc amy 1 
twist counter, 1 | 
Najort test washer, 1 flat bed sens 1 
universal wear tester, 1 mechanical cot- 
ton blender, 1 air-conditioner, 1 lot of 
parts for servo-fibrograph, 1 lot parts 
for stelometer. 

One lot of parts for cotton colori- 
meter, 1 lot parts for Scott Clemson flat 
bundle fiber strength tester, 1 lot parts 
of Uster Evenness tester, 1 lot parts for 
Emerson 8-basket conditioning oven, 1 
multipurpose reflectometer, 1 crimp 
tester, 40 yd. standard cotton herring- 
bone twill test fabrics, knit shrinkage 
gage, 1 set. 

One set hydrostatic pressure test, 1 
set flammability tester and brushing 
device, 1 set wrinkle recovery tester, 
bursting strength tester, 1 set pilling 
tester, 6 AATCC spray test units, 1 
rain tester, 1 recording hygrometer, 1 
stop clock, 500 sheets AATCC blotting 
paper. 

Bids are invited by the Central Trust 
of China, Purchasing Department, 68 
Yen Ping Nan Lu, Taipei.* 


Thailand 


Aluminium foil, 25,000 rolls. Bids 
invited until June 20 by the Thailand 
Tobacco Monopoly, 184 Sukumvit Rd., 
South Nana Lane, Bangkok.* 

Current transformers for low voltage 
revenue metering, 320; tender No. 
PDC-MEA. 086. Bids invited until July 
3 by the Metropolitan Electricity Au- 
thority, Chakraphet Rd., Bangkok.* 


United Arab Republic 


Fire equipment and spare parts for 
floating units; bids invited until July 
25 by Ports & Lighthouses Administra- 
tion, Supply and Ordinance Depart- 
ment, Cairo. 

Specifications may be obtained from 
the Embassy of the United Arab Re- 
public, Commercial Office, 2215 Wyo- 
ming Ave., NW., Washington 8, D.C.* 

Small electric generators, projectors, 
microscopes, amplifiers. Bids invited 
until June 19. 

Bids must be submitted through an 
agent established in the United Arab 
Republic to the Director General, The 
General Department for Medical Sup- 
plies, Ministry of Public Health, Ab- 
bassieh, Egyptian Region, and must be 
accompanied by a provisional deposit 
of 2 percent of the contract value.* 








U.S. mohair exports in March were 
18 percent below the same month of 
1960, but exports in January-March 
1961 were 54 percent larger than for 
the same period of the previous year.— 
Foreign Agricultural Service. 


Foreign Commerce Weekly 





108: 
Mal 


Mal 
nes: 
mak 
befc 


age! 
tact 
furt 
i 
stin 
Stat 


poss 
Tra 
For 
Con 


Gri 
Fo: 


(PF 
has 

of 1 
$30, 


For 
1961 


able 
men 
mer 
Was 


June 








ust 


ids 
and 
Rd., 


age 
No. 
uly 
Au- 


for 
July 
tra- 
art- 


rom 


V yo- 
.C.*® 
tors, 
vited 


h an 
Arab 
The 
Sup- 
Ab- 
st be 
posit 
ok 


were 
th of 
farch 
n for 
2-ar.— 


feekly 








Morocco To Lay Pipes 
For Drinking Water 


The Moroccan Phosphates Offices will 
invite bids for the supply, transport, 
and laying of pipe to*transport drink- 
ing water from Fkih-Ben-Salah to the 
Region of Khouribga. The line will 
consist of approximately 33 kilometers 
of pipe with a diameter of 800 milli- 
meters and approximately 27 kilometers 
of pipe with a diameter of 600 milli- 
meters. 

Pipes must pass the maximum pres- 
sure tests of 24 kilograms per square 
centimeter for the 800-millimeter pipe 
and 27 kilograms per square centimeter 
for the 600-millimeter pipe. Earthworks 
are excluded from this bid. 

Interested American firms are invited 
to file requests for permission to sub- 
mit bids and supply references of com- 
pletion of similar work to the Director 
General Phosphates Office, 305 Avenue 
Mohammed V, Rabat, not later than 
June 30. 





Malayan Railroad 
To Sell Tickets in U.S. 


Traffic Manager’s Office, P.O. Box No. 
1089, Kuala Lumpur, Federation of 
Malaya, wants to establish ticket-selling 
agencies in the United States so that 
Malayans, students, tourists, and busi- 
ness visitors travelling to Malaya can 
make their arrangements for rail travel 
before leaving the United States. 

American firms interested in such an 
agency agreement are invited to con- 
tact the Traffic Manager’s Office for 
further details concerning this project. 
It is hoped that such facilities will 
stimulate travel between the United 
States and Malaya. 

A copy of specific details of the pro- 
posal is available for loan from the 
Trade Development Division, Bureau of 
Foreign Commerce, U.S. Department of 
Commerce, Washington 25, D.C. 





Greece Postpones Deadline 
For Heat Exchanger Tenders 


The Public Power Corporation 
(PPC), 30 Chalkokondyli St., Athens, 
has extended the bid deadline for supply 
of 19 heat exchangers, estimated value 
$30,000, from May 25 to June 16. 

This trade lead was published in the 
Foreign Commerce Weekly, April 3, 
1961, page 17 and May 8, page 25. 

A copy of tender documents is avail- 
able for loan from the Trade Develop- 
ment Division, Bureau of Foreign Com- 
merce, U.S. Department of Commerce, 
Washington 25, D.C. 


June 12, 1961 


WORLD TRADE LEADS 


BID BINVITATIONS ON 
(| ae PROJECTS 





Foreign Governments through their 
authorized agencies invite tenders on 
projects financed by the U.S. Develop- 
ment Loan Fund. Inquiries should be 
addressed to the source given. 


If available, supplementary infor- 
mation as indica’ by a star (*) 
may be obtained on loan by firms domi- 
ciled in the United States from the 
Trade Development Division, Bureau of 
Foreign Commerce, U.S. Department 
of Commerce, Washington 25, D.C., or 
telephone WOrth 7-2381 in Washington. 

India 

Milling and spline hobbing machine; 
broach grinding machine; broaching 
machine; hob sharpening machine. 
Loan No. 40; free-world-wide. Bids in- 
vited until June 22 by Tata Engineering 
and Locomotive Company. Specifica- 
tions available from and bids to be sub- 
mitted to Tata, Inc., 425 Park Ave., 
New York 22, N.Y. 

Tinplate, prime quality, with 1.25-lb. 
tin coating, hot dipped, 56 M.T. Pack- 
ing, multiple package metal containers, 
sizes 18% in. x 28 in. x 30 gage, 20 in. 
x 30 in. x 30 gage. Loan No. 159; U.S. 
souree. 

Ref. TIN-2H/2278; license No. SID/ 
IL/DW/Oct. 60-Mar. 61/2081. Bids in- 
vited until June 23 by The Ganesh 
Flour Mills Co., Ltd., Post Box No. 32, 
Kalpi Rd., Kanpur. Cable address: 
Ganeshmill.* 

Hot rolled silicon steel sheets, without 
coreplates, packed for export in metal 
containers, maximum gross weight 
4,480 lb. on skids, about 410 long tons, 
including 15 tons in form of coils. 

Loan No. 159; U.S. source; ref. No. 
472; license No. SID/IL/C/DW/Oct. 60- 
Mar. 61/2115. Bids invited until June 
24 by Devidayal Stainless Steel Indus- 
tries, Pvt., Ltd., P.O. Box 6224, Daruk- 
hana, Reay Rd., Bombay 10. Cable 
address: Devisteel.* 

Cold reduced, blue finished, high ten- 
sile hoop iron, 26 gage, %-in. width, 
4 M/tons; Electrolytic tinplate waste 
waste, assorted to size and base weight, 
soft quality, temper 2 to 3, minimum 
coating 0.25 lb., size 18 in. x 24 in. and 
larger, 183.40 M.T., in the following 
base weights: 50%, 107 lb.; 25%, 100 
Ib.; 25%, 90-95 Ib. (Partial deviation on 
these proportions is, however, accept- 
able.) High speed steel, 18% to 22% 
W. content, % in. sq., % in. sq., 1 in. 
sq., 1 in. x 34 in., 1.5 M.T. Galvanized 
iron wire, hard drawn, 13 gage, 9 M.T. 

Loan No. 159; U.S. source; ref. No. 
N219. Bids invited until June 26 by 
The Universal Lamp Mfg. Co., Ltd., 


93B, Ripon St., Calcutta 16, c/o The 
National Steel Corporation, 138, Can- 
ning St., Calcutta 1. Quote f.a.s. and 
c.&f. Calcutta price per M.T.; prices 
to be firm for 48 hours after bid dead- 
line, indicate earliest shipment. Offers 
subject to availability of steamer space 
not accepted from bidders who are not 
manufacturers. Shipment later than 
September 30 not acceptable. 

Dumper, 10 to 12 cu. yd. and 1% cu. 
yd. diesel crawler shovel. Loan No. 
157; U.S. source; license No. 995886/60/ 
HQ/CG/DLF/157._ Bids invited until 
July 5 by Saurashtra Cement & 
Chemical Industries, Ltd., Ranavav 
(Gujarat). Cable address: Success 
Ranavav.* 


Klydonograph or surgerecorder suit- 
able for measuring voltage intensities 
of lightning waves on high tension 
transmission lines. Photographing or 
recording type or the oscillograph type 
may be offered giving in detail ad- 
vantages of equipment offered, 6. 

Magnetic links with calibration ap- 
paratus suitable for measuring current 
intensity of lightning voltages on high 
tension lines and towers, complete with 
calibration apparatus and demagnetiz- 
ing device and links. 

Oscillograph fault analyser capable 
of simultaneous record of fault cur- 
rents, fault voltages, breaker and relay 
operations with full particulars suitable 
for 5-a. to 110-v. secondaries. 

Loan No. 141. Ref. No. D/ENQ/265. 
U.S. source.. Bids invited until July 10, 
1961, by Assam State Electricity Board, 
Shillong (Assam), where bids should 
be sent direct. 

Diesel-powered 40-ton crawler crane. 
Loan’ No. 162; U.S. source; tender No. 
PB/431/SD/TD-210/61. Bids invited 
until July 31 by The Fertilizer Corp. of 
India, Ltd., Trombay Division, Prabhu 
Kunj, Peddar Rd., Bombay 26, where 
detailed copies of specifications, terms, 
and conditions are obtainable. 

Following bids are invited by the 
National Small Industries Corp., Ltd., 
Rani Jhansi Rd., New Delhi 1. Loan 
No. 144; ref. No. NSIC/HP/2B-1748/ 
61. Tenders are worldwide if less than 
$50,000 value, U.S. if over that amount. 

Quotations to be valid for 8 weeks 
from closing date. Financing under 
letter of credit for 100% invoice value, 
subject to 90% payable on presentation 
of documents and balance 10% within 
4 months after landing date. 

Automatic cylinder printing press, 
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printing machine with new ink distribu- 
tion system, for single and double feed, 
with gripper feed and delivery. Max- 
imum sheet size 16 in. x 22 in., minimum 
sheet 4 in. x 5% in. Maximum speed 
4,500 sheets per hr., with 2 chases, 2 
sets of roller stocks with suitable 
dc. electric motor with regulating 
starter interleaving and perforating at- 
tachment. Ref. No. NSIC/HP/2C-773/ 
61; June 17. 

Nonslide multiple wire drawing ma- 
chine with 7 blocks. Suitable for single 
drawing as well as for multiple draw- 
ing and in any combination as required 
to meet production demand. Electric 
equipment, each block driven by an elec- 
tric motor, operating at 1,500 r.p.m., 
400-440 volts, 50-cycles, 3-phase, a.c. 
currents, switch cabinet complete with 
full automatic electric control. Trans- 
portable automatic pointing and rolling 
machine for pointing iron wire from 
8 mm. to 1.5 mm. with cutting off de- 
vice and rolling rack, short circuit 
meter of about 3.5 kw., about 1500 
r.p.m. for 400-440 v., 50 cycle, with 
press button control. To be delivered 
at Lucknow. Ref. No. NSIC/HP/2D- 
1363/61; June 23. 


Universal tool room jig boring and 
milling machine, complete with electri- 
cal equipment; universal tool and cut- 
ter grinder, complete with internal 
grinding attachments; precision filling 
and swing machine, complete with elec- 
trical equipment. To be delivered at 
Calcutta. Ref. No. NSIC/HP/2C-699/ 
60; July 9. 

Flat and satchel bag-making machine 
and additional parts. To be delivered at 
Madras, 1. Ref. No. NSIC/HP/2M- 
1408; July 9. 

Stainless steel mixer, powder capacity 
100 Ib., with electric drive, suitable for 
a.c., 3-phase, 50-cycle, 440-v. Rotogram 
oscillating granulator, with motor re- 
quiring 20 in. x 15 in. gcreen. Set 
punches and die, plain, round, flat. 
Coating pan (varispeed model with hot 
air blower), varispeed between 12 and 
36 r.p.m., 30-in. pan. Rotogram oscil- 
lating granulator with stainless steel 
mesh, requires screens 20 in. x 15 in. 
suitable for mesh sizes 4-60. To be 
delivered at Madras. Ref. No. NSIC/ 
HP/2M-1402; July 9. 

Double spindle nut tapping automatic 
with one spindle equipped for cones 
%-in. bore diameter, the second spindle 
for hexagonal nuts of %-in. bore diam- 
eter, complete with water tank, pump, 
and oil tubing as well as electrical 
equipment suitable for 400-440 v., 3 
phase, 50 cycles, a.c. supply, including 
the following: Extra magazine for %¢- 
in. bore diameter cycle hub cones, 2 sets 
of replacement parts for % in. x \%g@ in. 
bore diameter cones and nuts, 4 extra 
magazines for \%g¢ in., % in., %7 in., and 
\% in. bore diameter hexagonal nuts, 4 
sets replacement parts for \g in., \ in., 
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Ys in., % in., bore diameter hexagonal 
nuts, taps with bent shanks for the 
machine OT 20 D, 4 doz. % in. B.S.W., 
2 doz. %e in. B.S.W., 1 doz. \% in. 
B.S.W., 1 doz. %g@ in. B.S.W., 1 doz. % 
in. B.S.W. To be delivered at Gawalier. 
Ref. No. NSIC/HP/2B-1568/61; July 12. 

Button manufacturing plant, acrylic 
or polyester buttons, capacity 10,000 
per hour. Multispindle automatic blank- 
ing machine, capacity 10,000 pieces per 
hr., type SC-1, % hp. motor. Automatic 
turinging machine, motor driven, type 
TA-5, capacity, 1,800 pieces per hr. 
Automatic drilling machine, type 
NDA-9. Fish eye cutting , machine, 
motor driven, type EF-11. To be de- 
livered at Bombay port. Ref. No. NSIC/ 
HP/2B-1748/61; July 16. 

Full automatic plant for the manu- 
facture of lever arc mechanisms for 
office index files; capacity, 650-700 
daily. Ref. No. NSIC/HP/2M-1216/60; 
deadline July 16. To be delivered at 
Madurai, Madras State. 

Automatic teeth cutting machine, 
automatic saw setting machine, straight- 
ening machine, automatic blade sharp- 
ener, spare parts for sharpener, cutting 
off machine, automatic milling machine, 
automatic setting machines, 2, marking 
machine, automatic hardening ma- 
chines, 2, cleaning machines, 2, and 
spare parts. Ref. No. 2D-1375/61; 
July 21. 


Israel 


Multicolor automatic weaving looms, 
depth of frames 1,000 mm., drop boxes 
on one side, 4 shuttles, in 120 cm. effec- 
tive width of the reed, equipped with 
eccenter machine, 32. Same, only 
equipped with shaft machine system, 
32. Multicolor automatic weaving looms, 
depth of frames 1,000 mm., drop boxes 
on one side, 4 shuttles, in 180 cm. effec- 
tive width of the reed, equipped with 
eccenter machine, 32. Same, equipped 
with shaft machine system, 32. 

Loan No. 66, free-world-wide, ICA 
Code 899; Sub-Authorization No. 66/ 
179. Bids ‘invited until June 16 by 
Government of Israel Supply Mission, 
250 West 57th St., New York 19, N.Y., 
Attn. Mr. N. Nisen. Tenders should 
bear S-A No., quote on basis of f.a.s., 
U.S. or f.o.b. European port. Delivery 
desired by August. For details com- 
municate with Supply Mission. 


Taiwan 


Machinery for plant to manufacture 
transformers, including high speed 
lathe, face plate lathe, vertical milling 
machine, automatic spark discharge 
machine. Precision Universal grinding 
machine; coil winding machine, hydrau- 
lie press, annealing furnace; thread 
rolling machine; automatic screw ma- 
chine; electronic heating equipment; 
sand preparing equipment; jolt squeeze 
stripper molding machine; jolt rollover 
pattern draw molding machine. Loan 


No. 113; free-world-wide. 
DLF-SL-B-018. ; 
Bids invited until June 29, 1961, by 
Ta-tung Engineering Co., 181-5 Chung- 
shan Rd. (North), Section 2, Taipei. 
File Ref. 50-0337. Specifications on the 
above items obtainable from Central 
Trust of China, Purchasing Depart- 
ment, 68 Yen Ping Nan Lu, Taipei.« 


Turkey 


Machines to expand light metal die 
casting plant, including friction type 
press, mechanical press, automatic tur- 
ret lathe for valve bodies, automatic 
turret lathe for fittings, high capacity 
steel and metal band sawing and band 
filling machine, 10 polishing machines. 
Air compressor unit; portable flexible 
grinding machine; valve assembling ma- 
chine and equipment. 

Loan No. 11; worldwide. Maximum 
amount of credit $40,000. Bids invited 
until July 11 by E. C. A. Pres Dokum 
Sanayii, Ltd. Sti., Galata, Yuksek 
Kaldirim, No. 61/2, Istanbul, where 
further details are available.* 

The following bids are invited until 
July 13; worldwide; loan No. 11.* 

Double diagonal roller mills, 1,000 x 
250 mm., 2. Omer Aykeet, Aykeet An 
Fabribasi, buyer. 

Free swinging plansifter 48 m.’; 
amount. of credit $10,100. Machinery 
for completion of 50 tons (soft and 
hard wheat) capacity flour mill consist- 
ing of conveyor worm complete with 
motor 180 x 600 mm., conveying worm 
complete with motor 300 x 5,900 mm., 
conveying worm complete with motor 
300 x 5,900 mm. with 1 outlet and 4 in- 
lets, conveying worm complete with 
motor 220 x 9,400 mm. Buyer: Alti- 
napa Koll. Sti., Ozcan Sili, Mustafa 
Birim ve Ortaklari, Konya. 

Conveying worm complete with mo- 
tor 200 x 9,400 mm. with 6 outlets; 
silo separator 8-10 tons per hr.; milling 
separator, 3tons per hr.; brushing ma- 
chine, 3 tons per hr.; pipe lines with 
accessories; elevator head and foot as- 
semblies with motors; centrifugal fans; 
detachers; sack sewing machine; diago- 
nal double rolling mills; bleaching ma- 
chine, automatic weighers (wheat 


Project No. 





More World Trade Leads on Page 19 


- 





flour), pneumatic conveying 
Amount of credit $66,850. 

Flour mill, complete, 50 tons per 24 
hr. Major elements to include, first 
cleaning department 25 tons per hr.; 
second cleaning department 2.5 tons 
per hr.; mill unit, capacity 50 tons/24 
hrs.; flour storage department; and me- 
chanical conveyor for conveyance of 
wheat at a distance, capacity 45 tons 
per hr., working distance 10 m. Amount 
of credit $200,000. Buyer: Kayhan 
Koll. Sti., Ctzmir. 


system. 
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* It is particularly fitting that the first U.S. Trade Center be established in 
Great Britain, our oldest trading partner. | am convinced strengthened trade 
between our two countries will mean better living for our peoples. It is our 
hope that this Center will prove to be another strong link in the chain of 


friendship and commerce which joins our two nations. 
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Showcase for U.S. Products Provided 
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First Permanent U.S. Trade Center 
Opens in London 


Rowland Burnstan 


Assistant Secretary of Commerce for International Affairs 


T= first permanent U.S. Trade Center will be opened on June 26, 
in London, England, representing a direct Government effort to 


stimulate American export sales. 


This program has the support of President Kennedy who has said 
in a message to Congress: “I am ordering rapid completion of our 


two new Trade Centers at London and Bangkok, and 


ave requested 


the departments to explore whether three more could be added next 
year in Africa, Latin America, and —T 

The Trade Center, operated by the U.S. Department of Commerce 
in cooperation with the Departments of State and Agriculture, will 
provide a showcase where American goods can be displayed and sold, 
with emphasis on promoting and assisting exhibitors in obtaining 


permanent sales representation in Great Britain. 


Thus, the Trade 


Center differs from the International Trade Fair where the direction 


is toward on-the-spot sales. 

Although agency representation will 
be emphasized, sales promotion will not 
be slighted, as the Government guaran- 
tees to exhibitors that manufacturers’ 
representatives, buyers, wholesalers, 
and retailers throughout Great Britain 
will attend the show. These business- 
men will be identified through intensive 
advance work by the Embassy staff and 
invited to attend. Thus, the “trade 
only” exhibition of American products 
will attract the business community 
into visiting the Trade Center. 

Accordingly, for the first time, the 
Trade Center permits the Department 
of Commerce to offer to manufacturers, 
on an industry-wide basis, an inexpen- 
sive means whereby they may enter the 
export market, obtain representation, 
and make sales. To this end, arrange- 
ments will be made, through Department 
of Commerce Field Offices, where 
needed, for personal advice and assist- 
ance to exhibitors regardifig export 
selling and trade procedures. 


Many Services Available 


The Trade Center, in the heart of the 
downtown business district, is located at 
57 St. James’ Street, in historic Picca- 
dilly. The Center occupies a completely 
redecorated first floor exhibt room, with 
additional space for conference rooms, 
and offices for commercial and agri- 
cultural trade promotion officers from 
the U.S. Embassy. The Trade Center 
will also have a small movie theater for 
screening of industrial films. 

As an integral part of the Trade 
Center, the Departments of Commerce 
and State have dollected a large up-to- 
date commercial library which will con- 
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The new U.S. Trade Center in London 
will spearhead the efforts of the Depart- 
ment of Commerce to provide leader- 
ship and practical assistance to industry 
in the drive to expand U.S. exports. This 
is the first of trade centers around the 
world that will build exports for Amer- 
ican manufacturers. 


—LUTHER H. HODGES 
Secretary of Commerce 


PRPPPPPPPPPPPPPPEPEPISISS ES 


tain books and reference material, such 
as trade directories, trade journals, and 
manufacturers’ catalogs. The library, 
conveniently located for use by visitors 
and Trade Center officials, will empha- 
size the many products and services 
available from U.S. manufacturers. 


Housewares Exhibit To Open 


The Center will be opened with an 
exhibit of housewares, in which over 60 
firms will participate. The housewares 
exhibit was included in the Trade Cen- 
ter because of the universal appeal and 
impact of this industry upon the con- 
sumer. Furthermore, the recent re- 
moval of most British trade restrictions 
on consumer goods has precipitated an 
increase of U.S..exports to Great Brit- 
ain, of which housewares is an impor- 
tant part. 

_ The housewares show will exemplify 
a dimension which is new to the Export 
Expansion Program, i.e., for the first 
time, U.S. manufacturers will be en- 
couraged, on an industry-by-industry 
basis to promote their lines in a specific 





market having a large sales potential 
for American products. 

For purposes of industry definition, 
the Department of Commerce considers 
housewares manufacturers as generally 
those firms which participated in the 
National Housewares Trade Show in 
Chicago. The lines of those manufac- 
turers which will be exhibited in Lon- 
don are those which were selected by 
expert British opinion as having the 
best selling possibilities in the British 
market. 


Small Firms To Participate 


From the British buyer’s point of 
view, the Trade Center will facilitate 
the purchase of American goods by en- 
abling him to see and compare the latest 
and best products the United States 
housewares industry has to offer. He 
will be afforded the opportunity to select 
from numerous lines the products which 
best fit his selling needs. The exhibitors 
include the leading manufacturers in 
the housewares industry. In keeping 
with the purpose of the Export Expan- 
sion Program, however, the bulk of the 
displays will be provided by smaller 
firms, many of which have never be- 
fore been in the export business. 


The Commerce Department encour- 
ages exhibiting firms to select a British 
representative before, or immediately 
after the show’s opening, and when re- 
quested, will ask the Foreign Service 
to assist in the location and identifica- 
tion of potential agents. This is the 
Trade Contact Survey Service offered 
by the Department. Thus, British buy- 
ers, when placing orders at the Trade 
Center are assured that a local agent 
of the U.S. firm, with whom personal 
eontact has been established, is avail- 
able to supply their future needs. 

Trade Center personnel will be able 
to aid buyers by identifying wares on 
display, demonstrating and explaining 
the features of the products, and quot- 
ing prices when appropriate, but at no 
time will Government personnel partic- 
ipate in actual order taking or sales. 
This arrangement is in keeping with 
U.S. private enterprise tradition that 
the role of Government be confined to 
institutional promotion, leaving specific 

(See First, page S-15) 
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Trade Center Important Service 





U.S. Government Helps Businessmen 
Enter Favorable U.K. Market 


ANY U.S. 


ean be sold today in the 


Nathaniel Knowles 


Commercial Attache, U.S. Embassy, London 


roducts, if properly priced and of the right quality, 
United 


Kingdom. Sales of American 


products in the U.K. have risen sharply as a result of trade liberali- 
zation actions taken by the British Government 11% years ago. Further 
increases will depend upon the initiative of American businessmen. 


Identification of export op 
businessmen in exploiting suc 


rtunities and assistance to American 
opportunities are the most important 


activities now performed by the commercial officers at American 
Embassies and Consular offices abroad. Assistance which the Com- 
mercial Office in London, with the help of the eight consulates in the 
United Kingdom, can give to the businessman are briefly outlined here. 


Trade Center Offers Market Test 


Of greatest importance to the poten- 
tial exporter is the new Trade Center. 
The first exhibit—with participation 
by some 60 American manufacturers 
of housewares—will be opened on June 
26 and run until the first part of Au- 
gust. A new exhibit will be installed 
at the Center about every 2 months. 
Participation in these exhibits will 8f- 
fer U.S. manufacturers a unique op- 
portunity to test the U.K. market. 

Keen interest in American products 
has been aroused by the announcement 
of the Center and potentially profitable 
contacts between American and British 
businessmen have been made. Much of 
the work done for the Trade Center is 
an intensification of the normal export 
promotion activities of the Commercial 
Office. In addition, of course, the Trade 
Center performs certain unique activi- 
ties. 


BFC Provides Services 


American businessmen interested in 
looking into the export market first 
should consult with the Department of 
Commerce in the United States. The 


33 Field Offices make such contact easy 


and convenient. In addition, it is hoped 
that businessmen will take advantage 
of the opportunity to visit regional ard 
commodity specialists in the Bureau of 
Foreign Commerce in Washington and 
develop plans based on their informa- 
tion and experience. 

Commercial Offices overseas forward 
all pertinent information to the Com- 
merce Department. Commerce special- 
ists, knowing the U.S. company’s ob- 
jectives at first hand, are able to sup- 
plement and analyze the information 
received from overseas to the export- 
er’s best advantage. The Commercial 
Officer can be of maximum effectiveness 
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after plans are formulated with the 
full cooperation of the Department of 
Commerce. 

The first responsibility of the Com- 
mercial Office in a foreign post is to 
identify commodities offering profitable 
export sales opportunities. This re- 
quires coordinating a great variety of 
information secured by the entire staff. 
Each officer uses every contact—with 
visitors or in meetings and social func- 
tions, with Americans and Englishmen 
—to obtain background information on 
the market and specific commodity de- 
tails. 

Discussions with officers of trade as- 
sociations and with buyers for large 
stores, chains of stores, and industrial 
groups are particularly valuable. Spe- 
cial articles, advertisements, and edi- 
torials in trade journals are sugges- 
tive. Trade statistics are analyzed. 
Americans doing business in London 
are most helpful and the American 
Chamber of Commerce in London has 
greatly assisted the Commercial Office 
in identifying commodities with poten- 
tial sales in this market. 

When time permits, “comparison 
shopping” in stores and at industrial 
exhibits is useful in identifying the 
price and quality range in which Amer- 
ican products would be effectively com- 
petitive. Distribution channels must 
be understood so that American prod- 
ucts can reach the shelf of the retailer 
or supplier of industrial products with 
minimum cost and maximum impact. 
Display techniques, packaging, and 
advertising must be understood. 

Preparation of Trade Lists offers an 
opportunity to discuss market poten- 
tials with knowledgeable wholesalers, 
distributors, and agents. The impact 
of the Trade Center has already been 





effective in this respect. Distributors 
previously not interested in being on a 
Trade List are now calling at the office 
and expressing keen interest. The 
Trade List made up specifically for the 
Housewares Show includes many dis- 
tributors who formerly were completely 
indifferent to such a listing. 

Trade Contact Surveys, in which the 
Embassy undertakes to identify pros- 
pective agents, made at the request of 
American companies are proving a val- 
uable export promotion tool. For prod- 
ucts in the Housewares Exhibit distrib- 
utors are eager to come in to see litera- - 
ture and to discuss possible lines to 
handle. 

While the Commercial Office will use 
initiative and its best judgment in iden- 
tifying representatives, American ex- 
porters in many cases will find that face 
to face discussions with their potential 
partners in trade is most desirable after 
preliminary interest is expressed by 
correspondence. The Trade Center of- 
fers the means to bring manufacturer 
and distributor together with the actual 
product and thereby insure sound and 
thoroughly understood marketing ar- 
rangements. 


Trade Center Sparks Interest 

Publicity already obtained by the 
London Trade Center has awakened in- 
terest in all U.S. products. However, 
the Center can be of maximum effec- 
tiveness only if hundreds of buyers and 
distributors from all over the British 
Isles and even from the Continent, are 
attracted. The Commercial Office can- 
not know everyone potentially inter- 
ested in an American contact. There- 
fore, a carefully thought-out campaign 
is being mounted by an experienced 
public relations company. 

Attractive brochures and handouts 
are being prepared. They will be sent 
to comprehensive lists of buyers and 
distributors from the largest chains to 
the smaller independent stores and from 
large well-known distributors to the 
small, energetic operator. 

Advertisements will appear in trade 
journals. Journals in the housewares 
field particularly will cover the activi- 
ties at the Center as straight news 
items. 

The eight U.S. consulates are giving 

(See Government, page S-15) 
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Trade Centers Program Aims At Export 


Potential Around The World 


E. J. Krause 
Director, Trade Centers Division 


W'th the opening of the U.S. Trade Center in London on June 26, 

the U.S. Government embarks on a completely new program de- 
signed to promote sales of American products in foreign markets. The 
Trade Center in* London is the first of several such Centers which 
the Department of Commerce plans to establish in those countries 
to which studies have revealed a potential for substantial increases 


in U.S. exports. 

The Trade Centers Program is an 
extension of the Government’s trade 
promotion activities, representing a di- 
rect effort by the Government, speci- 
fically the Department of Commerce in 
collaboration with the Departments of 
Agriculture and State, to promote 
sales of and obtain agents and dis- 
tributors for U.S. products. Each cen- 
‘ter is permanent, Government-spon- 
sored, oversea trade promotion head- 
quarters in the heart of the business 
district, catering solely to the trade. 

The Government actively promotes 
attendance of manufacturers, buyers, 
representatives and importers through 
a carefully tailored publicity program; 
assumes the responsibility of manage- 
ment and promotion of the shows that 
last from 8 to 6 weeks; and receives, 
services, displays, and disposes of in- 
dividual exhibits according to company 
instructions. In addition, the Govern- 
ment assists exhibitors in obtaining 
permanent sales representation, and ar- 
ranges, where needed, for advice and 
assistance to exhibitors regarding ex- 
port selling and trade procedures. 


Trade Centers Program 


The Trade Centers Program began 
early in 1960 when the idea of U.S. 
Trade Centers—permanent exhibit fa- 
cilities for the United States manufac- 
turers in  underexploited markets 
around the world—was presented by 
the Department of Commerce to an 
Inter-agency Task Force set up by the 
President to study and make recom- 
mendations for Government action to 
correct the balance-of-payments prob- 
lem facing the nation. The Inter- 
agency Task Force developed the Ex- 
port Expansion Program, including its 
recommendation that two Centers, the 
first in London and the second in Bang- 
kok, be established in fiscal year 1961 
to determine the efficacy of this type of 
promotion for U.S. exports as a pos- 
sible forerunner of several more Cen- 
ters around the world. 

London was chosen as the site of the 
first Center because Britain ranks sec- 
ond, after Canada, among U.S. markets 
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abroad, and Britain’s recent removal 
of most trade restrictions has consid- 
erably increased the export potential of 
that market. The Trade Center is de- 
signed to afford an opportunity to U.S. 
manufacturers to introduce and pro- 
mote the sale of their products, taking 
full advantage of these favorable de- 
velopments. 


Other Centers Planned 


Present plans call for the opening of 
the second Center in Bangkok, Thai- 
land, in the early months of 1962, with 
facilities similar to those at London. 
The potential for increased sales of 
American products in Thailand, with 
its relatively stable economic and polit- 
ical climate, as well as its location as 
the geographic and commercial center 
of the Southeast Asian market, were 
major factors in the decision to locate 
the second Center in Bangkok. 


PPPPPPPPPPPPPPPPPPPPPPPIIFPEA: 


Secretary of Labor To Attend 
Opening Ceremonies 


Secretary of Labor Arthur J. Gold- 
berg will represent the U.S. Govern- 
ment at the official ceremony opening 
the first U.S. Trade Center in London 
on June 26. Sharing the opening cere- 
monies with Secretary Goldberg will be 
David K. Bruce, U.S. Ambassador to 
the United Kingdom. 

A group of representatives of the De- 
partment of Commerce, which operates 
the Trade Centers program, will also 
attend, headed by Rowland Burnstan, 
Assistant Secretary of Commerce for 
International Affairs. Others in the 
Commerce group include Loring K. 
Macy, Director of the Bureau of For- 
eign Commerce, E. E. Schnellbacher, 
Director of the Office of Trade Promo- 
tion, and E. J. Krause, Director of the 
Trade Centers Division. 


PRPPPPPPPPPPPPPPFPFPIFP III 


The Department of Commerce hopes 
to establish, beginning in 1962, addi- 
tional Centers to serve American in- 
dustry in major commercial cities in 
Africa, Western Europe, Latin Amer- 
ita and the Far East. 

Displays at the Centers are organ- 
ized along industry lines, with priority 
given to the products of those indus- 
tries which studies have indicated have 
the best sales opportunities in that 
market. Basic data used in determin- 
ing products with high sales possibili- 
ties are obtained from surveys and 
other information furnished by the 
commercial offices of U.S. Embassies 
and Consulates in the industry where 
the Trade Center is located. Other 
sources of information available to the 
Department of Commerce are also 
utilized. 

After the determination of product 
groups has been made, the Trade Cen- 
ters Division of the Department of 
Commerce discusses possible displays 
with trade associations, industry 
groups, and individual firms within 
that product line to determine Ameri- 
ean industry interest, the types and 
numbers of products and firms involved, 
and industry suggestions on the best 
methods of promoting and displaying. 

In those cases where interest in dis- 
playing in the Trade Center originates 
with an American manufacturer, in- 
dustry group or trade association, every 
effort is made by the Trade Centers 
Division to schedule a display, within 
the limits of the Centers’ space and 
already established schedule, with the 
understanding, of course, that indica- 
tions of good sales potential is an im- 
portant factor in selecting the most 
appropriate products to be displayed. 


All Business Firms Encouraged 


Particular attention is directed to 
those products and firms which are not 
currently represented in the Trade 
Center market, and special efforts are 
made to assist small business firms, 
who often do not have the capability 
independently to survey. and enter a 
new market. 

After preliminary studies and dis- 
cussions have resulted in a firm deci- 
sion to schedule a particular display, 
the display is officially announced, and 
all those American firms whose prod- 
ucts fall within the defined exhibit 
category are invited, through notice in 

(See Centers, page S-12) 
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New Opportunities for U.S. Exporters 
In the United Kingdom Market 


Eugene J. Kaplan 


Director, British Commonwealth Division 


PROSPERITY and the freeing of a wide range of U.S.-made prod- 
ucts from import controls have created new opportunities for 
American exporters on the British market. 

Opportunities created by the relaxation of restrictions on British 
imports from the United States perhaps seem more obvious—and they 
are important and substantial ones. Since the end of 1959, Britain 
has been, except for a handful of items still subject to import restric- 
tions, an open market for American goods. 


Consumer Goods Markets Now Open 


Consumer goods were the last group 
of items to be reached in the United 
Kingdom’s program of progressive lib- 
eralization of import controls begun 
early in the 1950’s. But these controls 
were virtually eliminated in two giant 
steps taken in mid-1958 and at the end 
of 1959. The result is that, during the 
past year, British consumers have had 
an opportunity, in many cases for the 
first time since 1939, to purchase a wide 
range of U.S.-made consumer goods. 

What have they been buying? The 
value of Britain’s imports of cotton, 
synthetic, and blended fabrics from the 
United States, as well as of apparel, 
costume jewelry, household linens, 
glassware, kitchen and other small do- 
mestic electrical appliances, refrigera- 
tors, musical instruments, and some 
canned foods, to name but a few, re- 
corded substantial gains in 1960 over 
the 1959 total. The initial response to 
the appearance of many of these items 
in the shops of Britain has been a very 
enthusiastic one. It is to be expected, 
however, that in some cases the gains 
may have been temporary ones—result- 
ing, perhaps, as for canned soups, from 
the need to fill the gap until local pro- 
duction was available; or, representing 
the edge or competitive advantage of 
getting into the market before local 
producers, who might be in a better po- 
sition to compete, became aware of the 
opportunities there; or, from the pent 
up once-for-all demand for some gadget 
or luxury giftware. 

This does not necessarily mean that 
this trade has not been profitable, many 
U.S. producers operate on the same 
basis in the American market. On the 
other hand, the long run prospects ap- 
peared to be good ones for cotton and 
cotton synthetic blended textiles, ap- 
parel, household linens, and musical in- 
struments, among others. 

The size of the British market for 
some of these American products, inso- 
far as conclusions can be drawn from 
the experience of the first 12-15 months 
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of liberalization, is worth noting. 
United Kingdom imports of cotton tex- 
tiles from the United States in 1960, 
were valued at $5.3 million; of textiles 
made of synthetic fibers and synthetic 
blends $12.7 million; and of clothing, 
footwear, travel goods, and handbags 
over $8 million. The last named group 
included $862,000 worth of men’s shirts 
and other outer clothing; over $1.5 mil- 
lion of women’s and girls’ dresses; and 
$870,000 of footwear, travel goods, and 
handbags. In addition, the 1960 totals 
show imports of over $1 million of cos- 
tume jewelry, nearly $1.5 million of 
portable electrical appliances, and close 
to $5 million of musical instruments. 
It is estimated that liberalization op- 
ened a market for U.S. producers of 
all the items involved worth about $50 
million to American exporters last year. 


Competition Expected To Increase 


The current year will show in greater 
detail the staying power of some of 
these American consumer products on 
the British market. It is not an easy 
market. The competition, part of it 
from the British-based subsidiaries or 
licensees of American producers, is 
keen and can be expected to increase. 
Tariffs and purchase tax on many of 
these items are high. British retailers, 
especially in the department store field, 
and wholesalers and importers are 
among the most experienced and knowl- 
edgeable in the world. These factors 
combine to make the British market 
a demanding one which calls for top- 
notch standards of service (and service 
facilities)—-prompt delivery of goods 
exactly as ordered, to name one de- 
mand—as well as aggressive selling and 
promotion and: careful spadework to 
develop good channels of distribution. 

Opportunities will continue to de- 
velop in the United Kingdom for new 
and unique kinds of American con- 
sumer goods, those which have no Brit- 
ish counterpart. Novelties need not be 
only of the gadget kind, the consumer 


appeal of American cotton prints, 
wash-wear fabrics and apparel, and 
costume jewelry demonstrate the other 
forms which this selling point might 
take. It also illustrates that where 
price is not competitive (and there are 
many cases where our landed prices 
are competitive), design, quality, pack- 
aging, and a _ well-established brand 
name can sell U.S.-made products in 
Britain. Another important key to 
success is adaptability—a willingness, 
where called for, to make changes, of- 
ten relatively minor ones in design or 
trim, or in wiring, in the appliance 
field, to get costs down and meet Brit- 
ish consumer tastes and preferences. 


Britain a Rich Market 


Is it worth the effort? A definite 
“yes” is the answer. The United King- 
dom is a big market, of more than 52 
million people, and 16 million house- 
holds. Britain is also a rich market. 
While the British economy has had its 
ups and downs throughout the post-war 
period, close to full employment in most 
of the more populous regions of the 
United Kingdom for a decade and a half 
has greatly boosted consumer purchas- 
ing power. The redistribution of in- 
come through heavy taxation in the 
upper income brackets and Government 
welfare programs has broadened the 
consumer base. Personal income has 
risen approximately 30 percent since 
1955 and consumer expenditure in- 
creased more than 27 percent during 
the same period. 

The result has been a dramatic 


. change in the British standard of living’ 


—long among the highest in the world— 
reflected in rising sales of domestic ap- 
pliances and durable consumer goods 
once considered beyond the reach of the 
average working-class family in the 
United Kingdom. Consumer demand 
has been developed by large-scale ad- 
vertising campaigns, using, among other 
media, the commercial TV networks 
along lines familiar to American indus- 
try. And, the consumer “revolution” 
has been rounded out by widespread 
public acceptance of installment buying 
—a relatively recent development. In 
1959,. British consumers, for example, 
spent $1.2 billion on men’s and boys’ 
wear; $2.3 billion on women’s, girl’s and 
infants’ wear; $1.2 billion on radio, 
electrical and other durable goods; and, 
$932 million on household textiles, soft 
(See Opportunities, page S-13) 
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Trade Center Offers Modern Facilities 


For Display, Sale Of U.S. Exports 


Clarence C. Pusey, Director 
U.S. Trade Center, : London 


Wwiat does U.S. Industry have as a facility for the display’ of 
its products at the U.S. Trade Center, London? A newly deco- 
rated ground-floor area of 4,500 square feet with a display window 
framed in gleaming American stainless steel facing on St. James’ 
Street, one of the choice business locations in London. 


The prospective buyer enters an at- 
tractive reception room, paneled and 
floored in American walnut and oak, and 
is greeted by the Center’s alert Ameri- 
can receptionist. One wall of the re- 
ception area carries a polished brass 
outline of the United States as a frame- 
work for a number of color transparen- 
cies depicting American scenes and in- 
dustry. Not only does this provide 
attractive decor, but also serves to pro- 
mote the “Visit U.S.A.” program of the 
U.S. Government. British businessmen 
are encouraged, through this graphic 
illustration, through brochures on each 
State, and information on other attrac- 
tions in the United States, to visit the 
United States for business and pleasure. 


Display Area Described 


The display area, separated from the 
reception room by folding doors, fea- 
tures excellent lighting, an accoustical 
ceiling, and attractive wall-counter and 
island-type display fixtures. Outlets for 
both 110- and 220-volt current are con- 
cealed in attractive vinyl-covered false 
walls at frequent intervals at base- 
board and chair rail levels. Heating 
is provided by a radiant hot-water sys- 
tem in the ceiling, thus permitting 
maximum floor space for display pur- 
poses. 

Adjacent to the display area is a quiet 

*conference lounge equipped with chairs, 
tables, reference materials, and tele- 
phones for the use of buyers, agents, and 
American company representatives. Ad- 
ditional conference space is available on 
the third floor for more private dis- 
eussions. An up-to-date Commercial 
Library, with standard commercial ref- 
erence books, trade journals, data on the 
U.K. economy, and a wealth of other 
information serves the Center’s visitors. 

Much preliminary work was required 
to translate the initial ideas for a Trade 
Center into a practicable and effective 
facility. The initial task of finding a 
suitable location was undertaken in Oc- 
tober 1960 with the visit. to London of 
the Trade Center Director. By Decem- 
ber the present choice location off Pica- 
dilly on St. James’ Street had been 
found and arrangements for a lease 
were concluded. Then began extensive 
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remodeling to change an outmoded cafe- 
teria and office rooms into attractive 
conference and display areas designed to 
show American products to best advan- 
tage. 

The Regional Foreign Buildings Office 
of the U.S. Embassy, London, with the 
assistance of a local contractor, removed 
partitions; added additional ceiling sup- 
port to carry extensive light fittings, 
heated suspended ceiling and wooden 
rails for the suspension of exhibit ma- 
terial; laid new flooring; and redeco- 
rated throughout—all to be completed 
several weeks before the June 26 open- 
ing. 


Center Staff Provides Services 


The Trade Center is designed, how- 
ever, to provide more than just modern, 
attractive, and functional facilities. The 
heart of the Center’s activities lies in 
the services provided by the Center 
staff, the Embassy’s commercial staff, 
and representatives of the American 
industry whose products are on display. 

The work of the Trade Center Di- 
rector and his staff begins well in ad- 
vance of each exhibit—arranging with 
participating American manufacturers 
and their U.K. agents for the receipt, 
appropriate display and pre-display 
promotion of their products—continues 
during the exhibit with the servicing 
of the display and with assistance in 
making the Center’s facilities available 
to American firms’ representatives and 
U.K. buyers and agents, and at the 
conclusion of the exhibit, in assisting 
participating firms in disposing of the 
displayed products. 

Similarly, the Office of the Commer- 
cial Attache of the U.S. Embassy, Lon- 
don, assists before each display in find- 
ing agents for those firms which are 
not yet represented in the U.K. market, 
and conducts surveys and provides in- 
formation on the British market. Dur- 
ing the display, a member of the Com- 
mercial Attache’s staff, the Trade Pro- 
motion Officer, is physically present at 
the Trade Center to assist American 
firms and British buyers in answering 
their queries, solving problems con- 


cerning the promotion of sales of the 
American firms’ products in_ the 
United Kingdom, and providing a wide 
range of commercial information from 
comprehensive general data on U.S.- 
U.K. trade, and the British economy, to 
specific commodity surveys, trade lists, 
and reports on individual British firms. 
In short, all the services usually per- 
formed by the Commercial Section of 
an Embassy are conveniently located at 
the Trade Center. 

The staff of the Trade Center and 
Commercial Attache’s office are con- 
tinuously involved in a variety of pro- 
grams designed to give maximum pub- 
licity to the Center, the display, and 
the promotion of sales of the products 
displayed. 

Industry and company representa- 
tives are encouraged to be present at 
the display to handle specific questions 
concerning their products, to arrange 
for conclusion of agency agreements 
and to take orders for their products. 

The Trade Center management has 
contracted with a leading display con- 
tractor and a public relations firm to 
assure complete professional arrange- 
ment of displays and extensive promo- 
tion of the Trade Center display 
throughout the United Kingdom and 
the European continent. 


Promotional Campaigns Conducted 
The public relations firm, at the di- 
rection of the Center, and from funds 
provided from the Exhibitors’ Joint 
Fund, undertakes an extensive and in- 
tensive promotional campaign designed 
to bring buyers to the Center from 
eve important sales area of the 
United Kingdom. This is done through 
such means as press, radio and televi- 
sion coverage, special press confer- 
ences, recéptions, special invitations to 
trade organizations, trade journals, and 
individual companies and buyers. 

In addition, a “Continental Buyers 
Week” is being made a feature of each 
display. Commercial offices at U.S. 
Embassies and Consulates in all the 
major cities of Western Europe are 
giving publicity to the Trade Center 
promotions to encourage continental 
buyers to visit the Center. 

These various groups work together 
to provide a unique and effective means 
for U.S. industry to increase substan- 
tially export sales of quality American 
products. 
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Explore the Foreign Market 
While on Vacation 


““E)USINESS is where you find it.” 


‘Henry J. Dempsey 


Deputy Director, Trade Development Division 


This has been the pleasant experience of many American 
businessmen who have embarked upon vacation trips to other coun- 


tries and have found profitable business opportunities. 


They have 


met people of similar tastes and similar backgrounds with whom 


they have spent many pleasant hours. 


In many cases, these new- 


found friends have also been businessmen whose interests have repre- 


sented new opportunities. 


Many new business arrangements involving exports from the U.S., 
investments in joint ventures, or imports, have had their beginning 
in a purely social discussion. The Italian design in American sports- 
wear reportedly was the result of a chance meeting on an Italian 
ski slope. No doubt there are many more. 


What should the businessman do to 
be prepared for the chance opportunity, 
presuming his travel is wholly for 
pleasure? Some people are said to have 
a nose for news, others have an eye 
for business. Whatever their individ- 
ual characteristic, all U.S. citizens 
should be aware of the importance of 
international commerce to our position 
as a world leader. We are the world’s 
largest foreign trader. In 1960 we ac- 
counted for more than 20 percent of all 
world trade. 

Many U.S. products are in world 
markets. Frequently there are new 
items, however, which we know of and 
which might not yet be in local stores. 
If there is a spot for your product or 
for one you know of, talk to the pro- 
prietor about it, offer to send him de- 
tails, or to have a company that you 
know send him the information. 
at the goods on sale with an eye to 
U.S. goods that you know of. Query 
salespeople and managers on avail- 
ability of U.S. goods. Offer to forward 
information, literature, magazines that 
will illustrate and describe the goods. 

If you chance to meet a manufac- 
turer, talk to him about his production 
facilities and his sources of capital 
equipment, raw materials, packaging 
materials, and his plans for expansion. 
The resulting conversation may open up 
positive leads for business—either buy- 
ing or selling, or perhaps joint ven- 
tures or licensing agreements. Then, 
too, he may be planning to visit the 
U.S. and may appreciate an invitation 
to look you up. 
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Visit Trade Fairs, Exhibits 


Trade Fairs and Exhibitions are held 
in many cities—a listing is available 
from the Trade Development Division, 
Bureau of Foreign Commerce, Wash- 
ington 25, D.C. If your travel should 
bring you to any of these cities at the 
time a trade fair is being held, do not 
fail to visit it. The experience will be 
worth the time. And you may pick up 
an idea or a product that might other- 
wise not come to your attention. 

If your travel plans this year include 
a visit to London, take time to stop at 
the new U.S. Trade Center located at 
57 St. James’ Street, just off Piccadilly. 
The Trade Center is the first of several 
such centers being established by the 
U.S. Government for the display and 
promotion of U.S. products for export. 
You may find that the Trade Center’s 
activities would be suitable for the 
promotion of your products. 


Commercial Facilities Available 


The commercial facilities of the U.S. 
Government overseas can help the trav- 
eling businessman in a variety of ways. 
Each U.S. Embassy and Consulate has 
a commercial’ section which is respon- 
sible for the promotion of international 
trade, travel and investment. Informa- 
tion on local industries ayd commerce 
can be obtained by the visiting U.S. 
businessmen. Names of business houses 
in particular fields, especially these 
interested in doing business with the 
United States, are available. Details 


of company organization and business 
relationships, trade and financial refer- 
ences, can be obtained by American 
businessmen on request. 

Data on the regulations of the local 
government affecting commerce with 
the United States, transportation fa- 
cilities, banks, applicable U.S. regula- 
tions, and other details, can be investi- 
gated on the spot with the American 
Commercial Attache. Extensive libra- 
ries of business publications are main- 
tained in each U.S. Embassy and Con- 
sulate, and may be consulted freely by 
local businessmen as well as visiting 
Americans. 

Consultation with qualified officers 
and experienced local staff members of 
the American Foreign Service posts 
awaits any U.S. businessman who 
wishes to consider doing business 
abroad. This is of particular value in 
areas where American commerce has 
not yet become firmly established. Time 
for local market study is essential, and 
if you are on a quick trip, you may find 
it desirable to defer your investiga- 
tions into channels of trade, country 
regulations, and other factors, until 
your return to the United States. 


Field Offices Can Help 


The U.S. Department of Commerce, 
through its 33 Field Offices located in 
key commercial centers of the United 
States, is in a position to answer your 
questions, suggest trade opportunities, 
assist in locating market data, obtain 
commercial intelligence as well as data 
on trade controls and tariffs, and to 
advise you on the methods of engaging 
in commerce with foreign nations. It 
is suggested that economic information 
on the countries to be visited will make 
your travel more interesting and more 
valuable. 

Summaries of basic economic infor- 
mation on most world areas can be 
obtained for a nominal fee from any 
Commerce Field Office. More detailed 
studies, originally planned as invest- 
ment guides, have been issued for ,18 
countries and may be purchased from 
the Commerce Field Office or the Su- 
perintendent of Documents, Govern- 
ment Printing Office, Washington 25, 
D.C. 
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Trade Center Offers Opportunity To Test 


British Apparel Market 


James E. Murrin 
Plans Officer, Trade Center Division 


ASERIES of apparel showings and promotions will be sponsored 
this fall by the new U.S. Trade Center in London. From October 
2 to December 1, the Center will feature three separate shows, de- 
signed to cover a broad range of wearing apparel for which attrac- 
tive sales opportunities now exist in the British market. 


Dates and composition of the shows 
follow: October 2-20, Western, utility, 
and casual wear for men and boys; 
October 23-November 10, women’s 
sportswear of cottons and synthetic 
fabrics; November 13-December 1, in- 
fants’ and children’s wear of cottons 
and light fabrics. 

Leading trade associations are coop- 
erating with the Bureau of Foreign 
Commerce in the exhibits—the South- 
ern Garment Manufacturers Associa- 
tion for Western, casual, and utility 
wear; the National Skirt and Sports- 
wear Association, for women’s sports- 
wear; and the United Infants’ and 
Children’s Wear Association for chil- 
dren’s apparel. Leading American fash- 
ion magazines are also cooperating to 
give maximum publicity to the Center’s 
promotion. 


Extensive Promotion Planned 


Buyers will be attracted by an ex- 
tensive preparational campaign reach- 
ing all levels of trade—wholesale, re- 
tail, and agency—coordinated by the 
Commercial Attache of the U.S. Em- 
bassy in London. Through newspaper 
publicity, trade papers, trade associa- 
tions, etc., buyers and agents will be 
informed of the opportunity to view 
the latest American lines, place orders, 
and obtain agencies. Invitations to at- 
tend the display will be sent individu- 
ally to a large group of known buyers 
in the lines being displayed. 

Special arrangements, such as bring- 
ing in British buyers on_a city-by-city 
basis, are contemplated. In addition, a 
Continental Buyers’ Week will be a 
regular feature of Trade Center pro- 
motions. U.S. Commercial Attaches 
throughout Western Europe are coop- 
eratmg in publicizing Trade Center 
showings in order to take advantage of 
sales potential that exists in those coun- 
tries as well as in the British market. 

Following liberalization of British 
import restrictions, in November 1959, 
wearing apparel has been the second 
largest gainer among American exports 
to the United Kingdom. In the past 
year, total British imports of apparel 
from the United States amounted to 
nearly $7.2 million compared to $1.3 
million the previous year. Only tex- 
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tiles made a larger gain. General 
opinion in British trade circles holds 
that the market open to American prod- 
ucts can be substantially increased, 
owing to expanding British demand and 
receptiveness to new styles and fabrics, 
if American manufacturers are willing 
to make the required selling effort. 

For men’s and boys’ wear, the best 
opportunities are believed to exist for 
blue jeans and slacks, sport shirts and 
jackets, and the Trade Center show will 
concentrate on denims, chinos, and 
polished cottons. Polo shirts and color- 
ful T-shirts are also seen on the British 
market. The teenage market is a prime 
target. 

The women’s wear field presents a 
wide range of opportunities, centering 
on sportswear, a rapidly growing mar- 
ket which has not been exploited and 
which is much less competitive than 
other types of feminine apparel. The 
Center’s sportswear show will feature 
garments of cottons and synthetic 
fabrics. 


PPPPPPPPPPPPPPPPPPPPEIEP PIAS 


U.S. Firms Make Donations 
To London Center 


Donations of materials and products 
by American firms contributed in mak- 
ing possible the attractive modern fa- 
cilities of the new U.S. Trade Center 
in London. 

The gleaming stainless steel display 
window frame and doors were provided 
by Schacht Associates, New York City. 
Handsome walnut wall paneling and 
oak stripped flooring were donated by 
Nickey Bros., Inc., Memphis, Tennessee. 

Other firms donating products for use 
in the Center were: The Bourbon Insti- 
tute, New York, N.Y.; Cramore Prod- 
ucts, Inc., Point Pleasant Beach, N.J.; 
Covered Wagon Products, Morton 
Grove, Ill.; Ebco Manufacturing Co., 
Columbus, Ohio; Eaton Bros. Corp., 
Hamburg, N.Y.; and Romanoff Caviar 
Co., New York, N.Y. 


PRPPPPPPPPPPPPPPIIIIPII IIIS 





Infants’ and children’s wear probably 
presents the best prospect of any major 
grouping. American clothes are selling 
on the basis of their attractiveness and 
easy maintenance, since they usually 
incorporate synthetic, drip-dry fabrics. 
They also have the advantage of smart 
and unusual designs which permit 
them to be worn both as ordinary day 
dresses and as party dresses. 


Department's Services to Business 


The Trade Center and attendant 
services offered by the Department of 
Commerce provide a complete package 
in a program designed to increase U.S. 
export sales. In addition to bringing 
in the buyers, the Center has full dis- 
play facilities and services for the 
American exhibitor. Exhibitors seek- 
ing to establish sales representation in 
Great Britain are assisted in the selec- 
tion of an agent through the Trade 
Contact Survey, a regular Commerce 
service. Through its 33 Field. Offices 
located around the United States, Com- 
merce will give advice and assistance 
in export procedures to the inexperi- 
enced exhibitor. 

To qualify for participation, the 
American firm’s products must meet the 
established product theme. Exhibitors 
will assume costs of freight, insurance, 
and duties to the display point and 
contribute $100 each to a joint promo- 
tion fund to be expended by an industry 
representative’ for promotional func- 
tions. 

Interested firms should write imme- 
diately to the Trade Centers Division, 
Bureau of Foreign Commerce, U.S. 
Department of Commerce, Washington 
25, D.C., stating their willingness to 
participate and enclosing descriptive 
product literature. The firm should 
also indicate the show or shows in 
which it desires to take part. Com- 
merce will then mail to the firm a Par- 
ticipation Agreement for each show 
together with complete instructions for 
participation. 





U.S. imports of cotton linters, mostly 
felting qualities, totaled 93,000 bales 
(500 pounds gross) in the first two- 
thirds (August-March) of the current 
season, according to the Foreign Agri- 
cultural Service. This figure was 29 
percent less than the 131,000 bales im- 
ported during the corresponding 1959- 
60 period. 
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British Market for Agricultural Products 
Is Keenly Competitive 


R. N. Anderson, U.S. Agricultural Attache, London 


Elmer W. Hallowell, Assistant: Attache 


N OWHERE is selling competition for food and agricultural products 


more keen today than in the big market of Britain. 
its suppliers claim special rights and privileges. 


Many of 
Naturally enough, 


these include its own farmers, whose entire production meets only 
about half of the country’s total food needs. 

They include also the other Commonwealth countries, which re- 
gard their close relations and special agreements for items like meat, 
dairy products, and sugar as family ties and inherited rights to the 


British market. 


Besides, traditional suppliers of certain products 


feel they have built the markets for these items and thereby aquired 


priority rights to them. 

till, the size and freedom of this, 
the world’s biggest ‘import market, 
leaves room for all to get a share. The 
sizes of the shares are decided largely 
by the competitive position of the prod- 
ucts themselves, as determined by their 
quality and price differences. When 
differences in quality and price are not 
too noticeable, the salesmanship of the 
suppliers themselves becomes the most 
important factor. Salesmanship, in 
this sense, includes presentation and 
followup, close contact, and continued 
friendly relations with the trade. For 
all these, the London Trade Center 
being sponsored jointly by the U.S. De- 
partments of Commerce and Agricul- 
ture will provide a focal point. 

The Department of Agriculture, 
through the Foreign Agricultural Serv- 
ice, will be responsible for those activi- 
ties of the Center that relate to. agri- 
cultural products, including processed 
foods. Although Agriculture will par- 
ticipate in the formal opening in June, 
the first major food and agriculture 
exhibit is scheduled for September 
1961. This will provide an opportunity 
for various U.S. commodity trade pro- 
motion associations and _ individual 
firms to display and demonstrate their 
products to British buyers and con- 
sumers. 


Agriculture To Have Two Shows 


Current thinking is that Agriculture 
will have two main shows yearly, al- 
though plans will be adjusted in the 
light of experience. Selected foods and 
agricultural products will be displayed 
in these exhibits, which will be aimed 
primarily at interested trade groups 
especially invited to visit the Center. 

In connection with the exhibits, there 
will be such other activities as demon- 
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strations, receptions, lectures, and 
showings of slides and pictures. These 
will be arranged to attract and interest 
prospective importers and other buy- 
ers, including executives of chainstores 
and of other wholesale and retail en- 
terprises, as well as processors, cater- 
ers, home economics technicians, and 
other important groups in a position to 
influence demand for U.S. products. 
These functions will provide opportu- 
nity for salesmanship through better 
understanding. 

Since the agricultural part of the 
Center will be an extension of the ac- 
tivities of the Agricultural Attache Of- 
fice, space will be provided in the same 
building for an Assistant Attache and 
a local market promotion assistant. 
Paul Findlen has been assigned to this 
Assistant Attache post. 

Adjacent to their offices will be rooms 
for conferences and permanent displays 
and an office for visiting officials and 
cooperators in market development 
projects. Officials of various commod- 
ity trade associations will be able to 
use these facilities for their contacts 
and conferences, and to make the Cen- 
ter their headquarters while visiting 
London. The Center also expects to 
serve U.S. and British businessmen in- 
terested in U.S. agricultural exports. 
It8 area will include a small reference- 
library room shared by Commerce and 
Agriculture, where customers can find 
out about the U.S. sources of supply 
for various products and get up-to-the- 
minute market information. 


From time to time, the Center will 
hold conferences, symposiums, and spe- 
cial displays and demonstrations to 
stimulate interest of the various trade 
and industry groups in U.S. agricul- 
tural products. Thus, besides its main 
agricultural shows, the Center will have 
an active program for agriculture the 
year around. 


Promotion Programs Planned 

Several special promotion programs 
which were tried during the 1960 Food 
Fair in London last September, and 
which proved highly successful, may 
be used on a wider scale as models for 
similar programs in connection with 
the Trade Center. For example, con- 
tacts were made with leading British 
women’s magazine and food trade edi- 
tors, to tell them about the program 
and solicit their interest and help. 
Visits were paid to executives of more 
than 25 department-store and chain- 
stgre organizations. Result was the 
placement of over 5,000 U.S. posters 
and window stickers and special dis- 
plays of American food products in 
several hundred stores in the Lontion 
and Home Counties area. This area 
houses more than 10 million people— 
approximately 20 percent of the popu- 
lation of the United Kingdom. 

This London experience with trade 
promotion programs clearly demon- 
strates that there is a vast amount of 
latent interest in and demand for Amer- 
ican farm products, and that, this de- ° 
mand can be activated, to the advan- 
tage of American agriculture and in- 
dustry. The new Trade Center will 
help U.S. trade cooperators launch and 
continue special U.K. promotion drives 
covering food items and other agricul- 
tural products. Thus it will put the 
United States in the running with 
other countries which supply this mar- 
ket and which have had, for some time, 
active market promotion programs and 
centers of this type. 

Inquiries about the agricultural sec- 
tion of the Trade Center should be 
addressed to the Agricultural Attache, 
U.S. Embassy, London, England. 
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Trade Centers Aid U.S. Small 


Business in Foreign Markets 


HE rising standard of living of many nations and the relaxation 
of restrictions against U.S. products and dollar trade have given 
U.S. businessmen the best opportunity in years to do profitable 


business abroad. 


The expanding demand for American products abroad represents 
an opportunity for small business no less than for the large corpora- 


tion. 

The U.S. Department of Commerce, 
recognizing the special need for assist- 
ance to the small businessman who is 
unfamiliar with export procedures and 
who may not have the financial re- 
sources initially required for extensive 
oversea market research, is encourag- 
ing small business to take advantage 
of profitable export markets by offering 
services designed to minimize the prob- 
lems and expense involved in introduc- 
ing his products into these markets. 

The small manufacturer considering 
foreign trade needs answers to certain 
basic questions: Has he the facilities 
to supply his product for export in 
addition to his existing domestic sales? 
How should he organize to sell abroad? 
Which countries afford the best mar- 
«kets? Can his products be competitive? 
How can he obtain reliable foreign rep- 
resentation? What special procedures 
are required for export? The Depart- 
ment of Commerce is prepared to offer 
direct, practical guidance to the small 
businessman in answering these ques- 
tions. 

These services, which are available 
through the Bureau of Foreign Com- 
merce in Washington, or any of the con- 
veniently located Field Offices of the 
Department of Commerce, include coun- 
seling service, detailed, information on 
specific foreign markets, trade lists by 
product or commodity group within a 
specific country, individual reports on 
foreign firms (World Trade Directory 
reports) Trade Contact Surveys, and 
specific opportunities published in the 
Foreign Commerce Weekly, the Bureau 
of Foreign Commerce publication which 
presents general and detailed economic 
and commercial information gathered 
through the world-wide facilities of the 
Foreign Service. 

The new Trade Centers program 
affords an excellent, low-cost means for 
small business to test a foreign market 
and to obtain long-term representation 
of its products in that market. The 
Trade Centers program is described in 
detail in other articles of this special 
supplement, but its special significance 
to the small businessman is worth not- 
ing here. 


Display Facilities Provided 


The Trade Centers, the first of which 
opens on Juhe 26 in London, are per- 
manent display facilities in downtown 
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commercial locations for the purpose of 
displaying and promoting the sale of 
United States products. The Trade 
Centers should be particularly useful 
to small manufacturers for introducing 
their products in the area served by 
the Trade Center since the facilities 
and promotional activities of the Cen- 
ter are provided at no cost to the par- 
ticipating American firm. Exhibitors 
are expected to pay only the cost of 
bringing their products to the Center 
site and disposing of them at the end 
of the exhibit period. 

The Centers’ display themes are de- 
termined on the basis of extensive stud- 
ies indicating that a group of products 
has good sales potential in the Trade 
Center market. The trade promotion 
staff at the Trade Center and the U.S. 
Embassy in the country of the Trade 
Center location undertake an extensive 
promotional campaign before and dur- 
ing the display designed to bring in 
buyers and prospective agents for the 
displayed products. Therefore, the 
small businessman whose products fall 
within the categories of products sched- 
uled to be displayed at the Trade Cen- 
ter receives the benéfits of a market 
survey and also has the assurance that 
his products will come to the attention 
of groups in that country who buy and 
distribute that type of product. 


Center Helps Find Agents 


One of the most important objectives 
of the Trade Center -is to facilitate 
finding an agent for the displayed prod- 
ucts, rather than to effect sales of the 
products during the course of the dis- 
play. Since the primary reason for the 
establishment of the Trade Centers pro- 
gram is to increase the volume of U.S. 
exports, priority in displaying at the 
Trade Center is given to those Ameri- 
can firms whose products are market- 
able abroad but which are not yet sold 
in that market and not yet represented 
by an agent in that market. 

At the housewares display, the first 
promotion at the U.S. Trade Center, 
London, almost 70 percent of the par- 
ticipating firms are medium or small 
firms, most of whom were not previously 
represented in the U.K. market. Several 
of these firms have already found 
agents in the United Kingdom as a part 
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Fall and Winter Schedule 
U.S. Trade Center 


Displays scheduled for the U.S. Trade 
Center in London during the fall and 
winter seasons are as follows: 

September 5—26: Foodstuffs Display 
(sponsored by U.S. Department of Ag- 
riculture). 

October 2—20: Apparel—Western, 
Utility and Casual Wear. 

October 23—November 10: Apparel 
—Women’s Sportswear. 

November 13—December 1: Apparel 
—Infants’ and Children’s Wear. 

December 3—30: Alcoholic Bever- 
ages. 

January 8—February 9: Toys. 

Tentatively scheduled following the 
toys display are piece goods, lamps, 
photographic equipment, lumber prod- 
ucts and an additional display by the 
Department of Agriculture. Dates of 
these displays, when determined, will 
be announced in the Foreign Commerce 
Weekly. 
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of their plans to participate in the 
Trade Center. Many others are in the 
process of obtaining representation 
through “Trade Contact Surveys” 
which are being made through Commer- 
cial Intelligence Division, Bureau of 
Foreign Commerce, and commercial of- 
fices of the U.S. Embassy in London. 

Briefly, the Trade Contact Survey is 
a specialized service designed to locate 
several foreign firms in a particular 
country which meet an American busi- 
nessman’s specific requirements and ex- 
press an interest in the representation 
offered. The survey is conducted on- 
the-spot by the Foreign Service. When 
completed, the American firm receives a 
summary report of the information de- 
veloped, including pertinent marketing 
data as well as the names and addresses 
of one or more prospects qualified to act 
as its representative. World Trade 
Directory reports giving complete back- 
ground information on the prospects 
also are furnished. 

Manufacturers may have their prod- 
ucts exhibited, or handle any export 
business transaction, by a combination 
export manager or export house if the 
manufacturer does not want to under- 
take direct sales abroad on his own ac- 
count. Each scheduled promotion has 
an industry representative on hand to 
provide information concerning the in- 
dustry, individual companies and prod- 
ucts. He is prepared to refer specific 
inquiries to an American supplier in 
those cases where a representative of 
that firm is not at the Trade Center. 

At the Housewares Display, Mr. G. 
C. Kubitz, President of the National 

(See Trade, page S-15) 
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Questions and Answers on U.S. Trade Centers Abroad 
Their Operation, Service, and Requirements 


Q: What is a U.S. Trade Center? 

A: A permanent display facility in 
an important foreign commercial city 
for the purpose of exhibiting and pro- 
moting U.S. products for export. 

Q: Where are Trade Centers located? 

A: The first Trade Center will open 
in London on June 26. The U.S. De- 
partment of Commerce plans to open a 
second Center in Bangkok in the early 
months of 1962, and additional Centers 
are being considered for important 
commercial cities in Africa, Western 
Europe, Latin America and the Far 
East. . 

Q: What is the benefit of the Trade 
Center to the individual American manu- 
facturer? 

A: In effect, he is provided with a 
convenient and inexpensive means of 
testing a foreign market and of locat- 
ing an agent for his products. 

Q: If I am already selling in the 
Trade Center market, what benefits does 
the Center provide? 

A: It provides an inexpensive means 
of adding to existing promotion and 
sales of your product, particularly in 
introducing your product to a wider 
range of potential buyers. 

Q: What services does the Trade Cen- 
ter offer the American exhibitor? 

A: (1) It provides facilities and 
services for the display of sales of goods 
at no charge to exhibitors; 

(2) It brings in buyers, agents, 
and distributors through a carefully 
tailored publicity program; 

(3) It assists exhibitors to obtain 
permanent sales representation in for- 
eign markets; 

(4) It arranges through Field 
Offices of the Department of Commerce, 
for advice and assistance to exhibitors 
regarding export sales procedures, mar- 
keting and credit information, docu- 
mentation, etc. 

Q: What facilities does the Trade 
Center in London offer? 

A: Approximately 5,000 square feet 
of display space in a prime commercial 
location, 57 St. James Street, manned 
by Government trade promotion per- 
sonnel. 

Q: How are Trade Centers operated? 

A: A series of promotions, each fea- 
turing a single product theme, will be 
utilized, each promotion to consist of 
an exhibit of goods at the Trade Center 
backed by a publicity campaign. The 
single product approach is used in order 
to best serve the interests of its Amer- 
ican exhibitors through a concentration 
of effort, and in order that foreign buy- 
ers may be identified and attracted to 
the Center in an organized fashion, 
with shows created on an industry-wide, 
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nation-wide basis guaranteeing that the 
buyer will see the best this country has 
to offer in a given field. 

Q: How are buyers, agents, and dis- 
tributors attracted to the Center? 

A: First, the Commercial Attache’s 


- Office of the U.S. Embassy identifies as 


many wholesale, retail and agency out- 
lets as possible, the numbers usually 
running into hundreds. Specific invi- 
tations to visit the Center are sent to 
these. Second, a publicity campaign 
utilizing trade-paper advertising, news- 
paper publicity, etc., is conducted by a 
professional public relations counsel. 
Third, special promotional activities, 
such as bringing in buyers on a city- 
by-city basis, are used. It is planned, 
for example, to make a Continental 
Buyer’s Week a regular feature of the 
Trade Center promotion to attract buy- 
ers from the European continent. 

Q: Can I send sales representatives 
from my firm? 

A: Yes. Exhibitors are encouraged 
to have a representative on the spot 
who can make sales and select agent. 
While the Center will at all times be 
manned by Government personnel, these 
employees will not participate directly 
in sales of merchandise. 

Q: If the American manufacturer 
cannot send a representative,*what then? 

A: He,should ask for assistance in 
selecting a foreign agent. This service, 
performed through the Trade Contact 
Survey, is regularly offered to Amer- 
ican manufacturers. The Trade Con- 
tact Survey is a specialized service de- 
signed to locate several firms in a par- 
ticular country which meet an Amer- 
ican Businessman’s specific require- 
ments and which express an interest in 
the representation abroad. When com- 
pleted, the American firm receives a 
summary report of the information de- 
veloped, including pertinent marketing 
data, the names and addresses of one or 
more prospects qualified to act as its 
representative, and World Trade Di- 
rectory reports giving coniplete back- 
ground information on each of the pros- 
pects. Requests for Trade Contact Sur- 
veys may be made to the Commercial 
Intelligence Division, Bureau of For- 
eign Commerce, Washington 25, D. C., 
or to any of the conveniently located 
Department of Commerce Field Offices. 

Q: What are the requirements for 
participation in a Trade Center promo- 
tion? 

A: First, exhibitors’ products must 
conform to the product theme; second, 
exhibitors must follow the ground rules 
established for the particular show. 
These ground rules are set forth in an 
information brochure provided to each 


prospective participant. 

Q: What does participation cost? 

A: There is no charge for the use 
of space, facilities, or services at the 
Center. Exhibitors will assume the 
costs of packing, shipping, insurance, 
and duties to the Center site, and may 
be asked to contribute, usually $100, to 
a joint fund to be expended by the in- 
dustry representative for promotional 
purposes. 

Q: How are product themes chosen? 

A: Planning begins with a list of 
products which appear to have the best 
sales potential in the market. When 
a survey of American manufacturers 
shows enough interest exists to warrant 
further action, a list of potential themes 
is submitted to the U.S. Embassy for 
study and recommendation. When the 
Embassy’s assessment is received and 
the themes correlated with other infor- 
mation, such as seasonal buying pat- 
terns, a final selection is made. 

Q: If my product does not fit a pro- 
motion, how can I use the facilities of 
the Trade Center? 

A: The Trade Contact Survey, by 
which the Bureau of Foreign Commerce 
undertakes to help locate a suitable 
agent abroad, is always available to 
assist the potential American exporter. 
As an extension of this service, individ- 
ual firms may have their products dis- 
played at the Trade Center for the pur- 
pose of examination by prospective 
agents. For these exhibitors, the Trade 
Promotion Officer of the Center will 
undertake to bring in qualified agents, 
but the Center will not give these prod- 
ucts the sales promotion aimed at buy- 
ers given to regular industry displays. 

Q: Can small firms participate? 

A: Definitely. In fact, the Depart- 
ment of Commerce encourages small 
firms participation, and is prepared to 
offer every possible assistance to facili- 
tate the entry of small firms into the 
export market. Small Businessmen are 
urged to discuss the opportuhities for 
increased sales and profits through ex- 
port with trade specialists of the U.S. 
Department of Commerce Field Offices, 
located in principal cities throughout 
the United States. 

Q: Is the Department of Commerce 
responsible for all products promotions 
at the U.S. Trade Center, London? 

A: For all except promotions of 
foodstuffs which are managed by the 
Foreign Agricultural Service, U.S. De- 
partment of Agriculture. Inquiries con- 
cerning foodstuffs displays should be 
addressed to the Office of the Agri- 
cultural Attache, American Embassy, 
London. 
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Q: What can the interested trade as- 
sociation or industry group do toward 
organizing a promotion? 

A: First, ascertain reaction of a 
small number of leading firms as an 
index to group interest. Second, con- 
tact the Trade Centers Division, Bu- 
reau of Foreign Commerce, U.S. De- 
partment of Commerce, Washington 25, 
D.C. Representatives of the Trade 
Centers Division will be pleased to meet 
with interested groups and committees 
to explain Trade Center operations in 
detail. 

Q. What can the individual manufac- 
turer do? 

A: If a member of a trade group, 
call the Trade Centers program to the 
attention of appropriate group officials 
with the request that the possibility of 
a promotion be investigated. If not, 
write directly to the Trade Centers Di- 
vision, or the nearest Field Office of the 
U.S. Department of Commerce. 

Q: Can products manufactured abroad 
by American firms be displayed at the 
Trade Centers? 

A: No. Since the Trade Centers pro- 
gram was established to promote U.S. 
exports, only products manufactured in 
the United States can be displayed at 
the Centers. 

Q: What products are scheduled to 
be displayed at the U.S. Trade Center, 
London? 

A: The first display at the new U.S. 
Trade Center will be Housewares from 
June 26 to August 4, 1961. Later pro- 
motions will include foodstuffs, apparel, 
alcoholic beverages, toys, piece goods, 
lamps, photographic equipment, and 
lumber products. 

Q: Where is news of Trade Centers 
promotions published? 

A: Articles and announcements ap- 
pear regularly in the Foreign Commerce 
Weekly, published by the Bureau of 
Foreign Commerce and _ available 
through subscription at $10.50 a year 
for domestic mailing (foreign mailing, 
$5 additional). Subscriptions may be 
placed either with the Field Offices of 
the Department of Commerce or with 
the Superintendent of Documents, U.S. 
Government Printing Office, Washing- 
ton 25, D.C. Product promotions are 
also announced through trade press and 
news releases to the regular press. 





Canadian barley and oats exports 
from July 1960 through March 1961 
totaled 519,000 metric tons—down 45 
percent from the 942,000 shipped in the 
same period of 1959-60, the Foreign 
Agricultural Service reports. 

Canada, one of the largest exporters 
of barley, shipped 140,000 tons to Com- 
munist China in the past 2 months. 
Despite this new market, barley exports 
were down 43 percent from last year. 


$-12 


Current WTIS Reports 
Give Data on U.K. 


Current World Trade Information 
Service reports—prepared by the Bu- 
reau of Foreign Commerce—dispensing 
basic economic, operational, and statis- 
tical information on the United King- 
dom are available as follows: 

Basic Data on the Economy of the United 


Kingdom. Part 1, No. 59-26. 19 pp. March 
1959. 10 cents. 


Economic Developments in Western Eu- 


rope, 1959. Part 1, No. 60-8. 
1960. 10 cents. 

Establishing a Business in the United 
Kingdom. Part 1, No. 59-10. 9 pp. Feb- 
ruary 1959. 10 cents. 

Foreign Trade of the United Kingdom, 
1959-60. Part 3, No. 61-13. 8 pp. May 
1961. 20 cents. 

Import Tariff System of the United King- 
dom. Part 2, No. 60-43. 2 pp. September 
1960. 10 cents. 

Income Taxation in the United Kingdom. 
Part 1, No. 60-42. 7 pp. September 1960. 
10 cents. 

Industrial Development 
Kingdom, 1958-59. 
pp. March 1960. 
No. 58-55.) 

Licensing and Exchange Controls—U nited 
Kingdom. Part 2, No. 61-4. 4 pp. Jan- 
uary 1961. 10 cents. 

Living Conditions in the United King- 
dom. Part 2, No. 59-73. 7 pp. October 
1959. 10 cents. 

Marking and Labeling Requirements of 
the United Kingdom. Part 2, No. 57-69. 
22 pp. July 1957. 10 cents. 

Patent and Trademark Regulations of the 
United Kingdom. Part 2, No. 58-34. 4 pp. 
April 1958. 10 eents. 

Patent Licensing Agreements With United 
Kingdom Firms. Part 2, No. 58-86. 2 pp. 
December 1958. 10 cents. 

Preparing Shipments to the United King- 
dom. Part 2, No. 59-9. 7 pp. January 
1959. 10 cents. 


The reports may be purchased from 
the Superintendent of Documents, U.S. 
Government Printing Office, Washing- 
ton 25, D.C., or any of the Department 
of Commerce Field Offices; reports is- 
sued prior to 1959 are available only 
from the Commerce Department and 
its Field Offices. 


19 pp. March 


in the United 
Part 1, No. 60-14. 12 
10 cents. (Supplements 


Centers ... 
(Continued from page S-4) 


the Foreign Commerce Weekly and ap- 
propriate trade journals, press releases, 
and letters from tradé associations, to 
participate in the Trade Center dis- 
play and promotion. 


Trade associations with whom the 
Trade Centers Division has been work- 
ing in the planning stages of the dis- 
play, are expected also to notify their 
member firms when the display is sched- 
uled. 


Arrangements are then made directly 
between the Trade Centers Division, 
the Trade Center, and the participating 
firms for the conclusion of participa- 
tion agreements, a signed agreement be- 
tween the firm and the United States 
Government setting forth the conditions 
for participation. Information and in- 
structions are issued on shipping and 
display procedures, and the services of 
the Government are offered in obtain- 
ing representation for those firms not 
already represented in the foreign mar- 
ket, and to furnish any information 
concerning the foreign market, export 
procedures, etc., which the firm may 
need. Every effort is made to obtain 
this representation before the opening 
of the display in order that firms may 
obtain maximum sales during and fol- 
lowing the promotion through on-the- 
spot, reliable agents. 


Thus, U.S. Trade Centers will offer 
a new dimension to current and poten- 
tial U.S. exporters for introducing or 
better exploiting their products in se- 
lected markets throughout the world. 
These attractive display facilities avail- 
dble at no cost to the exhibitor, utilized 
on a rotating basis, and backstopped by 
aggressive promotion, will provide a 
“sales package” unprecedented in the 
history of U.S. export trade promotion. 





nts 





MARKET FOR U.S. PRODUCTS 
in the 
FEDERATION OF MALAYA 


Import pattern .. . distribution facilities . .. trade 
practices ... market analyses for selected commodities 


Report No. 61-6 in Part 1, World Trade Information Service 


1@ Published in March 1961. Available from Department of Commerce 
Field Offices or from the Superintendent of Documents, U.S. Govern- 
ment Printing Office, Washington 25, D.C. 
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Opportunities... , 
(Continued from page 5) 


furnishings, and hardware. The United 
States share of this market can be in- 
creased with more attention and effort 
on the part of American producers. 


Industrial Equipment in Demand 

The prosperity of the British econ- 
omy means new opportunities for Amer- 
ican exporters in more than just the 
consumer goods field. After all, con- 
sumer goods constitute a relatively small 
proportion of Britain’s total imports 
from all sources of supply, including the 
more than $1.5 billion of products pur- 
chased last year from the United States. 
The United Kingdom, incidently, was 
America’s second best customer, after 
Canada, in 1960. The increase in Brit- 
ain’s imports last year can only be 
attributed in small measure (10 per- 
cent) to the liberalization of trade, ac- 
cording to a recent study made by the 
Board of Trade. 

The rise in imports during the past 2 
years was mainly the result of the re- 
covery in industrial production, restock- 
ing of inventories, and the expansion of 
industrial plant. It is this last named 
factor which will also continue to create 
new opportunities for American export- 
ers. Here again, competition is tough 
and increasing, and many types of such 
equipment are becoming more available 
from local and continental sources of 
supply. Yet, American producers of 
capital goods appear to have done very 
well in the British market in 1960, re- 
cording an increase of $65.4 million in 
British imports of such equipment from 
the U.S., which totaled more than $187 
million last year. Nearly $29 million 
of this amount were imports of machine 
tools compared witha total of $14.8 
million for 1959. This trend was ap- 
parently continuing into the first quar- 
ter of 1961. 

The fact that Britain has long been 
a major customer for American capital 
goods does not mean that there are no 
new opportunities for producers in this 
field. The rapidly changing technology 
of our industrial society will continue 
to create opportunities for the sale of 
the latest models of specialized equip- 
ment in the many fields in which Amer- 
ican producers tend to lead in develop- 
ment and production techniques. Never- 
theless, many of these products will not 
sell themselves. As in the case of con- 
sumer goods, sales promotion and effort 
are required to point up the special fea- 
tures and long run economies to be de- 
rived from the installation of such 
equipment. Moreover, delivery dates and 
after sales service can also be valuable 
sales points. 


June 12, 1961 





Trade Center Exhibitors Aided 
in Finding British Agents 


Trade Contact Surveys are in progress to locate competent and 
reliable agents or distributors in the United Kingdom for 19 of 
the United States exhibitors at the Housewares Show, U.S. Trade 


Center, London. This is a service that has been offered to all 
Trade Center participants who do not have representatives. 


> What a Trade Contact Survey Is 


A Trade Contact Survey is a specialized service designed to locate 
several firms in a particular country which meet an American firm’s 
specific requirements and which express an interest in the representation 
offered. It is conducted by the Foreign Service at the request of the 
Bureau of Foreign Commerce. 

As the individual surveys are completed, each firm receives a summary 
report of the information developed, including pertinent marketing data 
and names and addresses of one or more prospects qualified to act as its 
representative in the United Kingdom. World Trade Directory reports 


giving complete background information on the prospects also will be 
furnished. 


% Any U.S. Firm May Apply 


The Trade Contact Survey service is available to all U.S. firms inter- 
ested in finding agents or distributors in any foreign market. Requests 
should be made on Form FC-963, Application for Assistance in Selecting 
an Agent or Distributor Abroad. A charge of $10 is made for each survey 
conducted. However, surveys made in the United Kingdom for Trade 
Center participants are furnished without charge as one of the special 
services provided. 


» Trade Lists Also Available 


Many U.S. firms find that.they are able to make satisfactory trade con- 
nections abroad ahrough the information contained in Trade Lists and 
do not need to request special Trade Contact Surveys. Trade Lists give 
names, addresses, and basic information on firms handling specific com- 
modities and services in individual foreign countries. The relative size of 
each firm is indicated, as well as the products handled, territory covered, 
and sales force. These lists are an invaluable tool in reaching potential 
buyers and users of U.S. products. 

Trade Lists are published for a wide range of products, trades, services, 
and countries. They are sold at $2 per list covering one country and 
business classification. 


% How You Can Obtain These Services 


Consult the nearest Department of Commerce Field Office concerning = 


your needs. Members of the Field Office staff will supply copies of ap- 


propriate Trade Lists, assist you in applying for a Trade Contact Survey, 3 
or offer other Buteau services to help you develop your export markets. ; 


Or you may write to the Commercial Intelligence Division, Bureau of 
Foreign Commerce, U.S. Department of Commerce, Washington 25, D.C. 
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showing simply and graphically 


® The position of the United States in world trade 


expanding foreign markets 


Commerce 


Mail the order form below to your local Field Office. 





Manager 
Department of Commerce Field Office 


I want to show the new BFC filmstrip, EXPORTUNI- 
TIES, on one of the dates indicated: 


ist choice: 2nd choice: 
Please advise me when a copy and projection equipment 
will be available for my use. 








® The opportunities for increased sales of U.S. products in 


®@ The extensive services and information available to estab- 


lished and potential exporters from the Bureau of Foreign 


and show it to your associates who haven't discovered the 
opportunities for increased profits through exporting. Screen 
time: 15 minutes. BFC will provide the projection equipment. 





(Name & Title) (Street Address) 








{Firm or Organization) (City & State) 
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you can help the National effort to get 
more U.S. manufacturers interested in taking 
a new look at world markets. 


Borrow a print of the 


New Sound 
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Government .. . 
(Continued from page S-3) 


wide publicity to the Center in their 
local communities and will issue special 
invitations to businessmen to visit the 
exhibits. In order that the Consular 
Officers may be fully informed, they 
will be present at the opening of the 
Center. 

Opening ceremonies attended by lead- 
ers in British Government and business 
are expected to bring the exhibit to the 
attention of hundreds of additional buy- 
ers. 

In closing, let me again say to the 
American businessman, that the United 
Kingdom offers a great potential mar- 
ket for American products. Explore 
with the Commerce Department spe- 
cialists the profit opportunities for your 
product. Use the Trade Center to test 
the market. The Commercial Officers 
in London will work closely with you to 
uncover specific business connections 
which can best meet your needs and in- 
sure profitable trade. 





First... 


(Continued from page S-2) 
transactions to be conducted by the in- 
dividual firms concerned. 

If the buyer is interested in the prod- 
ucts of an unrepresented exhibitor, the 
industry representative, G. C. Kubitz, 
president of the National Housewares 
Manufacturers Association, and other 
personnel of the Center, will be able to 
refer him to a local representative of 
the firm or transmit his inquiry to the 
U.S. firm through regular Foreign Serv- 
ice and Department of Commerce chan- 
nels. 

The housewares show will last ap- 
proximately 6 weeks, and is to be fol- 
lowed by an exhibit sponsored by the 
Department of Agriculture on food- 
stuffs. 





Foreign Commerce Weekly 
Subscription Form 


Please enter my subscription for For- 
eign Commerce Weekly. 


(] Annual subscription, $10.50. 
[] Via domestic airmail, $18.20 








additional. 
[_] Foreign mailing, $5.00 addi- 
tional. 
Name 
Address. 
City Zone State 





Mail to the nearest U.S. Department of Commerce 
Field Office, or to the Superintendent of Docu 
ments, U.S. Government Printing Office, Wash 
ington 25, B.C. Enclose check or money order 
poyable to the Superintendent of Documents 
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Housewares Display To Open 
U.S. Trade Center 


Many of the small American manu- 
facturing companies that make up a 
large part of the housewares industry 
in the United States and participate in 
the two National Housewares Exhibits 
held there each year are looking toward 
the potential market of the United 
Kingdom through the first U.S. Trade 
Center opening in London June 26. 

This was the opinion expressed by 
Dolph Zapfel, secretary of the National 
Housewares Manufacturers Association, 
which conducts the semiannual exhibits 
in Chicago, after talking with Trade 
Center officials. 

Mr. Zapfel said that the Housewares 
Industry of the United States is made 
up primarily of thousands of small man- 
ufacturing companies, many of them 
family owned, which make possible the 
biggest trade show in the country. The 
industry’s annual retail sales exceed $6 
billion. 

He stated that it is not a localized 
industry, for its more than 8,000 house- 
wares manufacturing plants stretch 
from the Atlantic Coast to the Pacific 
Ocean. Its products are found in every 
room of every home in the United 
States, and serve families in the base- 
ment and the yard as well. 

“Surveys conducted by the NHMA,” 
Zapfel continued, “show that house- 


wares manufacturing firms in the 
United States average only 233 em- 
ployes. These small companies have not 
had the facilities nor other opportunity 
to learn about the United Kingdom mar- 
ket, despite their many labor saving 
products that would be welcomed in 
many homes overseas. These manufac- 
turers indicated their interest by the 
many questions asked the U.S. Depart- 
ment of Commerce officials attending 
the NHMA show in January and in 
letters which have come to the NHMA 
office concerning the London Trade 
Center.” 

Interest in housewares today is 
greater than ever before, according to 
the NHMA secretary, who is responsible 
for contacts with the 1,811 exhibitors 
displaying products in the National 
Housewares Exhibits this year. He at- 
tributed this continuing growth to the 
fantastic population increase around the 
world, improving standards of living, 
and the growing desire for more leisure 
and home entertainment. Continued ex- 
pansion since World War II has made 
housewares a mass production industry 
that chews up millions of. tons of steel, 
rubber, wood, chemicals, aluminum, 
copper, tin, cotton, plastics, and other 
materials to make labor saving and 
decorative devices. 
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Trade... 
(Continued from page S-10) 


Housewares Manufacturers Associa- 
tion, has been designated the industry 
representative. In a recent statement, 
he commented on his role at the Center 
as follows: “The Housewares Industry 
in the United States has some large 
firms, but for the most part is made 
up of thousands of small manufactur- 
ing companies, averaging only 233 em- 
ployes each. Growth of the Housewares 
Industry has been tremendous since 
World War II because thousands of new 
products have been introduced, many of 
them by the smaller companies. These 
firms have not had the opportunity to 
offer their new labor saving and decora- 
tive items overseas. I shall report to 
them my findings at the U.S. Trade 
Center. Likewise I will be glad to meet 
with United Kingdom and Continental 
buyers to answer their questions about 
housewares produced by our industry, 
and if they are interested in even the 
smallest of our manufacturers, I will 
do everything possible to facilitate their 
contacting the firms they chose.’ 
Small. firms who are not represented 
in the United Kingdom market and who 
are interested in displaying at the 
Trade Centers, but whose products do 


not fit within any of the scheduled 
themes for display, are encouraged 
nevertheless to take advantage of the 
Commerce Department’s services par- 
ticularly the Trade Contact Survey 
service, to enter their products in that 
market. 

As an extension of the Trade Con- 
tact Survey service the Trade Center 
plans to provide space for the display 
of individual firm’s products for which 
yepresentation is sought. These indi- 
vidual displays would provide a conven- 
ient location for the American firm to 
display his products to prospective 
agents visiting the Trade Center or 
brought there by the commercial officers 
of the Embassy in connection with a 
Trade Contact Survey. 

Firms interested in displaying at the 
Trade Center are urged to review the 
other articles in this special supplement 
which contain detailed information of 
the Trade Centers program and the 
procedures for participation. Questions 
on the Trade Centers program not an- 
swered in these articles or any other 
foreign trade problems, should be di- 
rected to the Trade Centers Division, 
Bureau of Foreign Commerce, Depart- 
ment of Commerce, Washington, D.C. 
or to the nearest Department of Com- 
merce Field Office. 
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Trade Center Location in Downtown London 
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Argentina To Sell 
Ship Repair Yards 


Argentina will auction the four ship 
repair yards in Buenos Aires which 
comprise the Empresa Talleres de 
Reparaciones Navales (TARENA), 
owned by the Federal Department of 
Transport. These yards may be ac- 
quired either singly or as a unit. The 
floating docks associated with the re- 
pair yards are not included in the dis- 
posal order. 

This action is in line with Argen- 
tina’s economic expansion program 
under which the Federal Government 
has declared that it will consider oper- 
ating only those services which private 
activity is not capable of rendering. 

The decree which announces the 
Government’s intention to transfer 
TARENA to private ownership pro- 
vides for the appointment of a special 
agent who is directed within the next 
9 months to draw up an inventory and 
balance sheet and determine require- 
ments regarding down. payment and 
length of installment period. 

The agent is authorized to propose a 
personnel reorganization plan for im- 
plementation at the Government’s ex- 
pense which would streamline the work- 
ing staff and relieve the eventual pur- 
chaser of liabilities for the payment of 
severance money to excess employees. 





Thailand Wants To Purchase 
Tractors and Spare Blades 


Tenders are invited by the State 
Highway Department, Bangkok, Thai- 
land, for supply of tractors and spare 
parts estimated to cost over $250,000. 

The tender covers 60 rubber-tired 
farm tractors, 4-cycle diesel, water- 
cooled, electric starter, maximum 50 
horsepower. Each unit is to include 
drawbar, weight for rear wheels, power 
pulley, hydraulic system, and rear 
blade. Also included in the tender are 
6 spare blades and 10 heavy duty, 
reciprocating-blade grass cutters. 

Bids, in bahts, accompanied by a 
preliminary deposit of 150,000 baht, 
should reach the State Highway De- 
partment, Bangkok, by June 18 (US$1 
=21 bahts). 


lanued 
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COMWSTRUCTIOW PROJECTS 





Supplementary information on 
items followed by a star (*) 
is available to U.S. firms domiciled 
in the United States from Trade 
Development Division, Bureau of 
Foreign Commerce, U.S. Depart- 
ment of Commerce, Washington 25, 
D.C., or telephone WO 17-5561 in 
Washington. 


ADEN—Plans to build fish curing sta- 
tion. being considered by Fisheries De- 
partment, Aden, Aden. 

Aden Port Trust announced plans to 
revise berthing fa¢ilities to be able to 
accommodate larger ships. Inquiries 
should be sent to Aden Port Trust, 
Aden, Aden. 


ARGENTINA—Industrias Siderurgi- 
cas Grassi, S.A., reportedly plans to 
undertake production of aluminum in- 
gots in installations to be constructed in 
southern Mendoza province.* 


BELGIUM—Procter & Gamble, Cin- 
cinnati, Ohio, and its Belgian sub- 
sidiary, Procter & Gamble Belge, S.A., 
will enlarge production facilities at 
Malines plant. 

Rexall Drug & Chemical Co., Los 
Angeles, Calif., and Belgian affiliate, 
Rexall Manufacturing of Belgium, S.A., 
will construct plant to manufacture 
plastic products in Erembodegem. 


BRAZIL—Companhia Eletroquimica 
da Bahia to establish factory to manu- 
facture caustic soda and other chemical 
products. Loan of 150 million cruzeiros 
(280 cruzeiros=about $1) has been ap- 
proved for project by Banco do Nord- 
este do Brazil. 

New cellulose plant will soon be 
erected near Guarapuava, Parana. 
Project will be financed through $4.7- 
million loan granted by Inter-American 
Development Bank. Inquiries should be 
sent to Lutcher, S.A.—Cellulose & 
Papel, Praca Antonio Prado 33, 140° 
andar, Caix a Postal 284, Sio Paulo. 

Petrobras has initiated study of local 
conditions in Pérto Alegre area in con- 
nection with proposed construction of 





Railway Equipment Needed 


Sealed tenders are invited until Au- 
gust 16 for supply, erection, testing, 
and commissioning of equipment for the 
traction substations and switching sta- 
tions of the Tambaram-Villupuram sec- 
tion, Southern Railways, Calcutta. 

Tender documents can be obtained 
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for Indian Substations 


from the General Manager and Chief 
Engineer, Railway Electrification, 235 
Acharyya Jagadish Bose Road, Cal- 
cutta 20, India, for $21. A copy is 
available for review at the India Sup- 
ply Mission, 2536 Massachusetts Ave- 
nue NW., Washington 8, D.C. 


oil refinery and pipeline. (See Foreign 
Commerce Weekly, Feb. 13, 1961, p. 13.) 
Inquiries should be sent to Petroleo 
Brasilerio, S.A., Praca Pio X, 119, 11° 
andar, Rio de Janeiro, Brazil. 


Refinagdes de Milho, subsidiary of 
American Corn Products, Inc., which 
recently initiated new corn processing 
plant at Mogi Guagu, S. P., plans to fill 
part of its equipment requirements 
through imports from U.S. Inquiries 
should be sent to Refinacdes de Milho 
Brazil, S.A., Rua Formosa 367, 8° 
andar, Caix a Postal 8151, Sio Paulo. 


CAMBODIA—Plans for proposed Bat- 
tembang-Laos railway reportedly being 
studied by Cambodian provincial gov- 
ernments and Ministry of Interior, 
Phnom Penh, Cambodia. 


CANADA—According to local press 
reports, plans presently being drawn up 
for construction of petrochemical plant 
in Saskatchewan.* 


CHILE—In addition to recently com- 
pleted facilities at Rapel hydroelectric 
plant, Empresa Nacional de Electrici- 
dad, S.A. (ENDESA), planning to con- 
struct school and permanent housing 
for ENDESA staff. 


Five generators and other equipment 
will be imported for the plant. Pro- 
curement will be on basis of interna- 
tional bids. Inquiries should be sent 
directly to Empresa Nacional de Elec- 
tricidad, S.A., Santiago, Chile. 


DENMARK—Greenland cryolite min- 
ing and refining company, Kryolitse- 
slkabet Oresund, 84 Strandboulevard, 
Copenhagen, Denmark, has ‘expressed 
interest in establishing salt production 
industry and applied for Government 
concession to exploit salt deposits. 


GERMANY—$500,000 research proj- 
ect on iron ore deposits of low silician 
acid to be undertaken by German 
Studiengesellschaft fur Doggererze and 
French Institute de Recherches Side- 
rurgiques. Sum of $330,000 has been 
advanced to these groups by High Au- 
thority of European Economic Com- 
munity, Luxembourg City, Luxembourg. 


Sum of 25 million DM (100 DM= 
$25) to be included in Federal Repub- 
lic’s 1961 budget fer promotion of con- 
struction of atomic plants. Aithough 
this authorization expires by end of 
1961, it is expected that powerplant 
project in southwest Germany will be 
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decided upon prior to that date. Proj- 
ects will be conducted under auspices 
of Federal Atomics Ministry, Bonn. 


GREECE—Bids will be invited shortly 
for waterworks project in Thessaloriki 
by Thessaloniki Water Supply Organ- 
ization, Thessaloniki, Greece. 

Call for bids also to be issued in June 
for Alfios River irrigation project. Fur- 
ther information may be obtained from 
Hydraulic Works Division, Greek Min- 
istry of Transportation and Public 
Works, 7 Themistocleous St., Athens. 

Large number of irrigation and 
drainage projects have been let to Greek 
and foreign firms and are presently 
under construction (see Foreign Com- 
merce Weekly, March 20, 1961, p. 19).* 


INDIA—Construction of solar salt 
manufacturing unit presently being 
considered by Government (see Foreign 
Commerce Weekly, May 1, 1961, p. 23). 
The 20-million rupee (400 rupees=$21) 
plant to be set up at Contai, in Midna- 
pore district of West Bengal. Firm 
decision on execution of the project, 
however, will be announced only after 
proposal is approved by Government’s 
Planning Commission. 

Dr. Paul Lohmann (India), Ltd., pro- 
poses to set up plant at Jessore Road, 
near Calcutta, to manufacture chemi- 
cals. Estimated cost of project is 3 
million rupees ($630,000) .* 


INDONESIA—East Java Bappit has 
drawn up plans for Mcrease in produc- 
tion facilities of “Galih” Sulphuric Acid 
Factory in Sepandjang, East Java. The 
50-million rupee ($1,111,111.50) project 
will include construction of new factory, 
offices, and housing near present plant 
site. Further details and copies of blue- 
print for plant available on loan. In- 
quiries should be addressed to Ir. Adi- 
manju, Pabrik Asam Sulfat “Galih”, 
Sepandjang, East Java, Indonesia.* 


IRAN—Radio Corporation of Amer- 
ica (RCA) reportedly ready to set up 
television assembly plant in Iran. 


ITALY—Government confirmed re- 
ports that planned ENI pipeline from 
Genoa to Bavaria and two associated 
refineries in Germany will be completed 
within 2 years. ENI affiliate Siidpetrol 
AG., Munich, Germany, will be in 
charge of construction and operation of 
German section. Information may be 
obtained from Ente Nazionale Idrocar- 
buri (ENI), 50 Via Tevere, Rome, 
Italy. (See Germany in Foreign Com- 
merce Weekly, January 23, 1961, p. 21.) 

Pyrites processing plant, using new 
patented process, to be constructed by 
Montecatini, Societa Generale per |’In- 
dustria Mineraria e Chimica, Via 
Turati 18, Milan, Italy. 


JAPAN—Local press sources report 
Government of Yamanashi Prefecture 
considering preliminary plans for 10- 
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year development plan and has applied 
to Central Government to designate 
Fuji-Hakone-Izu area or Yamanashi 
and Kanagawa and Shizuoka Prefec- 
tures as development zones under Na- 
tional. Land Synthetic Development 
Law. Projects enumerated in this pro- 
posal include the following: 

A 400-million yen (360 yen=$1) air- 
port in Nashigahara area. 

A 1.8-billion yen cableway at Mitsu- 
toge Observatory and another at Lake 
Shojin. 

National recreation village at Lake 
Motsu. A 500-million yen hotel at Lake 
Kawaguchi. 

A 3-billion yen golf course and ski 
resort at foot of Mt. Fuji. A 500-mil- 
lion yen sports center near Fujiyoshida. 

Other projects, such as museum, 
shooting range, another 770-million yen 
hotel at Lake Kawaguchi, hotels at 
Lake Shojin and Lake Siko, and hotel 
and skating rink at Nagano Village, 
also under consideration. : 

Additional information may be ob- 
tained from Self Governing Adminis- 
tration (Jichicho), Japanese equivalent 
of Department of Interior, or Ministry 
of Construction, Tokyo, Japan. 


MEXICO—Mexican Federal Credit 
Agency, Financiera Nacional, promised 
to provide Sociedad Cooperativa Agri- 
cola Industrial with loan of 2 million 
pesos (12.50 pesos=$1) for every 1 mil- 
lion pesos raised by the Cooperative for 
construction of guava processing plant 
in Calvillo. This measure again in- 
dicates that the recently reported (see 
Foreign Commerce Weekly, April 24, 
1961, p. 28, and May 29, p. 14) plan of 
the Cooperative for construction of such 
a plant will soon be realized. Having 
full responsibility for all equipment 
purchases, the Cooperative will now ac- 
cept inquiries from U.S. equipment 
manufacturers. Interested firms should 
write directly to Cooperative President, 
Pedro de Lara Martinez, or Treasurer, 
Alfonso Valdivia, Zaragoza 8, Calvillo, 
Aguascalientes, Mexico. 


Newly formed Metalirgica Mexicana 





Short Bid Deadlines 


Notice of opportunities to bid 
are published as soon as possible 
after they are received; the dead- 
lines, however, frequently are 
short. U.S. firms desiring to com- 
pete on short deadline bids may 
wish to cable the contracting of- 
fice and request an extension. 

Information on bids, even 
though the bidding periods are 
short, has proved useful to many 
U.S. firms interested in subcon- 
tracts or in planning future sales 
development. 











Pefioles, S.A. (Metmex Pefioles), in 
which U.S. firm, American Metal Cli- 
max, will retain 49 percent stock owner- 
ship, expected to initiate expansion 
projects including zinc smelter plant at 
Torreén, Coahuilla, and sodium sul- 
phate plant at Laguna del Rey, in 
northern Mexico. . 


MOROCCO—Recent studies under- 
taken by Bureau of Studies and Indus- 
trial Participation, Rabat, Morocco, in- 
dicate Government’s continuing interest 
in establishing steel industry in Mo- 
rocco. It is believed the Government 
will soon take action to transform this 
interest into reality.* 


NIGERIA—Consolidated Tin Smelt- 
ers, London, England, to begin con- 
struction of tin smelter this year. 

A £2 million (£1=$2.80) asbestos 
cement plant expected to be built near 
Enugu, Eastern Nigeria, by Turner and 
Newell, Ltd., Spotland, Rochdale, Lan- 
eashire, England. 


NORWAY—Shell Oil Company re- 
portedly has decided to locate oil re- 
finery at Risavika near Stavanger. 
However, this may still be subject to 
change. The 2-million barrel capacity 
plant should cost about 200 million 
kroner (1 krone=$0.14). 


PAKISTAN—Hilton Hotels Interna- 
tional exploring possibility of setting up 
hotel in Karachi. 

Several construction projects were re- 
cently approved by Central Develop- 
ment Working Party (CDWP). These 
include the following: 

Four jute mills, estimated to cost 15 
million rupees (100 rupees=$21) each, 
to be located at Chandpur, Sirajganj, 
Gorhakul, and Narsingdi. 

Sugar mill at Kushtia. 

Hardboard factory at Khulna. 

Construction of jet runway at Dacca’s 
airport. 

Power lines connecting Comilla and 
Fenchuganj. 

Agricultural university at Mymen- 
singh. 

Construction of East Pakistan Secre- 
tariat Building and housing for Govern- 
ment workers. 

Further details may be obtained from 
Central Development Working Party, 
Dacca, East Pakistan. 


~ SAUDI ARABIA—Ministry of Com- 
merce has continued investigation of 
possibility of constructing grain silos 
in Jidda and Dammam. Cost of project 
estimated at 28 million riyals (4.5 Saudi 
riyals=$1). (See Foreign Commerce 
Weekly, May 29, 1961, p. 14.)* 


SPAIN—Central de Papeleras Libres 
planning to establish several paper fac- 
tories under its “Plan CEPAL”. Among 
projected plants is $27-million factory 
to produce mechanical wood pulp, to be 
located in Ribadeo, Lugo, Spain. Sixty 
percent of total capital requirements 
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for this project will be supplied in form 
of machinery by firms Feldmiihle 
Papier und Zellstoffwerke A.G., 7 Burg- 
grafenstrasse, Diisseldorf-Oberkassel, 
Germany, and Weyerhauser Co., Long- 
view, Washington. 


Study of three construction projects 
to be completed in near future to 
remedy existing problems in rail system 
at Vigo. Remedial projects expected to 
include élimination of tunnel and via- 
duct and*construction of new one over 
village of Redondela. Inquiries may be 
sent to Directorate General of Rail- 
roads, Madrid, Spain. 


With aid of W. R. Grace & Co. (New 
York) credit, Darex Espajiola S.A. will 
establish factory on Mediterranean 
coast to manufacture plastic films and 
other plastic products. Additional in- 
formation requested. 


SURINAM—Recently opened Zanderij 
International Airport reportedly under 
consideration to be enlarged in near 
future. Designs also being drawn up 
for small hotel at airport. Inquiries 
should be sent to Ministry of Public 
Works and Traffic, Paramaribo. 

Engineering survey progressing for 
new port on Surinam River to replace 
Paramaribo port. Further information 
may be obtained from Ministry of Pub- 
lie Works and Traffic, Paramaribo. 


SWEDEN—University of Uppsala 
library scheduled to be rebuilt and ex- 
panded by 1963. Estimated cost of 
undertaking is 6 million kroner ($1.25 
million). 


SWITZERLAND—In addition to re- 
cently completed runway expansion 
projects, main terminal building ex- 
pected to be enlarged at Ziirich’s air- 
port, Kloten. 


TAIWAN—Economic Affairs Ministry 
reportedly considering establishment of 
pyrite beneficiation plant in pyrite and 
sulphur mining district of Yangming- 
shan-Chinshan. Inquiries may be sent 
to Economic Affairs Ministry, Taipei. 


TANGANYIKA—Plans have been an- 
nounced by Tanganyika Electric Co. for 
construction of hydroelectric project in 
Tanganyika, including 21-megawatt sta- 
tion at Hale, on Pangani River, and 
transmission lines to Dar es Salaam and 
to other areas. Project will be financed 
in part by Colonial Development Corp. 
Further information may be obtained 
from Tanganyika Electric Co., Dar es 
Salaam, Tanganyika. 


THAILAND—Bangkok Gunnybag 
Factory, Ltd., Bangkok, Thailand, to 
construct new factory with partial U.S. 
financing. British equipment will be 
utilized.* 

TRINIDAD—Government negotia- 
tions presently underway with Interna- 
tional Bank for Reconstruction and De- 
velopment for loan to finance expansion 
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of Port of Spain’s electricity capacity. Annnnnnwwnrr~~n~nnnrrnrnrn 


Main consumer would be Electricity Co. 
of Port of Spain. 


TURKEY—Press reports indicate 
agreement between Ministry of Finance 
in Ankara and U.S. concern, Associated 
Federal Hotel Co., may result in con- 
struction of 400-room luxury hotel on 
site of Ciragan Palace. Plan calls for 
converting former palace into gambling 
casino and erecting hotel in nearby 
area. Estimated cost of project is $12 
million. 


UNION OF SOUTH AFRICA—Gov- 
ernment approval expected to be 
granted shortly for R 20-million rand 
(1 rand=$1.40) Umlazi Township hous- 
ing project, which will be undertaken 
by Durban City Council, Durban, Union 
of South Africa. (Foreign Commerce 
Weekly, February 13, 1961, p. 13.) 


UNITED ARAB REPUBLIC—Plans 
have been announced by Egyptian Iron 
and Steel Co. for construction of sinter- 
ing plant at Helwan. Firm also con- 
sidering plan for Nile barge fleet to 
carry ore from Aswan, and indications 
are that new port facilities eventually 
may be built at Assiut. Inquiries should 
be sent to Société Egyptienne pour le 
Fer et l’Acier S.A.E., 54 Abdel Khalek 
Sarwat St., Cairo, Egyptian Region, 
United Arab Republic. 

Press reports note Governorate Coun- 
cil of Ismailia intends to build airpost 
and television relay station for city. Al- 
though projects are scheduled to be 
inaugurated on July, 28, plans believed 
to be still in preliminary stage. Fur- 
ther information should be sought from 
Governorate Council of Ismailia, Is- 
mailia, Egyptian Region. 

Governorate also announced telephone 
center will be built in Ismailia to serv- 
ice Governorates of Port Said, Suez, 
Shaikia, Damietta, Sinai, and Red Sea 
area. Information may be obtained 
from Governorate Council of Ismailia. 


UPPER VOLTA—Approval reportedly 
granted for economic project submitted 
to European Economic Community by 
Government of Upper Volta, Ouagadou- 
gou, Upper Volta. Project is for con- 
struction of eight earth-filled dams and 
for study of subsequent construction 
program. Cost of undertaking esti- 
mated at 363.7 million CFA ($1.5 mil- 
lion). Additional information may be 
obtained from Directorate General for 
Overseas Countries of European Eco- 
nomic Community (EEC), Brussels, 
Belgium. (See Foreign Commerce 
Weekly, April 17, 1961, p. 26.) 





Ceylon’s desiccated coconut exports 
of 61,532 short tons in 1960 were up 5 
percent from those of 1959, but were 3 
percent below 1958 shipments, accord- 


ing to the Foreign Agricultural Serv- 
ice. 


Trade Representatives 
In U.K. Listed 


The 1961 edition of The Diplo- 
mat’s Annual has been published 
by the Diplomatic Press & Publish- 
ing Co., 18 Cotswold Gardens, Lon- 
don, N.W. 2. This 188-page direc- 
tory contains 10 chapters which 
cover numerous topics including: 

A list of U.K. representatives of 
the dependent territories, a for- 
eign trade and economic section 
which lists commercial attaches 
and trade representatives of for- 
eign states and commonwealth 
countries, chambers of commerce 
and trade associations of overseas 
countries in the United Kingdom, 
British news and information bul- 
letins, London periodicals covering 
foreign countries, and interna- 
tional organizations. 

This directory may be purchased 
for approximately $4.20 plus post- 
age from the publisher. A copy 
is available for reference in the 
Commercial Intelligence Division, 
Bureau of Foreign Commerce, U.S. 
Department of Commerce, Wash- 
ington 25, D.C. 
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GermanBlanketManufacturer 
Seeks Fire Resistant Product 


Wolldeckenfabrik Zoeppritz Aktienge- 
sellschaft, Heidenheim/Mergelstetten, 
Germany, a well known manufacturer 
of wool blankets, would like to get in 
touch with American manufacturers of 
a flame resistant compound described 
as APO-THDC. 

Producers of APO-THDC and similar 
products are invited to contact the Ger- 
man firm with appropriate catalogs and 
samples of flame resistant materials. 





Ceylon’s copra and coconut oil ex- 
ports in calendar 1960 totaled 73,867 
long tons, oil basis, a decline of nearly 
one-fourth from the volume shipped in 
1959, the Foreign Agricultural Service 
reports. 


U.S. exports of grass and legume 
seed from July 1960 through March 
1961 amounted to 55,757,000 pounds, 
exceeding the previous record for an 
entire year by 12 percent, the Foreign 
Agricultural Service reports. 

Europe received two-thirds of these 
exports—3,242,000 pounds of alfalfa 
seed, 4,599,000 of clover seed, and 29,- 
286,000 of the various grass seeds, or 
a total of 37,127,000. 
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FOREIGN CONTRACT | 


AWARDS 





Several contract awards involving 
construction work and the supply of 
equipment, materials, and services have 
been announced by foreign govern- 
ments. While many of these contracts 
will be expected to be executed by the 
contracting parties, other firms may be 
called upon to furnish needed assistance 
or services. 

Interested firms should write directly 
to the parties concerned to obtain addi- 
tional information. Supplementary in- 
formation is also available on items 
marked with a star (*) from the Trade 
Development Division, Bureau of For- 
eign Commerce, U.S. Department of 
Commerce, Washington 25, D.C. 

Argentina. Vineria Alumine S.A. Ind. 
Co. y Fin, Buenos Aires, gave the con- 
tract for construction of a Portland ce- 
ment plant in Patagonia to the German 
firm Gutehoffnungshiitte Sterkrade AG, 
1 Lipperfeld, Oberhausen-Rheinland. 

Bolivia. International Engineering 
Co. of San Francisco has been selected 
to assist the Bolivian Development 
Corp. (Corporacién Boliviana de Fo- 
mento), Casilla 1124, La Paz, in the 
study, technical development, and for- 
mulation of CBF projects. 

Brazil. Petrobras recently signed a 
contract with the Hudson Engineering 
Corp., Houston, Texas, to plan and su- 
pervise installation of a factory’ to 
manufacture natural gasoline at Cati, 
Bahia. 

Total estimated cost of the project is 
1.5 billion cruzeiros (US$1—about 270 
cruzeiros). Inquiries should be sent to 
Petroleo Brasilerio S.A., Praca Pio X, 
119, 11° andar, Rio de Janeiro. 

Ceylon. Metal Closures, Ltd., West 
Bromwich, Staffordshire, England, will 
supply 46,000 gross pilfer-proof and 
tamper-proof stoppers and 12 stopper- 
ing machines to the Government’s Ex- 
cise Department, Colombo. 

Chile. Empresa Nacional de Mineria 
awarded a contract for construction of 
a copper mill at Las Ventanas, near 
Valparaiso, to the German firm Klick- 
ner-Humboldt-Deutz AG, Deutz-Mil- 
heimerstrasse, Kéln-Deutz. 

Finland. Prime contractor for the 
Hercules Powder Co.’s factory at Tam- 
pere is the Swedish firm Nordisk Virme 
AB. Actual construction will be under- 
taken by the Finnish concern Oy Lilje- 
berg AB. 

Greece. The Ministry of Industry 
granted permission to Phillips of the 
Netherlands to initiate manufacturing 
of telephone and telecommunications 
supplies. Total investment of $4 mil- 
lion reportedly is planned. 

The Ministry also approved estab- 
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lishment of two ballpoint pen factories 
by foreign firms and a $4 million expan- 
sion program for refineries. Inquiries 
may be sent to the Ministry of Indus- 
try, Athens. 

Indonesia. The U.S. firm, General 
Atomics, a subsidiary of General Dy- 
namics Corp., signed an agreement with 
the Indonesia Atomic Energy Institute 
for the supply of a Triga Mark II type 
atomic reactor. About $350,000 of the 
total cost will be paid by the United 
States under the Atoms for Peace Pro- 
gram. 

Iran. The Greek firm Domiki Inc. 
has been awarded a contract for the 
construction of a water reservoir in 
Tehran. Inquiries should be sent to 
Domiki Inc., 4 aKrageorgi Servias St., 


Athens, Greece. . 
Spain. Paper manufacturing com- 
bine, Papelera Espafiola, announced 


plans to expand production from 100,- 
000 tons to 180,000 tons annually. In- 
quiries should be sent to La Papelera 
Espafiola S.A., 8 Mejia Lequerica, Ma- 
drid 4. 

United Arab Republic. Contracts for 
production of medium-size buses, trail- 
ers, and agricultural tractors, were re- 
cently awarded to West German and 
Yugoslav firms by the El Nasr.Motor 
Vehicle Co., Helwan, Egyptian Region. 

Italy’s Fiat was recently entrusted 
the task of setting up a E£6.4 million 
automobile assembly plant in Egypt 
(E£1=$2.87). Assembly of the Fiat 
1100 is to start initially through instal- 
lation of a production line in the fac- 
tory of the El Nasr Motor Vehicle Co. 
Inquiries should be sent to Societa’ per 
Azioni Fiat, 10 Corso Marconi, Turin, 
Italy. 

An E£9 million contract for construc- 
tion of a refining and petrochemical 
complex was awarded to Compagnia 
Techica Industria Petroli S.p.A., 7 Via 
Sapri, Rome, Italy. 

Becker & van Hiillen, Krefeld, West 
Germany, reportedly received a contract 
for establishment of a pressed board 
plant at Tanta, Egyptian Region. 

A contract for the construction of a 
similar plant was awarded to G. Siem- 
pelkamp & Co., Machinenfabrik, 213 
Ritterstrasse, Krefeld, West Germany. 





Argentina Delays Subway 


Car Bidding Deadline 


The Transportes de Buenos Aires has 
extended the bid deadline concerning 
Public Tender No. 10830/61 for supply 
of 90 subway cars from June 6 to 
July 6. 

Foreign Commerce Weekly reported 
this trade opportunity March 6, 1961, 
page 25. A copy of specifications, in 
Spanish, is available for loan from the 
Trade Development Division of the Bu- 
reau of Foreign Commerce. 


U.A.R. Agency To Procure 
Laboratory Preparations 


The Supreme Organization for Drugs, 
Ministry of Public Health, Cairo, is in- 
viting bids until June 30 for the supply 
of: Bacteriological preparations of de- 
hydrated culture media; organic labo- 
ratory chemicals Part I and Part II; 
stains, indicators, and reagents for 
microscopy; medicinal plant products; 
inorganic laboratory chemicals Part I 
and Part II; catgut; and x-ray film. 

Bids must be submitted directly to 
the Director General, Supreme Organi- 
zation for Drugs, 6 Shawarby S&t., 
Cairo. The Supreme Organization for 
Drugs is now the sole U.A.R. importer 
of these lines as a result of the nation- 
alization of the pharmaceutical trade. 

Quantities required under this tender 
are estimated to take care of U.A.R. 
requirements for the fiscal year July 1, 
1961, to June 30, 1962. 

A copy of documents is available for 
loan from the Trade Development Di- 
vision, Bureau of Foreign Commerce. 





WTD Reports for Sale 
To U.S. Firms 


Information on private foreign 
firms or individuals mentioned in 
the World Trade Leads and In- 
vestment Opportunities depart- 
ments of Foreign Commerce 
Weekly is available to U.S. busi- 
nessmen through World Trade 
Directory (WTD) reports. 

WTD reports include such in- 
formation as type of organization, 
sales territory, lines of goods 
handled, operation methods, size 
of business, capital, sales volume, 
trade and financial reputation. 

These reports are available to 
qualified U.S. firms—or will be 
prepared on request—through the 
Commercial Intelligence Division, 
Bureau of Foreign Commerce, 
U.S. Department of Commerce, 
Washington 25, D.C., for $1 each. 
The reports also may be obtained 
through the Department’s Field 
Offices. 

Each request should specify the 
name and address of the firm or 
individual on which a WTD re- 
port is sought. If information on 
a particular firm is not on file in 
Washington, it will be requested 
from U.S. representatives abroad. 
To minimize delay, businessmen 
may authorize telegraphic request 
and reply, for which the Depart- 
ment of State will bill them direct. 
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WORLD TRADE LEADS 





Jamaica Reopens Bidding 
On Sandy Gully Project 


Jamaica’s Ministry of Communica- 
tions and Works amended the tender 
information for the Sandy Gully Proj- 
ect on May 12. The project, originally 
reported in Foreign Commerce Weekly, 
August 15, 1960, page 13, consists of 
construction of bridges, earth works— 
in dry and wet areas—about 6 miles of 
concrete channel construction and jetty 
construction. Contract period will be 4 
years. 

Estimated value of the project has 
risen to a figure in excess of £3 million 
due to the changes in the scope of the 
work. Tenderers will be required to 
bid on a deferred payment basis ex- 
tending over a period of 7 years, and 
on a normal direct payment basis. 

Any contractors, with experience in 
the field, desiring to be considered for 
inclusion in a selected list of tenderers 
should send their names and addresses 
to the Permanent Secretary, Ministry 
of Communications and Works, 140 
Maxfield Ave., Kingston 10, Jamaica, 
to reach him not later than June 30. 
Contractors already advised that their 
names have been included in a selected 
list need not reapply. 





Syrian To Associate 
With U.S. Contractor 


Georges Micaelian, P.O. Box 28, 
Baron St., Aleppo, Syria, United Arab 
Republic, one of the leading contractors 
in northern Syria, wishes to become 
associated with an American firm either 
as a direct associate or as a subcon- 
tractor in connection with certain Syr- 
ian government construction projects. 

Mr. Micaelian is specifically interest- 
ed in three major construction projects: 
The bridge on the Euphrates River at 
Deir ez-Zor; tunnels on the railway line 
between Aleppo and Latakia; and a 
dam to be constructed on the Euphrates 
River. 

Interested American firms are re- 
quested to contact Mr. Micaelian direct- 
ly for further information concerning 
these projects and the intended associa- 
tion on these construction projects. 


NEW World Trade 
OPPORTUNITIES 





@ The firms and individuals named in the following lists have expressed 
interest in establishing new business connections in the United States. 

While every effort is made to include only firms or individuals of good 
repute, the U.S. Department of Commerce cannot assume responsibility for 
any transactions undertaken with these firms. The usual precautions 
should be taken; all transactions are subject to prevailing laws and regula- 
tions in this country and abroad. 

When available, supplementary information as indicated by a star (*), 
may be obtained on loan by firms domiciled in the United States from the 
Trade Opportunity Section, Trade Development Division, Bureau of Foreign 
Commerce, U.S. Department of Commerce, Washington 25, D.C., or telephone 
WOrth 7-2881 in Washington. 

Requests for loan material should include the commodity as well as the 
foreign firm’s name and address. Trade opportunities are indexed under 
the Standard Industrial Classification (SIC). The Standard Industrial 
Classification Manual, published by the Bureau of the Budget, may be ob- 
tained at $2.50 a copy from the Superintendent of Documents, U.S. Govern- 
ment Printing Office, Washington 25, D.C. 

World Trade Directory (WTD) reports, if available on firms mentioned, 
are indicated by date of issuance. A description of WTD reports and how 
to obtain them is given in this department. 





LEADS FOR EXPORTERS 








Commodities are wanted 
for direct purchase unless 
otherwise specified. 
203 Canned Foods 
Bahrein 
Canned fruit juices. P. Haridas & 
Sons (importing distributor, commis- 


sion merchant), P.O. Box 434, Manama. 
WTD 5/8/61. 


221 Broadwoven Cotton 
France 

Cotton materials for making blue- 
jeans; from 10 to 18% oz. Direct pur- 
chase or exclusive agency. Ramitex, 
S. A. R. L. (importer, wholesaler), 1 
Cite Paradis, Paris 10. WTD 11/21/60. 


225 Knitting Mills 


Saudi Arabia 
Men’s hosiery. Specifications to be 
determined through correspondence. 


Green Flag Stores (importing distribu- 





University in Egypt Wants 


The University of Alexandria, Egypt, 
U.A.R., is interested in purchasing 
equipment and material for its newly 
established laboratory of industrial 
psychology. 

Specifically desired is equipment de- 
signed for job analysis, vocational 


June 12, 1961 





To Purchase Lab Equipment 


training and selection, and measuring 
fatigue and aptitudes. 

U.S. firms are requested to write 
directly to Dr. Ezzat Rageh, Faculty 
of Arts, at the university, enclosing ap- 
propriate catalogs and export price- 
lists. 


tor, commission merchant), P.O. Box 
289, Al-Khobar. WTD 5/8/61. 


228 Miscellaneous Textiles 
Bahrein 

Men’s and women’s piece goods, 
woolen, synthetics, and other fabrics. 
Cairo Store, Proprietor, Hassan Mo- 
hamed Khunji (importing distributor 
and commission merchant), Bab-El- 
Bahrain Rd., Manama. WTD 5/8/61. 


Switzerland 


Synthetic yarns, twists, fancy threads, 
metallic yarns, etc. Novelties for the 
textile industry, especially semifinished 
products used in jersey weaving and 
knitting mills. Direct purchase and 
agency. Salzmann, A.G. (manufacturer 
of twists, elastic yarns, raincoats), Gel- 
tenwilenstrasse 18, St. Gallen. WTD 
2/16/61. 


232 Men’s Shirts 
Saudi Arabia 

Men’s white, sport and colored shirts. 
Further details to be determined 


through correspondence. Green Flag 
Stores (see 225). 


283 Pharmaceutical Preparations 
Austria 


Pharmaceutical and medicinal special- 
ties of all kinds. Direct purchase and 
agency. Dr. Franz Dedekind, chemisch- 
pharmazeutische Produkte (importing 
distributor, manufacturer’s agent), 11 
Gstirnergasse, Graz-X, Styria. WTD 
5/10/61. 

Chemical products—lubricants, also 
of synthetic rubber, for the glass fab- 
ricating industry. Direct purchase and 
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agency. Adolf Peer (manufacturer's 
agent, broker), 18/6 Ledergasse, Vienna 
Vill. WTD 5/10/61. 


286 Gum, Wood Chemicals 
Austria 

Auxiliary materials for the textile 
industry—Dyestuffs, etc., filter paper, 
cut, or in rolls, bags, to be placed over 
bobbins prior to the dyeing of yarn, 
ete. Direct purchase and agency. 
Adolf Peer (see 283). 


326 Pottery Products 


Saudi Arabia 
Porcelain ware. National Museum 
Stores (importing distributor), P.O. 


Box 126, Riyadh. WTD 5/13/61. 


331 Blast Furnaces 
Hong Kong 


Old iron scrap and old iron ship 
plates. Grade I and II, heavy melting 
in large quantities. Goodwill Co., Ltd. 
(importing distributor), 212 Man Yee 
Bldg., Des Voeux Rd. Central. WTD 
5/10/61. 


India 


High tensile galvanized steel wire 
suitable for manufacture of conductors. 
Electrical Manufacturing Co., Ltd. (im- 


porting distributor, manufacturer’s 
agent, commission merchant, broker, 
ete.), 136 Jessore Rd:, Calcutta 28. 
WTD 5/1/59. 

356 Pumps 

Tunisia 


Heavy duty pumps (irrigation, dis- 
charge), horizontal, and vertical. So- 
ciete D’Enterprises Electro-Mecha- 
niques (importing distributor and con- 
tractor), 25 rue Mokhtar Attia, Tunis. 
WTD 5/8/61. 


373 Shipbuilding 
Saudi Arabia 

Ships; army surplus with capacities 
of 3,000 to 5,000 tons. Mohamed 
Abubakr Bakhashab Pasha  (ship- 


owner), P.O. Box 66, Jidda. WTD 
5/13/61. 





+ 


LEADS FOR AGENCIES 








Exclusive distributorship 
wanted only if specified. 


203 Canned, Preserved Foods 
England 

Canned foods including fruit and 
fruit juices. H. H. Meyer (importing 
distributor and manufacturer’s agent), 


Leysian House, 112 City Rd., London, 
E.C. 1. WTD 3/14/61. 
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Germany 


All kinds frozen and canned food; 
also canned, prepared meals, such as 
egg noodles and chicken, beans with 
pork, etc. Hans Klein, (wholesaler), 67 
Hoehenrandstrasse, Stuttgart-Vaihin- 
gen. WTD 5/18/61. 


204 Grain Mill Products ‘ 
Italy 


Wheat, mainly durum. Bruno Turolla, 
Perito Agrario, (sales agent, agricul- 
tural and land appraiser and agricul- 
tural consultant), 1/11 Piazza Sozig- 


lia, Genoa. WTD 5/3/61. 
208 Nonalcoholic Beverages 
Austria 


Lemonades and/or artificially flavored 
soft drinks. Alpenlaendische Getraenke 
G.m.b.H., (bottle of nonalcoholic bever- 
ages), 2 Stockerweg, Salzburg-Max- 
glan. WTD 5/17/61. 


209 Miscellaneous Food Products 
Italy 

Boiled linseed oil. Further details 
to be discussed with potential U.S. ex- 
porters. Salvatore Scandurra, (manu- 


facturer’s agent), No. 13, Via Veniero, 
Catania, Sicily. WTD 12/2/60. 


229 Miscellaneous Textiles 
Germany 


Cotton fabrics, plain and printed, 
manmade synthetics, light woolen, etc. 
Werner Tiemann, (manufacturer’s 
agent), 9 Auf der Egart, Maichingen 
bei Stuttgart. WTD 5/18/61. 


283 Pharmaceutical Preparations 
England 


Various pharmaceuticals. H. H. 
Meyer (importing distributor and man- 
ufacturer’s agent), Leysian House, 112 
City Rd., London, EC 1. WTD 3/14/61. 


331 Blast Furnaces 
Italy 


Iron products—wire netting and 
drawn wire, building reinforcing bars, 


iron bolts. Salvatore Scandurra (see 
209). 

342 Hardware 

Italy 


Door hardware; locks, aluminum and 
brass chromed. Salvatore Scandurra 
(see 209). 


355 Special Industry Machinery 
England 


Printing and binding machines; 
blockmaking equipment. L. S. Dixon 
& Co., Ltd. (manufacturer’s and ex- 
porters, distributor, handling paper and 
board), Sir Thomas St., Liverpool 1. 
WTD 3/9/61. 


France 


Evaporators, atomizers, thermal equip- 
ment and equipment for chemical in. 
dustries. Thermap, S. A., (contractor, 
manufacturer, assembler, installer), 37 
avenue F. D. Roosevelt, Paris 8 (of- 
fice); 85-86 quai du Marechal-Joffre, 
Courbevoie (Seine) (plant). WTD 11 
21/60. 


357 Office Machines 
Austria 

Typewriters, adding, calculating, ac- 
‘nutiilian dictating, duplicating ma- 
chines and reprinting presses. Buero- 
maschinen-Verkaufsgesellschaft Kurt 
Mader, K. G. (importing distributor), 


9a Kramergasse, Vienna 1. WTD 
5/10/61. 
358 Refrigeration Machinery 
Germany 
Refrigeration and_ air-conditioning 


plant and cabinets. Ocehler & Braun, 
(retailer and agent), 165 Silberburg- 
strasse, Stuttgart. WTD 5/19/61. 


505 Farm Products, Raw. Materials 
Germany 

Raw cotton, quality and staple length. 
Robert Friedrich Keller (jobber and 


sales agent), 34 Lauffener Strasse, 
Stuttgart-Zuffenhausen. WTD 5/18/61. 





LEADS FOR IMPORTERS 








Commodities are offered 
direct unless otherwise 
specified. 


208 Brandy, Wines, Spirits 
France 


Liqueur—Creme de Noisette d’ Or- 
leans. Excellent quality; unlimited 
quantities; 30° golden yellow color. Di- 
rect or through agents. Ets. Julien & 
Labbe (manufacturer, wholesaler, ex- 
porter), 10 rue d’Illiers, Orleans 
(Loiret). Leaflets * WTD 11/21/60. 

Wines—Sancerre—white (dry and 
fruity). Finest quality; about 200,000 
bottles per year. Direct or through 
agerits. Maison Alphonse Mellot (pro- 
ducer, exporter, wholesaler), Domaine 
de la Moussiere, Sancerre (Cher); 
Paris office: 22 avenue Rapp, Paris 7. 
WTD 11/21/60. 


209 Miscellaneous Food Items 
Vinegar from Orleans. Qualite France 
label. Guaranteed pure wine 7°. Firm 
is looking for an importer-wholesaler. 
Martin-Pouret (manufacturer), 236 


Faubourg Bannier, Orleans (Loiret). 
WTD 11/21/60. 


221 Broadwoven Fabrics 
France 
Textile materials for upholstering, in- 
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cluding printed materials. Direct or 
through sales agent, but to invoice di- 
rectly. Ets. Urge, S. A. (manufacturer 
of textile materials), 96 avenue Ledru- 
Rollin, Paris. WTD 11/21/60. 


342 Cutlery 
France 


Thiers cutlery. Good quality, well 
known in France. Large quantities. 
Wants to sell through buying agent. 
Mr. Jacques Galtat (manufacturer’s 
agent or broker), 183 boulevard Brune, 
Paris 14. WTD 11/21/60. 


356 Pumping Equipment 
Germany 

Rotary pumps particularly for drain- 
ing off sewage and thick slurries. U.S. 
Patent No. 2,956,503. Good quality. 
Although goods are offered on outright 
sales basis, firm is seeking an agent or 
a U.S. firm interested in producing 
under license. Theodor Hoelscher Ma- 
schinenfabrik G. Neidl (manufacturer), 
6 Uferstrasse, Berlin N 65. Descriptive 
literature.* WTD 5/19/61. 


396 Handicraft Novelties 
Germany 


Wooden kitchen utensils, teak wood 
handicraft articles: Ladles, meat beat- 
ers, trays, bowls, plates, onion cutters, 
pepper and salt shakers, sewing kits, 
small wall cabinets for kitchens and 
bathrooms, toys, ball point pens, etc. 
Jacob Bischoff O.H.G., (manufacturer, 
exporter), Reichenbach/Fils, Wuert- 
temberg. WTD 5/18/61. 

Metal ware—souvenir, gift, and ad- 
vertising articles. Direct or through 
agent in each state. Fritz Reu & Co., 
(manufacturer, exporter), 28-32 Gmu- 
ender Strasse, Heubach, Wuerttemberg. 
Catalogs and pricelists available.* 
WTD 5/16/61. 





FOREIGN VISITORS 








Australia 


James Eddy, Reginald Allott, and 
W. K. Dawes, representing Austral 
Brick Co., Pty., Ltd. King St., St. 
Peters, Sydney, interested in new 
machinery and processes in brick and 
pipe manufacturing; possible purchase 
of machinery. 

Were scheduled to arrive May 30 via 
San Francisco for 2-month visit. U.S. 
Address: c/o Mr. Owen Cross, Swin- 
dell Dressler Corp., P.O. Box 1888, 
Pittsburgh 30, Pa. Itinerary: San Fran- 
cisco and others (will be decided upon 
after arrival on basis of consultation 
with Swindell Dressler representative) . 

William W. Gunn, director and gen- 
eral .sales manager, representing 
British General Electric Co. Pty., Ltd., 
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Mission ta Japan Terminal Conferences 
Scheduled for Chicago, Detroit 


Up-to-the-minute trade and invest- 
ment opportunities in Japan will be 
the subject of an all-day confer- 
ence in Chicago on June 21 and in 
Detroit on June 23, the Bureau of 
Foreign Commerce has announced. 

A five-member U.S. Trade Mis- 
sion, which has just returned from a 
tour of Japan, will discuss its find- 
ings beginning at 9 a.m., June 21, 
at the Kemper Insurance Bldg., As- 
sembly Room 631, 20. N. Wacker 
Drive, Chicago; and on June 23 in 


the Ballroom, 
Hotel, Detroit. 

Reservations for the conferences 
may be made through the U.S. De- 
partment of Commerce Field Office 
in either city. 

Excerpts from the Mission’s re- 
port, together with the specific trade 
and investment opportunities devel- 
oped by the Mission, are scheduled 
to appear in the June 19 issue of 
Foreign Commerce Weekly. 


Pick-Fort Shelby 
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Magnet House, 104-14 Clarence St., 
Sydney, interested in licensing agree- 
ments in electrical appliance field. 

Was scheduled to arrive May 30, 
via St. Louis for one-month visit. U.S. 
Address: D. McLagen & Co., 355 Lex- 
ington Ave., New York, N.Y. Itiner- 
ary: St. Louis, Cincinnati, and New 
York. Balance of itinerary will depend 
upon contacts made in the U.S. 

John G. Harrison, representing 
O’Loughlin Brothers Pty., Ltd., 8-12 
McGill St., Lewisham, Sydney, inter- 
ested in the purchase of sheet-fed 
rotary printing machinery, continuous 
stationary printing machines. 

Scheduled to arrive June 28 via New 
York City, for 2-3 week visit. U.S. 
address not stated. Itinerary: New 
York, Buffalo, Youngstown, Chicago, 
San Francisco, Los Angeles, Honolulu. 

Richard W. Ulbrich, representing R. 
W. Ulbrich Pty., Ltd., 571 Doncaster 
Rd., Doncaster, Victoria, interested in 
water treatment equipment and pumps, 
pumping equipment, automatic control 
gear. 

Was scheduled to arrive May 28 via 
Los Angeles for a 415-week visit. U.S. 
Address: c/o Qantas Airways, Los An- 
geles; Congress Peck Hotel, Chicago; 
BOAC Airways, New York. Itinerary: 
Los Angeles, San Francisco, Seattle, 
Minneapolis, Chicago, New York. 


Brazil 


Ernesto Correa, representing SOTEX 
—Sociedade Tecnica Importadora e Ex- 
portadora, Ltda., Travessa do Comercio 
6, 1°- andar, Rio ‘de Janeiro, interested 
in general import and agency for 
electrodes, welding materials and equip- 
ment, transmission chains, etc., as well 
as in exporting general commodities to 
the U.S. 

Was scheduled to arrive May 29 via 
New York for 20-day visit. U.S. ad- 
dress: c/o Productexa Co., Inc., 15 
Moore St., New York 4, N.Y. 


Chile 


Isaac Arueste Budnik, representing 
Plasticos Arueste, 10 de Julio 380, 3° 
Piso, Santiago, interested in attending 
National Plastic Exposition to be held 
in New York June 5-9; also interested 
in purchase of new machinery for man- 
ufacture of plastics and seeks technical 
information thereon. 

Was scheduled to arrive June 5 via 
Miami for 15-day visit. U.S. address: 
c/o Hotel Statler, 7th Ave. & 33rd St., 
New York, N.Y. Itinerary: New York. 


France 


Jacques Drancourt, director, repre- 
senting Vinylunion, S.A., 35 rue Mig- 
uel-Hidalgo, Paris 19, interested in 
manufacture, wholesale, export, and 
import of plastic impregnated mate- 
rials. Wishes to find an agent for 
firm’s products and also American 
products to represent in France. 

Was scheduled to arrive June 5, via 
New York for 3-week visit. U.S. 
address: French Commercial Counselor, 
610 Fifth Ave., New York 20, N.Y. 
Itinerary: New York; Chicago; De- 
troit; Akron, and Columbus, Ohio; and 
Lawrence, Mass. 

Jacques Domezon, representing 
Comptoir Chimique Continental, 13 
boulevard de Lesseps, Marseille 14, in- 
terested in chemical products and seeks 
technical information concerning Amer- 
ican techniques of distributing chemi- 
cal products. 

Scheduled to arrive June 17 via New 
York for 3-week visit. U.S. address: 
c/o Mr. Limburg, 95 Madison Ave., New 
York 16, N.Y. Itinerary: New York, 
Washington, Louisville, Memphis, New 
Orleans, and Houston. 

Gaston Louis Diot, representing S.A. 
La Trombe, 15 rue du Puits de l’Ermite, 
Paris 5, interested in export of flushing 
device. Was scheduled to arrive June 
11 via New York for 15-day visit. 
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U.S. address: c/o U.S. Department of 
Commerce, 61st Fl., Empire State Bldg., 
350 5th Ave., New York 1, N.Y. Itin- 
erary: New York, Buffalo, Detroit, 
Miami, and Washington. 


Israel 


S. B. Neumann, joint manager, repre- 
senting Goldberg Instruments, Ltd., 200 
Dizengoff Rd., Tel Aviv, interested in 
acquiring machinery and plant for ex- 
panding the company’s production line 
in optical, mechanical, and precision 
instruments. Seeking technical infor- 
mation in connection with same; also 
desires to visit U.S. factories. 

Was scheduled to arrive June 8, via 
New York for 5-week visit. U.S. 
Address: c/o Mr. P. Kapelow, 129 
South Claiborne Ave., New Orleans, 
La. Itinerary: New York, Rochester, 
Philadelphia, Boston, and New Orleans. 


Italy 


Geom. Pietro Marchisio, representing 
Con. AL. (Consorzio Approvvigiona- 
menti Alimentari), 14 via Arsenale, 
Turin, interested in importing Ameri- 
ean foods and food specialties. Re- 
questing technical information on avail- 
ability of food supplies of interest to 
the Italian market. 

Was scheduled to arrive early in June 
via New York airport for 15-day visit. 
U.S. address: c/o Banca Nazionale del 
Lavoro, 1 Wall St., New York 5, N.Y. 
Itinerary: New York, Chicago, Detroit. 


Amerigo Ponzellini, representing Au- 
toservizi G. L. C., Guiliani Laudi & Co., 
via Leonardo da Vinci 3, Varese, inter- 
ested in American systems and prob- 
lems of a medium-size public bus trans- 


portation company (100 busses), and 
in the organization of motels in the 
United States; also in visiting a manu- 
facturer of metal furniture. 

Was scheduled to arrive beginning of 
June via New York for 1-month visit. 
U.S. Address: c/o Ufficio Italiano 
Cambi, Room 1600, 1 Wall St., New 
York 5, N.Y. Itinerary: New York, 
Washington, and Eastern States. 


Japan 


Yasutoshi Higashiguchi, manager, 
Nagoya Branch, representing Fuji In- 
dustries Co., Ltd., 19, 3-chome, Hirok- 
oji-nishi-dori, Nakamura-ku, Bagoya, 
interested in obtaining additional lines 
of machine tools, especially grinding 
machines, jig borers, and surface 
grinders, and foundry machines and 
equipment, including shell molding ma- 
chinery. 

Was scheduled to arrive May 31 via 
Honolulu for 6-month visit. U.S. ad- 
dress: c/o Fugi Industries, 26 Broad- 
way, New York 4, N.Y. Itinerary: 
New York. 

Tadataka Morita (Doctor of Engi- 
neering), director; representing The 
Fluid Machinery Engineering Associa- 
tion of Japan, Kojunsha Bldg., 7 Ginza 
6-chome, Chuo-ku, Tokyo, interested in 
studying the fluid machinery manufac- 
turing industry in the U.S. 

Was scheduled to arrive June 5 via 
Los Angeles for 4-week visit. U.S. ad- 
dress: c/o Mr. H. Shino, Mitsubishi In- 
ternational Corp., 120 Broadway, New 
York, N.Y. Itinerary: Los Angeles, 
Chicago, and New York. 








Indonesia . . . 
(Continued from page 7) 


the Djakarta area and the other a $280,- 
000 subcritical natural uranium facility 
to be installed at the University of 
Gadjah Mada in Djogjakarta. In April 
ground was broken for a building which 
will house a $250,000 reactor, to be 
given by the United States, which is 
expected to be in operation in late 1962. 

Efforts to improve or rehabilitate 
harbors and docking areas continued. 
A French company concluded the third 
of its projects, a marine passenger 
terminal in Djakarta Harbor. The 
same company also began work on a 
$6 million expansion, rehabilitation, and 
dredging project at the Port of Belawan 
near Medan. Survey work was com- 
pleted on various extensive harbor 
works to be undertaken with a $6 mil- 
lion loan from the U.S. Development 
Loan Fund. 


Outlook for Foreign Investment 


Reorganization of State enterprises 
continued, and many autonomous enter- 
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prises were shifted to the Ministerial 
Departments for direct supervision. A 
further reorganization amalgamating 
other State companies, especially the 
trading enterprises, has not yet been 
formally promulgated. About 70 per- 
cent of the country’s economy, accord- 
ing to official estimates, is now under 
public ownership or control. 


The long-range outlook for existing 
foreign private investment in Indo- 
nesia is not bright. Further pronounce- 
ments by prominent Indonesian officials 
indicate that although many present 
investments no doubt will be permitted 
to operate for some years to come, 20 
years probably will be the maximum 
period in which most existing foreign 
enterprises will be allowed to operate 
and repatriate profits. Many leases and 
concessions in the foreign plantation 
sector are expiring and there is little 
to indicate that the Government will 
renew or extend them. On the whole, 
new foreign investment is not encour- 
aged except within the framework of 
assistance to a State entity—UvU-.S. 
Embassy. 


Peru 


Sergio Gallardo Quinones, represent- 
ing La Mora Inmobiliaria, S. A., Diez 
Canesco 487, Miraflores, Lima, inter- 
ested in the purchase of equipment and 
supplies for an auto service station. 

Was scheduled to arrive May 31 via 
New York for a 30- to 40-day visit. 
U.S. Address: Hotel Martinique, Broad- 
way and 382d St., New York, N.Y. 
Itinerary: New York and other cities. 
Philippines 


Felipe E. Torres, representing Rich- 
mond Bazar, 323 Plaza Miranda, 
Manila, interested in purchasing cet- 
ton and rayon textiles, cosmetics, and 
textile machinery. 

Was scheduled to arrive June 5 via 
San Francisco for a 2-month visit. No 
U.S. address given. Itinerary; San 
Francisco, Chicago, New York. 

Spain 

Lorenzo Herrera-Rueda, representing 
Sociedad Espanola de Seda Artificial, 
S.A. (S.E.S.A.), Carretera Valladolid 
s/n, Burgos, interested in manufactur- 
ing and export of synthetic fibers. Seeks 
technical information thereon. . 

Was scheduled to arrive June 5 via 
New York for 1-month visit. U.S. ad- 
dress: c/o U.S. Department of Com- 
merce, 61st Fl., Empire State Bldg., 
850 5th Ave., New York 1, N.Y. Itin- 
erary: New York, and Philadelphia. 





NEW TRADE LISTS 








The Commercial Intelligence Division 
has published the following new trade 
lists of which mimeographed copies 
may be obtained by firnts domiciled in 
the United States from this Division 
and from Department of Commerce 
Field Offices. Telephone WO. 7-4130 in 
Washington, D.C. 

Price is $2 a list for each country. 
Most of these lists are prefaced by a 
brief review of basic trade and industry 
data collected in making the compila- 
tions. The following are dated May. 

Builders and Contractors—Iraq. 

Cannery and Frozen Food Produters 
and Exporters—El Salvador. 

Cooperage and Container Importers 
and Dealers—Iran. 

Electronic Equipment for Home Enter- 
tainment, Phonograph Records, and 
Pre-Recorded Magnetic Tape Im- 
porters, Dealers, and Manufacturers 
—lItaly. 

Nonalcoholic Beverage Manufacturers 
—Israel. 

Plastic Material Importers, 
and Manufacturers—Chile. 

Seed and Bulb Importers and Dealers 
—Bolivia. 

Sporting Goods, Toy, and Game Im- 
porters and Dealers—Panama. 

Waste Paper and Rag Importers and 
Dealers—Japan. 

Tea Growers, Processors, and Export- 
ers—Mozambique. 


Dealers, 
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INVESTMENT OPPORTUNITIES 





British Firms Propose 
Licensing Agreements 


Of interest to U.S. manufacturers 
are three proposals from British firms 
seeking licensing agreements. One firm 
offers its amphibian catamaran for sale 
in the United States, including the 
manufacture and/or assembly abroad. 

Direct correspondence with each of 
the firms at the addresses given is in- 
vited. Supplemental details (or photo- 
graphs) are available on loan from the 
Trade Development Division, Bureau 
of Foreign Commerce, U.S. Depart- 
ment of Commerce, Washington 25, 
D.C., as indicated by a star (*). 

@ A license for the manufacture and 
sale, throughout the United Kingdom, 
of a U.S. line of construction equip- 
ment is sought by Warsop Power Tools, 
Ltd., Salfords, Redhill, Surrey,. Eng- 
land. 

This firm is engaged as manufac- 
turers, importers, and exporters of 
construction equipment. They claim 
to have substantial manufacturing and 
assembly facilities available to manu- 
facture a suitable U.S. line of con- 
struction equipment. In exchange for 
the license sought, the firm offers 


royalty payments on all products 
manufactured. 
Warsop reportedly maintains an 


extensive sale organization and a net- 
work of distributors and subsidiary 
companies throughout the Common- 
wealth. Facilities include a research 
and development department with a 
large staff of design engineers and 
draughtsmen. 

@ Export Packing Service, Ltd., 
Wellwinch Rd., Sittingbourne, Kent, 
England, and its subsidiary companies 
wish to enter into a licensing arrange- 
ment with a U.S. firm for new methods 
in preservation and engineering pack- 
ing, case making. The firm also wants 
improved methods of molding foamed 
polystyrene. 

This firm and its subsidiaries are 
engaged mainly in preservation and 
packing of engineering products, such 
as aircraft, aircraft spares, machine 
tools, motor vehicles, and motor ve- 
hicle spares. In addition, the firm 
maintains a plastics division manu- 
facturing foamed polystyrene mold- 
ings and an engineering company. 

The facilities of the engineering com- 
pany handle general fabrication, gen- 
eral engineering and, in addition, light 
sheet 'metalwork pressings. Export 
Packing Service, Ltd., the parent com- 
pany, is interested in expanding the 
activities of the engineering company 
and, for this purpose, seeks simple 
mechanical assemblies of a proprietary 
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Licensing Rights Sought By Seven 
French Firms for Varied Products 


GaVEN French concerns plan expansion and diversification of their 
present manufacturing operations. These companies seek U.S. 
licensing rights for varied industrial and consumer products from 
textiles and adhesive tape to railroad and chemical equipment. Direct 
correspondence with each of the French firms at the addresses given 


is invited. 

@ Astran, S.A., 5 rue du Command- 
ant Pilot, Neuilly-sur-Seine (Seine), a 
Paris suburb, is seeking U.S. licensing 
rights to manufacture in France tex- 
tiles for clothing, artificial furs of vari- 
ous types, carpets (if the manufactur- 
ing process is economical), and even- 
tually ladies ready-to-wear. 

Astran, S.A., now produces artificial 
furs and reportedly has a modernly 
equipped workshop. Products are sold 
in France, other European countries, 
Canada, and certain Asian countries. 
The concern reportedly has an annual 
business volume of $400,000. 

@ Licensing rights on small- and 
medium-sized mechanical items for 
limited or moderate production are 
sought by Ets. Lebocey-Aiguilles, S.A., 
3 rue de Chaillouet, Troyes (Aube). 

Contemplating an expansion of its 
activities, this firm manufactures nee- 
dles, platinum plates, and prickers for 
the hosiery industry, molds for the 
plastic industry, and general precision 
tools. Its workshops reportedly cover 
an area of 6,000 square meters. Facili- 
ties include such diversified equipment 
as lathes, milling machines, rectifying 
machines, and planers. A staff of 400 
is presently employed. Ets. Lebocey- 
Aiguilles reportedly does an annual 
business volume of $1.2 million. It has 
two affiliated firms. 

@ Interest in the custom manufac- 





type for distribution in England.* 

@ The Scampy Craft, Ltd., 8 Eccles- 
ton Sq., London, S.W.1, England, 
wishes to license a U.S. company to 
manufacture its Scampy amphibian 
catamaran in the United States. 
British firm states it wants to license 
a U.S. firm to cover the U.S. or Cana- 
dian markets, with the right to sub- 
license for manufacture and/or as- 
sembly abroad, including the United 
Kingdom. 

Scampy catamarans are built of 
high-grade corrosion-resistant alumi- 
num alloys. All are designed to ac- 
commodate outboard motors of various 
horsepower. Each craft reportedly has 
four built-in buoyancy tanks, and am- 
ple locker space. Upkeep costs are 
said to be negligible and the boats are 
easily launched almost anywhere.* 


The |, 





ture of new U.S. pharmaceutical spe- 
cialties under license has been ex- 
pressed by OPODEX, S.A., 18-20 rue 
Raymond Ridel, La Garenne-Colombes 
(Seine). 

Opodex is equipped to manufacture 
specialties in various forms including 
ampoules, ampoules for injections, 
sealed tubes, single and double tablets, 
capsules, powders, pills, and supposi- 
tories. The firm is also able to package 
its products in various ways including 
heat-sealed packages. This concern is 
only a custom manufacturer and would 
not be in a position to market a phar- 
maceutical specialty. However, the 
firm claims it could put the potential 
U.S. licensor in touch with large labo- 
ratories to handle commercial distribu- 
tion. 

Opodex has its main plant and office, 
as well as a depot, at La Garenne- 
Colombes (Seine), and a smaller plant 
at Rueil-Malmaison (Seine-et-Oise). Its 
staff numbers 350 employees, including 
13 pharmacists. The firm reportedly 
does an annual volume of business 
amounting to $2.4 million. 

@ A license to manufacture all types 
of sheet-metal products is sought by 
the French firm, Mery & Cancel, S.A., 
100 rue Carnot, Villeneuve-sur-Yonne 
(Yonne). 

This firm produces metallic furniture 
for kitchens and would like to expand 
and diversify its activities. Its work- 
shop, covering an area of 3,000 square 
meters, reportedly has modern equip- 
ment for punching-stamping, cutting, 
embossing, welding, painting, and pack- 
aging. Mery & Cancel claims an an- 
nual business volume of about $500,000. 
Its Paris office is located at 23 rue Jean- 
Giraudoux. 

@ A joint-venture arrangement with 
a U.S. company interested in the as- 
sembly or manufacture in France of 
heavy- and medium-weight equipment 
for railroads, materials handling, and 
public works is proposed by Société 
Anonyme Orval, 53 Ave., Paul-Doumer, 
Paris 16. 

This firm specializes in the manufac- 
ture of railroad cars of various types, 
as well as containers and handling 
equipment for bulk products. Its plant 

(See Rights, page 28) 


27 








INVESTMENT OPPORTUNITIES__ 





Netherlands Manufacturing Concerns 
Interested in License Agreements 


[ICENSING or other manufacturing agreements are proposed by 


two Netherlands firms. 
ufacturing electronic measuri 


These companies are interested in man- 
instruments, equipment for dispens- 


ing gasoline, and portable equipment and tools, using various types 
of gasoline, for the automotive and manufacturing industries. 


Direct correspondence with the firms 
at the addresses given is invited. 

@ The assembly and/or manufacture 
of a U.S. line of electronic measuring 
instruments, under a licensing arrange- 
ment, is proposed by the Netherlands 
firm of C. N. Rood, N.V., 11-13 Cort 
van der Lindenstraat, Rijswijk. 

This firm, is an importing distributor 
of electronic measuring instruments, 
communication ejuipment and parts, 
and related lines. It proposes the 
establishment of a separate firm to en- 
gage exclusively in manufacturing elec- 
tronic measuring instruments. 

The proposed plant will be located in 
one of the rural districts in the south- 
ern Netherlands where the firm has 
available a site covering about 2 acres 
with adequate space for further expan- 
sion. The Netherlands company plans 
to start with from 50 to 100 workers 
and a capital of approximately $70,000. 
According to the firm, a good market 


exists for a U.S. line of electronic 
instruments. 
C. N. Rood states it will assume 


charge of the selling activities of the 
new firm. At present, this firm has a 
well-trained sales force to cover the 
Netherlands. It reportedly has suffi- 
cient experience in foreign trade to 
extend sales to other countries. 

@ A licensing or other manufactur- 
ing agreement with a U.S. firm to 
manufacture equipment for dispensing 
gasoline, and portable or movable 
equipment and tools operating on vari- 
ous types of gas, for use in the auto- 
motive and manufacturing industries, 
is proposed by Van der Heijden, 287 
Laan van Nieuw Oost Indie, The 
Hague. If necessary, the firm is willing 
to start assembly first, to be followed 
later by more complete manufacture. 

Van der Heijden assembles and man- 
ufactures compressors for garage and 
industrial use, LPG dispensers and 
LPG truck engines. The company also 
imports automotive tools, garage and 
service station equipment, and acety- 
lene and electric welding equipment. 

For both products proposed, local 
manufacture and/or assembly is be- 
lieved to account for most of domestic 
consumption, but imports are still ap- 
preciable. 

For gasoline dispensing equipment, 
exports were almost $1.6 million in 
1960. Imports amounted to about 
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$519,000 in'1960 and the United States 
was the principal supplier. Exports 
of gas-operated tools and apparatus 
are negligible. Imports in 1960 
amounted to over $414,000. The Fed- 
eral Republic of Germany was the prin- 
cipal supplier; imports from the United 
States were very small. 

Total sales of these two types of 
equipment in the Netherlands run into 
several million guilders annually. There 
are export prospects, which are be- 
lieved to be growing due to the realiza- 
tion of the western European Com- 
mon Market, particularly for U.S. 
equipment of modern style and per- 
formance. 





Rights . . - 
(Continued from page 27) 


is located at St. Amand (Cher). The 
property covers a total area of 10 
hectares of which 20,000 square meters 
are covered with workshops and ware- 
houses. Workshops reportedly are 
equipped with handling equipment, 
boilerworks, sheet-metal working facili- 
ties, oxygen-cutting out, and folding 
facilities. Present staff numbers 150 
workers. An affiliated company is also 
located in Paris. 


@ A licensing agreement with a U.S. 
firm for the manufacture of adhesive 
tape in France is sought by S.A. Elec- 
trique Sterling, 18 Rue du Dr. Mar- 
cel Hurst, Saint-Louis (Haut-Rhin), 
France. 

Established in 1928, this firm is en- 
gaged in the manufacture of tools and 
materials used by electric industries. 
Its St. Louis factory is said to be ad- 
vantageously located on the French- 
German-Swiss border in an industrial 
city with a high proportion of skilled 
labor, and with good rail, air, road, and 
waterway connections with all Euro- 
pean countries. 

The company reportedly is under 
competent management and is capable 
of further expanding its production 
activities. 

@® U.S. licensing rights for new types 
of thermal and chemical equipment, 
particularly film evaporators and atom- 
izers, are sought by Thermap, S.A. 
(Etudes et Applications Thermiques), 


37 Avenue F.D. Roosevelt, Paris 8, 
France. 

This concern acts as a contractor, 
manufacturer, and assembler and in- 
staller of large thermal systems, equip- 
ment for the chemical, food, and other 
industries, drinking water plants, and 
similar constructions. It reportedly has 
engineering services and a plant or 
workshop at Courbevoie (Seine), a 
Paris suburb. It does an annual vol- 
ume of business of $800,000 to $1 mil- 
lion. Affiliated companies are located 
in France and other countries, and 
agents operate in Argentina, Belgium, 
Brazil, Spain, Italy, Trinidad, Portugal, 
and the Scandinavian countries. 





Netherlands Pharmaceutic, 
Cosmetic Licenses Wanted 


Three Netherlands’ manufacturers of 
pharmaceutical products seek licensing 
arrangements with U.S. firms to pro- 
duce cosmetics, popular and ethical 
pharmaceutical products, and biochemi- 
cal products. ; 

@ Daro Pharmaceutische Fabriek 
N.V., 88-94 Tolstraat, Amsterdam, will 
consider licensing proposals or offers 
for exclusive distributorships for high 
quality but reasonably priced cosmetics, 
and popular and ethical pharmaceutical 
products for the Benelux countries. 

@ Poviet Producten N.V., 14 Maurit- 
skade, Amsterdam, seeks a license to 
manufacture biochemicals, such as 
blood fractions and infusion fluids, for 
distribution in Africa, and the Near 
and Middle East. 

@ N. V. Trifax, 28 Binnenkant, Am- 
sterdam, wishes a licensing agreement 
to manufacture, or distribute ethical 
and popular pharmaceutical products. 





New Zealand Firm Seeks 
Men’s Clothing License 


A license to manufacture U.S. brand- 
name trousers in New Zealand is sought 
by the firm Five Star Trousers (N.Z.) 
Ltd. 


This company is already established 
as a manufacturer of trousers, re- 
portedly capable of producing about 850 
pairs weekly. They wish to produce 
typically U.S. sports trousers in the 
original fabrics, where possible. Trous- 
ers should be currently acceptable, 
fashionwise, and in the medium- to 
high-price group, with a well-known 
brand name. 

Interested firms are invited to write 
to Five Star Trousers (N.Z.) Ltd., 40 
Cook St., Auckland C.1, New Zealand. 
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Mozambique Food Cannery 
Asks Capital Investment 


A U.S. private-capital investment of 
$50,009 to establish a food canning 
plant is sought by Angelo Cherchi, of 
Mozambique, a manufacturer of Italian 
macaroni products. Mozambique Gov- 
ernment approval reportedly has been 
obtained for the project. 

Construction of a 2-story building 
in or near Lourenco Marques is pro- 
posed. The plant would be equipped 
to can meat and fish delicacies, pre- 
pared in accordance with Indian-style 
recipes, with an abundance of spices 
and other condiments. Products would 
include clams, shrimp, prawns, crabs 


and lobsters, as well as chicken piri- . 


piri (highly spiced fowl cooked in ac- 
cordance with the local African cus- 
tom), pork liver (a la sarapatel), and 
goat meat (a la chacuti). If initially 
successful, Mr. Cherchi plans to engage 
later in meat canning, and the canning 
of tropical fruits, juices, and jams. 

The U.S. capital investment would 
be used mainly for the purchase of 
modern U.S. processing machinery and 
equipment. ’ 

Mr. Cherchi claims there is an abun- 
dance of all raw materials needed for 
the project, such as fish, meat, and 
Indian curry spices. 

Interested firms are invited to ad- 
dress correspondence directly to Angelo 
Cherchi, P.O. Box 414, Lourenco 
Marques, Mozambique, Africa. 





Frontiers .. . 
(Continued from page 2) 


This Administration believes strongly 
that trade can be expanded best on a 
two-way basis and through adherence 
to the principle of multilateralism, or 
nondiscrimination among countries. 

We realize that the United States to- 
day is completely unable to go it alone 
economically. We must have buyers for 
our goods abroad, and to get these 
buyers we must purchase products from 
abroad. Moreover, imports are needed 
for our strategic and industrial require- 
ments and for the beneficial impact they 
have on keeping American business 
alert and imaginative, with rewards to 
the consumer and the whole economy. 

In short, we recognize that our pol- 
icies in the foreign economic field must 
be based on an acceptance of partner- 
ship with the countries of the Free 
World and on an increased inter- 
change of goods and services among 
nations. And it is in the spirit of this 
multilateralism that we have embarked 
on a vigorous program to expand U.S. 
exports as the wisest way to ease our 
balance of payments problem. 

We are confident ‘that a substantial 
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expansion of our export trade can re- 
sult from this program and from closer 
cooperation between government and 
business in a sustained export promo- 
tion effort. What is more, we believe 
this is the right way to attack our bal- 
ance-of-payments problem—not through 
restrictionism, but by the development 
of a higher level of two-way commerce 
between the nations of the Free World. 


E also want to encourage more 

foreign investment in the United 
States. Over the past few years, the 
average capital inflow of foreign funds 
for direct investment in the United 
States, plus reinvestment of earnings, 
has been running at about $200 million 
a year. This is only 10 percent of the 
$2 billion annually that American com- 
panies have been investing overseas. 

It is my hope that shortly we will be 
able to establish a special office in the 
Department of Commerce to spur in- 
vestment here and to assist potential 
foreign investors with information on 
our corporation laws, taxation, labor 
regulations, and other matters. At the 
same time, we will be advising state, 
municipal, and other development 
agencies of inquiries from foreign in- 
vestors so that they can take directly 
to these people the story of the partic- 
ular advantages they can offer. 

There are many good reasons why 
more European manufacturers should 
consider setting up plants in the United 
States. The possibility of lowering 
costs—through the elimination of im- 
port duties, ocean freight, and insur- 
ance—is one inducement. Further, al- 
though hourly labor costs are higher in 
America, labor costs per product unit 
are often lower because of greater pro- 
ductivity. Social charges are less in 
the United States, and so are fuel and 
power costs, generally. 

We recognize that our desire to ex- 
pand the total volume of trade adds to 
the necessity of altering the structure 
of trade. In the coming decade, shifts 
in exports and imports by the United 
States will be accelerated. Producers 
coming under import competition will 
be forced in some cases to improve their 
manufacturing methods or gradually 
move out into other fields. In certain 
instances, the government may have to 
take action to protect domestic industry 
from indiscriminate imports. 

We know that certain companies, op- 
erating at marginal efficiency, will have 
a hard fight to stay alive and may need 
government aid to readjust. 

But against this, there is the brighter 
prospect that the rate of growth 
throughout the world will permit many 
more U.S. industries to expand and 
prosper through exports—provided they 
increase their capital investment and 
sales efforts and pay greater attention 
to research and development. 


INVESTMENT OPPORTUNITIES 


Belgian Firm Wants 
Metal Product Line 


A licensing arrangement with a U.S. 
firm for the production of metal pro- 
ducts is sought by the Belgian firm, 
PREFABEL S.P.R.L., for sale in the 
Common Market and other European 
countries, 

Prefabel, an importer and exporter 
of tools, arms, and army surplus goods, 
has added the production of metal 
products to its activities. 

The additional activities of the firm 
are concentrated in its plant located at 
De Klinge, East Flanders, near the 
Netherlands border. This plant spe- 
cializes in the production of metal 
covers for barges, steel frames, and 
metal sheets. Know-how is sought for 
expanded activities. The Belgian firm 
indicates it will consider any U.S. 
line of products to which its facilities 
can be adapted. Adequate capital is 
available, according to the firm. 

Facilities of the metal working divi- 
sion include planing, bending, cutting, 
are-butt, seam and spit welding, form- 
ing and stamping, and cold-bending 
sections. Facilities also include a mech- 
anical section including a forge, plan- 
ing, milling, and trueing sections. 
The finishing section of the plant is 
equipped for sand blasting, parkeriza- 
tion, and painting (muffle and furnace 
with infra-red lamps). 

Photographs illustrating the firm’s 
present production line are available 
on loan from the Trade Development 
Division, Bureau of Foreign Commerce, 
U.S. Department of Commerce, Wash- 


ington 25; D.C. Interested firms also 
are invited to correspond with 
PREFABEL, S.P.R.L., 4 Arenberg- 


straat, Antwerp, Belgium. 





Liquid Level Indicator 
Offered by Australian 


A West Australian inventor of a 
warning device, which indicates when a 
liquid has reached a desired level in a 
container, offers the product to a U.S. 
company to manufacture, under license, 
and distribute on a worldwide basis. 

The inventor, Charles J. P. Smith, 
claims his device indicates when liquid 
in a container has reached a predeter- 
mined level. In the home the invention 
could be used in bath tubs, washing 
machines, and laundry basins. It could 
also be applied in industry or hospitals. 
Production costs would be about $1, 
according to Mr. Smith. ; 

Applications reportedly have been 
made for Australian and U.S. patents. 

Interested firms should address cor- 
respondence directly to Charles J. P. 
Smith, 212 Grand Promenade, Scar- 
borough, Western Australia. 
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FAIRS AND EXHIBITIONS 





U.S. Industrial Exhibit in Poland 
Emphasizes Safety, Quality Control 


DEMONSTRATION of U.S. industrial progress, with emphasis 
on safety for workers and consumers and on controls to assure 


uality production, was scheduled to o 
the 30th International Trade Fair on 


n at the U.S. exhibition at 
une 11 in Poznan, Poland. 


The exhibit marks the fifth successive year of U.S. participation 


in the Poznan fair. 
sented. 


Exhibit Attractive 


“With the collaboration of U.S. in- 
dustry, we have arranged an exhibit 
which has animation and attractive 
design and presents techniques that 
may well be useful in Poland,” said L. 
Edward Scriven, Director of the Of- 
fice of International Trade Fairs, U.S. 
Department of Commerce. 

“The United States’ concern for 
workers and consumers is well illus- 
trated as a constructive principle in 
our successful industrial economy. I 
am sure our exhibition will be given 
the same favorable reception U.S. show- 
ings have always received from the 
people of Poland,” he said. 

More than 120 U.S. companies were 
scheduled to be represented in the dis- 
play, which is housed in the glass-walled 
U.S. pavilion. The pavilion was erected 
in 1958, together with four smaller tem- 
porary structures and an outside area. 

A large picture of President Kennedy 
and his greeting to the Polish people 
will be seen by visitors as they enter 
the pavilion. 

A legend near the exhibit area 
states, “Industrial progress is the prod- 
uct of men and machines. Protecting 
these most valuable resources is there- 
fore everybody’s concern and every- 
body’s gain. . . . Accident decrease 
means production increase.” 

Calling special attention to the safety 
theme, illustrated throughout the expo- 
sition, is fire-fighting equipment, some 
of which will be demonstrated in use 
against specially-lighted fires in the 
outside arena. Foam nozzles will be 
among those used. 

Varieties of equipment to achieve 
mine safety will also be shown, includ- 
ing miners’ apparel, safety devices, and 
rescue equipment. 


Disability Not Inability 


The OITF says the use of prosthetics 
equipment by a man who lost both 
hands in an accident at the age of 14 is 
certain to be a crowd-stopping demon- 
stration, as it has been at other fairs. 
As a prosthetics company executive he 
shows that disability need not be in- 
ability. 

His activities will be viewed not only 
by the crowd in his area but also will 
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About 50 nations were scheduled to be repre- 





be televised on a closed circuit system 
which will enable others to see him on 
screens in adjacent areas. 

In a special library within the exhibit 
there will be 1,500 books covering sci- 
ence, industry, and art. A copying 
machine will be in use thefe, making 
possible the reproduction of pages in 
which readers have special interest. 

Historically, the Poznan fair traces 
back to the 13th century, when Poland 
was a member of the Hanseatic League 
and Poznan an active trading center. 

Additional information about the fair 
may be found in the Foreign Commerce 
Weekly, May 1, 1961, p. 45. 





Over 130 Firms Represented 
At Amsterdam Bicycle Show 


AMSTERDAM.—The 44th interna- 
tional exposition of bicycles, motor- 
cycles, motorized bicycles (buzz bikes), 
and scooters was held here February 24- 
March 5. : 

The show, sponsored and organized 
by the Netherlands Bicycle and Auto- 
mobile Industry Association (RAI), was 
held in the new RAI building. 

More than 130 firms from the Nether- 
lands, Italy, West Germany, Austria, 
Belgium, Czechoslovakia, France, Swe- 
den, Yugoslavia, Japan, and the United 
States were represented by Netherlands 
firms. 

The exhibits consisted mainly of bi- 
cycles, buzz bikes, motorcycles and scoot- 
ers. A prototype of a U.S.-made plas- 
tic bicycle was on display and reportedly 
attracted considerable attention. 

Exhibitors interviewed said the show 
was very successful and the volume of 
business transacted was very satisfac- 
tory. Most of the public interest, they 
said, went to the buzz bikes for which 
large orders were booked. 

The next “two-wheeler” exposition is 
scheduled for early 1963. The exact 
dates will be published when announced. 
—WU.S. Consulate General. 

Copies of the official fair catalog for 
the 1961 exposition are available on loan 
from the Trade Development Division, 
Bureau of Foreign Commerce, U.S. De- 
partment of Commerce, Washington 25. 





U.S. Boats Popular 
At Swedish Display 


GOTEBORG.—Two U.S. 25-foot 
family boats, built of wood by a Chicago 
boatyard, reportedly were of partic- 
ular interest at the second Swedish 
International Boat Show here February 
9-19. 

The 1962 display is scheduled for 
February 8-18, and the management 
has announced that more than 6,000 
square meters of exhibit space have 
been reserved. 

The display at the 1961 Show com- 
prised about 300 boats, 600 motors, and 
accessories of all kinds. The boats 
varied in size from small dinghies to 
exclusive cruisers built of fiber glass or 
wood. 

Among the sailing boats exhibited 
was the Swedish “folk boat” and a 
coastal cruiser with four bunks, a two- 
ring cooker, and water tanks of stain- 
less steel, built to U.S. standards. 


Trend Toward Fiber Glass 


A trend toward, fiber glass rather 
than wood was seen this year, and 
fiber glass motor boats reportedly 
dominated the show. Outboard motors 
with up to 80 horsepower were on 
display. 

Among the accessories exhibited were 
emergency transmitters, rowboats, boat 
trailers, floating jetty sections, boat 
fittings, life jackets, windproof and 
waterproof clothing for marine sports, 
water skis, wet suit material, fishing 
tackle, boat varnish, and maintenance 
products. 

Business results were reported by the 
management as entirely satisfactory 
and it was stated that new records were 
set in all categories. In addition, ex- 
hibitors reported many contacts which 
may result in business transactions 
later in the year. 

A total of 53,159 visited the Fair. 
About 300 commercial exhibitors repre- 
senting Swedish and foreign firms par- 
ticipated. 

There were 13 other countries repre- 
sented—Belgium, Canada, Denmark, 
Great Britain, Finland, East Germany, 
West Germany, Holland, Italy, Nor- 
way, Poland, Switzerland, and the 
United States. Most of these countries 
participated through agents or repre- 
sentatives in Sweden.—U.S. Consulate 
General. 

Copies of the 1960 official fair cata- 
log, and a report of the Boat Show 
listing U.S. exhibitors, are available 
on loan from the Trade Development 
Division, Bureau of Foreign Commerce, 
U.S. Department of Commerce, Wash- 
ington 25, D.C. 
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TRANSPORTATION AND UTILITIES 





Twenty-eight Firms Apply 
To Operate New Hydrofoil 


Twenty-eight firms have applied to 
be considered as prospective commercial 
operators of the new 104-foot, 80-ton 
experimental oceangoing hydrofoil 
craft, now nearing completion by the 
Grumman Aircraft. 

The Maritime Administration re- 
cently made this announcement. 

The applications were received from 
the Pacific, Atlantic, and Gulf Coasts, 
a Great Lakes steamship operator, and 
from Hawaii. They covered a variety 
of projected services, ranging from 
commuter service in metropolitan areas, 
service from the U.S. mainland to 
Bermuda and to Nassau, an_ inter- 
island service for the State of Hawaii, 
other contiguous domestic services, and 
U.S.-foreign service in the Caribbean 
and Gulf of Mexico. 

Other areas of suggested commercial 
operation included deep sea fishing, off- 
shore drilling operations and use on the 
Atlantic missile range. 


Applications Determine Service 

The letters of interest will be con- 
sidered by the Maritime Administra- 
tion in determining the most suitable 
service for employment of the ship and 
as a basis for contractor selection and 
negotiations for an operating agree- 
ment. 

The hydrofoil ship, named the H.S. 
Denison, in honor of the Maritime 
Administration’s first coordinator of 
research, is being constructed by Dy- 
namic Developments, Inc., of Grumman 
Aircraft Corp., as part of the'Maritime 
Administration’s research program in 
the interest of investigating advanced 
ship forms for commercial use. 

Following completion this summer, 
the ship will undergo an initial tech- 
nical evaluation period of approxi- 
mately 6 months. The test operations 
will then begin by a commercial opera- 
tor to be selected from among the 28 
firms that have submitted letters of 
application. 

Under its statutory authority, the 


‘Maritime Administration may arrange 


for operation of the H.S. Denison for 
experimental or testing purposes in the 
foreign or domestic trade of the United 
States under a General Agency Agree- 
ment or Bareboat Charter Agreement. 
Directed by Administration 

Under a General Agency Agreement, 
the operation would be entirely under 
the direction and for the account of 
the Maritime Administration, U.S. De- 
partment of Commerce. 

Under the Bareboat Charter Agree- 
ment, the operation would be for the ac- 
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US., Canada Make Arrangements 
For Great Lakes Pilotage System 


Yn United States and Canada have agreed on arrangements for 
a coordinated pilotage system to meet requirements for the pilot- 
age of ocean vessels navigating the waters of the Great Lakes and 
the St. Lawrence River as far east as St. Regis, N.Y. 

The basis for this pilotage system is provided for in Public Law 
86-555 (Great Lakes Pilotage Act of 1960) and Canadian legislation 
of August 1, 1960, to amend the Canada Shipping Act. 


Under P.L. 86-555, the Secretary of 
Commerce has regulatory responsi- 
bilities concerning the operations of 
U.S. pilots in such a system. 

The Secretary is also authorized to 
enter into certain arrangements with 
the appropriate Canadian agency for 
coordination of, and participation by, 
U.S. and Canadian pilots in pilotage 
of the vessels concerned in the afore- 
mentioned waters of both countries. 


Written Arrangements Provided 


Section 6 of the Great Lakes Pilot- 
age Act provides that written arrange- 
ments between the Secretary of Com- 
merce and the Canadian agency shall 
be subject to approval of the Secretary 
of State. 

Written arrangements between the 
Secretary of Commerce and the Min- 
ister of Transport of Canada, as head 
of the appropriate agency of Canada, 
are covered in an annex of the agree- 
ment reached by the exchange of notes. 

These arrangements provide for the 
basis of participation by U.S. pilots 
registered by the Secretary of Com- 
merce and by Canadian pilots registered 
by the Minister of Transport. 

Provision is also made for coordina- 
tion in the number of pilots to be 
registered; the dispatching of pilots 
and use of facilities by pilotage pools; 
rates, charges, and conditions for the 
performance of pilotage services; shar- 
ing of revenues and expenses by pools, 
and accounting in connection with this; 
and the reporting of violation of regu- 
lations. 





count of the bareboat charterer who 
assumes all risks for his account and 
also for the Government. 

Charter terms would be negotiated 
at reasonable rates and would include 
such restrictions and conditions as the 
Maritime Administrator determines to 
be necessary or appropriate to protect 
the public interest, including recapture 
of profits as provided by law. 

The charter will also include pro- 
visions for full opportunity of the Mari- 
time Administration to inspect the ship 
and its performance and to obtain com- 
plete information on the experimental 
operations. 





U.N. Special Fund 
Assists 42 Projects 


The Governing Council of the United 
Nations Special Fund recently approved 
contributions to the projects in various 
countries. 

Additional information is available 
on each project from the Transporta- 
tion and Utilities Staff, Office of Eco- 
nomic Affairs, Bureau of Foreign Com- 
merce, U.S. Department of Commerce, 
Washington 25, D.C. 

The country, project, special fund 
allocation, and government contribution 
are as follows: 

Argentina: Forestry and watershed man- 
agement training institute, Buenos Aires, 
$599,100, $566,000. 

Bolivia: Pilot mineral survey of the Cor- 
dillera and Altiplano, $922,000, $685,000. 

Brazil: National ferestry school, Viscosa, 
$1,265,100, $976,000. 

Burma: Survey of lead and zine mining 
and smelting, $590,400, $233,000. 

Cambodia and the Republic of Viet-Nam: 


Mekong River delta model study, $642,800, 
$116,000. 

Cameroun: 
training 
$1,518,000. 

Chile: Instructor and foreman training 
center, Santiago, $1,140,100, $665,000. 

Colombia: Agricultural training and Re- . 
search Cauca Valley, $931,700, $634,000. 

Cuba: Central agricultural experimental 
station, Santiago de las Vegas, $1,157,600, 
$1,878,000. 

Cyprus: Agricultral research 
Nicosia, $787,000, $1,156,900. 

Ecuador: National polytechnic 
Quito $1,321,400, $1,700,000. 

Ghana: Institute of public administration, 
Accra $523,700, $1,322,000. 

Haiti: Animal husbandry demonstration 
project, Plaine des Cayes, $338,800, $250,000. 

Honduras: Survey of pine forests, $422,- 
300, $580,000. 

India: Institute for petroleum explora- 
tion, $790,300, $1,043,700; Central instruc- 
tor training institute, Madras, $612,000, 
$1,690,000. 

Iran: Vocational instructor and foreman 
training center, $762,400, $975,000. 

Iraq: Management development and su- 
pervisor training center, Baghdad, $604,100, 
$423,000. 

Israel: Ceramic and silicate industries 
laboratories, Haifa, $301,200, $363,900. 

Ivory Coast: Secondary school teacher 
rg institute, Abidjan, $1,034,800, $2,- 
115, i 


Secondary school 


1 teacher 
institute, Yaounde, 


$1,174,800, 


institute, 


school, 


(See Fund, page 32) 
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Aruba Plans Several Major Works 


Concerning Powerplants, Harbors 


GEVERAL major transportation and utilities projects will be 
undertaken in Aruba as a result of the planned complex of chem- 


ical industries at Balashi. 


The saline water conversion and electric powerplants, both at 
Balashi, will be extended; an industrial harbor will be constructed 
at Bacadera; and urgently needed improvements to the harbor of 


Oranjestad will be carried out. 


Harbor Project First 


The first project which is likely to 
be started is the dredging of the 
Oranjestad harbor, budgeted for 4.5 
million NA francs ($2,360,000). Work 
involved will be the removal of material 
at the harbor’s entrance and exit, which 
lie in the coral reef that protects the 
piers. 

Second project is the airport. It 
can begin as sooon as the specifications 
have been drawn up. The budgeted 
cost is 17.5 million NA francs ($9.2 
million), including the new terminal 
at 3.5 million NA francs ($1.8 million). 

The remaining public sector projects 
also are expected to be started in 1961, 
the last of which will be the industrial 
harbor which will give the industrial 
plants access to the sea. Its cost is 
estimated at 11.5 million NA francs 
($6 million). 

Work will involve dredging entrances 
into the reef, deepening the lagoon be- 
hind the reef, and filling the beach and 
part of the lagoon to make a level in- 
dustrial site and wharf. 

Financing of the public sector pro- 
jects has been promised by the 
Netherlands government. 


Fund... 


(Continued from page 31) 


Jordan: Groundwater survey of the Azraq 
area, $811,300, $417,500. 

Korea: Agricultural survey and demon- 
stration in selected watersheds, $563,100, 
$373,000 

Laos and Thailand: Survey of minerals 
and mineral processing industries in the 
Lower Mekong River Basin, $424,300, 
$145,000. 

Malaya, Federation of: Telecommunica- 
tions training center, Kuala Lumpur, $896,- 
100, $2,431,500. 

Nepal: Hydroelectric development of the 
Karnali River, $974,400, $225,000. 

Nigeria: Soil and water resources survey 
of the Sokoto Valley, $1,552,300, $720,000. 
Vocational training program, $1,002,600, 
$504,900; fisheries survey in the western 
region, $564,000, $265,000. 

Pakistan: National forestry research and 
training program, $1,061,800, $3,528,000. 

Peru: Resources surveys in Central Peru 
(Peru-Via), $1,277,000, $1,230,000. 

Philippines: Telecommunications training 
institute, Manila, $968,600, $662,700. 

Saudi Arabia: Higher institute of tech- 
nology, Riyadh, $965,500, $2,037,000 

Senegal: Instructor and foreman training 
center, $486,600, $1,138,900. 

Sudan: Forestry research and education 
center, Khartoum, $832,600, $390,000; land 
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Approximately three 30,000-kilowatt 
thermal-electricity generating units 
and two multi-stage flash evaporators 
(saline water conversion), with a 
capacity of 4,000 cubic meters a day, 
will be required. 


Plants To Be Built 

The chemical industries complex to 
be built at Balashi, and to cost an 
estimated $41 million, will consist of 
an ammonia plant, a nitric acid plant, 
a urea plant, and a complex fertilizer 
plant. 

In connection with the financing and 
operation of the industrial complex, 
except for the ammonia plant, the 
Aruba Chemical Industries N.V. was 
formed. 

This concern has been founded by 
important international industrial and 
finacial groups. The ammonia plant 
will be financed and operated by The 
Standard Oil Co. of New Jersey. 

Further information on the above 
projects may be obtained by commun- 
icating with F. J. Tromp, acting chief, 
Economic Development Bureau, Oran- 





jestad, Aruba. 





and water use survey of Kordofan Province, 
$889,900, $500,000; secondary school teacher 


training institute, Khartoum, $1,074,400, 
$1,941,000. 

Thailand: Productivity center, Bangkok, 
$567,300, $212,600; technical institute, 


Thonburi, $1,081,700, $1,954,000. 

United Arab Republic: National institute 
of standards, $973,700, $4,000,000; Central 
agricultural pesticides laboratory, Cairo, 
$616,000, $370,000. 

United Kingdom, Federation of Rhodesia 
and Nyasaland: Multipurpose survey of the 
Kafu River Basin, $786,100, $589,000. 

United Kingdom, British Guiana: Survey 
of. Canje Reservoir Scheme, $352,600, 
$253 ,000. 





Ecuador’s supply of edible fats and 
oils, consisting of lard and soybean, 
palm, coconut, and olive oils, is expectéd 
to total 16,000 short tons in 1961— 
moderately larger than last year’s sup- 
ply, according to the Foreign Agricul- 
tural Service. 

The increase will be due mainly to 
a somewhat larger production of lard 
and palm oil, a 10-percent increase in 
imports of palm oil, and a slight in- 
crease in imports of coconut oil. 


Power Supply Expansion 
Planned in Indian State 


MADRAS.—Although additional gen- 
erating capacity is being installed by 
the Kerala State Electricity Board 
(located in Madras), there is a threat- 
ened power shortage because several 
dams which will feed these generating 
units have not yet been completed. 

The actual power output also tends 
to be below installed generating ca- 
pacity because of the vagaries of the 
monsoons, which affect the flow of the 
rivers and thus the water levels of the 
hydroelectric reservoirs. The water 
supply situation is accentuated towards 
the end of the dry season (April-May). 


Power May Be Cut 


The Government of Kerala announced 
recently that a power cut might have to 
be imposed because water levels in the 
hydroelectric reservoirs had reached a 
low of 300 million cubic feet as com- 
pared to 1,300 million cubic feet at the 
same time last year. 

Taking these factors into account, the 
average power output in Kerala has 
been estimated at about 106,000 kilo- 
watts or 72 percent of the installed ca- 
pacity of 147,500 kilowatts. By com- 
parison, present demand for power in 
Kerala has been estimated by state 
government officials on two separate 
occasions at 150,000 kilowatts and at 
2.02 million kilowatt-hours. 

These estimates represent an increase 
of 16,000 kilowatts, or 12 percent over 
the 134,000 kilowatts estimated in 
October, 1960, and 0.6 million kilowatt- 
hours, or a 42 percent increase over the 
1.42 million kilowatt-hours estimated 
for 1960-61 (April 1-March 31). 

Relief from this tight power situa- 
tion depends on completion of additional 
power projects currently in various 
stages of construction. 

Projects under construction on the 
Mudirapuzha River system are the 
Panniar powerhouse with an installed 
capacity of 30,000 kilowatts, scheduled 
for completion in 1962-63, and the 15,- 
000-kilowatt capacity third generator 
at the Neriamangalam powerhouse 
scheduled for operation this month. 

The proposed 90,000-kilowatt La- 
kshmi project, which is also located on 
this river system, remains in the early 
planning stage and appears not to have 
been included in the third 5-year plan. 
The Sholayar powerhouse with an in- 
stalled capacity of 54,000 kilowatts on 
the Chalakudi River is due to be com- 
pleted in 1963-64. 


Preliminary Work Starts 


Preliminary work on the leveling of 
site and construction of approach roads 
(See Power, page 35) 
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specialties, including cortosteroids, diuretic products, antihypertensives, and 
antihistamines. 

Omnibus export credit bill consolidates existing export credit and insurance 
legislation, and expands it too. All types of goods are eligible for insurance 
instead of only capital goods as at present. Guarantee period is lengthened; types 
of risks covered are broadened; insurance may be obtained against exceptional 
payments delays; waiting period before payment of claims reduced; and, within cer- 
tain limits, losses from price changes are also insurable. 


® JORDAN.--The Government has increased import duty on electric conduit 
tubing from 11% to 45% to increase protection to a local electrical conduit tubing 
factory. This was the fourth measure to increase customs duties in 2 months. 


@ LEBANON.--The second U.S. stock brokerage firm, Hayden, Stone & Co., has 
opened an office in Beirut; the first company was Fahnestock & Co., established 
in 1956. 

Conclusion with France of first bilateral tax convention may herald similar 
efforts to regularize Lebanese relations with other countries in this field. 

Pending action by new cabinet on relieving tight money situation and launching 


development projects, economic stagnation continues except in automobile and 
household appliance trades. 


@ MEXICO.--Industrial developments include: Establishment of a rubberized pad 
manufacturing firm, Panamericana Tulatex, in Merida, Yucatan, by Mexican-U.S. 
investors (capitalization of $375,000); Dicon, S.A. de C.V., Ave. Popocatepetl 26, 
Mexico, D.F., licensed by Kestner Evaporator & Engineering Co., Ltd., London, to 
manufacture chemical evaporators, crystalizers, and dryers, and by Richard M. 
Armstrong Co., West Chester, Pa., to manufacture Armstrong heat-transfer equipment, 
including shell and tube exchangers for chemical and petroleum plants, vaporizers, 
etc. ; Lestoil de Mexico, S.A. de C.V., affiliate of U.S. parent company, willing 
to license Mexican firms on royalty basis for manufacture of its detergents and 
chemical products; Valenmex, S.A., Vulcanizacion No. 14, Mexico, D.F., a new com- 
pany capitalized at $160,000, will manufacture steam traps and pressure valves, 
using patents of Velan Engineering Co., Ltd., Montreal, Canada; Perfumes Carven, 
S.A., affiliate of French firm Carven, will manufacture perfume and cosmetics in 
Mexico City area; Swimquip de Mexico, S. de R.L.M. Cervantes Saavedra 15, Mexico, 
D.F., a firm with $240,000 capital, to specialize in building and equipping swimming 
pools; Cables Mexicanos, S.A., Zona Industrial Cuautitlan, State of Mexico, start~ 
ing a plant to manufacture steel wire with investment about $1.6 million, making 
Mexico self-sufficient in most types of steel wire. 


@ NETHERLANDS.—The Finance Minister has informed the Second Chamber that the 
Government has decided not to implement the income tax reductions tentatively 
scheduled for July 1. He emphasized, however, that the decision was a postpone- 
ment and did not indicate change in Government policy to lower the tax burden. He 
remarked that before the end of 1961 the Government would introduce a bill setting 
definite date for income tax reduction and possibly corporate tax reductions also. 


® SINGAPORE.--An Australian trade ship has visited Singapore. Products of 200 
Australian firms were displayed, and 48 Australian businessmen travelled with the 
exhibits to answer questions, take orders, and grant agency representations. 
Products displayed ranged from foodstuffs and consumer goods to building materials 
and construction equipment. Five trade fairs (four floating fairs) and three trade 


missions, including one sponsored by the U.S. Government, have visited Singapore 
this year. 


® SWEDEN.--The Swedish trade fair in Goteborg included 1,666 exhibitors, of 
which 1,104 were foreign and 562 Swedish; 25 nations were represented. There were 
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46 U.S. exhibitors; 65% of total visitors (161,261) called at the U.S. trade and 
information booth. 


® SWITZERLAND.--The fifth Swiss import fair will take place in Zurich, March 
16-25, 1962. As usual, only goods of foreign origin will be accepted for exhi- 
bition. Conditions limiting participation to importers domiciled in Switzerland 
will no longer be applied rigidly and foreign firm not yet represented in Switzer- 
land may now be admitted. Exhibits will include production and capital equipment 
and technical requisites, particularly in the following fields: metals, plastics, 
machines, equipment, instruments, tools, electrical, heating, pneumatics, hy- 
draulics, loading, transport, traffic, photography, cinematography, option, office, 
organization, accident prevention, and insurance. 


@ TRINIDAD AND TOBAGO.--Dominion Oil, Ltd., soon will begin drilling opera- 
tions 6-8 miles off the east coast in a 100,000 acre leased area. 

The 1960-61 budget, with expenditures estimated at $125.1 million ($41.3 
million for development projects) has been presented to Legislative Council. 
Reportedly no tax increase will occur to meet revenue requirements; loans and 
reserves will be used. 

Yugoslavia has appointed a trade representative in Port of Spain to promote 
commerce between the two countries. A new, direct-shipping service between Yugo- 
Slavia and the Federation reportedly is contemplated. 





@ TURKEY.--A decree has been issued radically changing current implementation 
of the Patent Right Law as affecting pharmaceuticals. Only industrial products are 
patentable under existing patent law; pharmaceutical patents are specifically denied 
patent rights; existing patents for pharmaceutical products will be cancelled and 
no more will be issued. Import permits for certain patented products have already 
been refused, and importers are shopping around for cheaper substitutes from coun- 
tries which do not recognize patents, i.e., Soviet-bloc countries and Italy. The 
Government is working on new royalty policy which also is expected to curtail 
earnings. 


® UNION OF SOUTH AFRICA.--New import restrictions remove certain goods from 
the free list and make them subject to an import permit. Chiefly among these items 
are woven and knitted piece goods. Degree of licensing restriction will depend 
largely on whether or not substitute goods of domestic sources are available and 
condition of foreign exchange reserves at the time. Certain Group B goods (based 
on quotas) have been placed on "premium" basis. For these goods, every rand thereof 
imported, the importers must surrender 3 rands of his quota. Therefore, few 
importers will elect to deplete their overall quotas unnecessarily by importing 
these goods. Goods covered are generally those which can be satisfied from local 
sourees or which are regarded as luxury products. 

A Cape Town sports car, Glassport Motor Co. Dart, enters the U.S. market 
following a $448,000 order placed at last World Motor Show in New York. 


® UNITED ARAB REPUBLIC (EGYPT).--A law has been drafted establishing a General 
. Organization to regulate imports of industrial raw materials, under which tenders 
would be invited for their provision by international firms, according to the press. 


® VENEZUELA.--Slow-up in payment of international drafts and reluctance to 
import many items until their status as free-market or controlled-market imports 
is clarified, has slowed or stopped import even of raw materials. The latter may 
affect production for some time. In spite of atmosphere of uncertainty, investments 




















were made by four different companies to assemble Renault, Mercedes-Benz, American 
Motors, and Nissan motor vehicles. Aluminium, Ltd., ABC-Paramount, and American 
Home Products also made substantial commitments. Another local coffee company 
announced the opening of a powdered coffee plant, and a Remington Rand subsidiary 
has announced that it would start assembling typewriters. 
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COMMODITY NEWS 





U.K. Boosts Purchase 
Of U.S. Toys, Dolls 


U.S. exports of toys and games to 
the United Kingdom boomed to 327.9 
percent in 1960 over the 1959 exports. 

The United Kingdom rose from the 
tenth largest market to fourth with 
purchases totaling $564,120 in 1960, 
according to preliminary figures of the 
U.S. Bureau of the Census, compared 
to purchases of $131,839 in 1959. 
Larger purchases of plastic toys and 
toys and games, n.e.c., brought about 
the increase. 

Plastic toys shipped to the United 
Kingdom in 1960 totaled $373,179 in 
contrast to $69,624 in 1959—an in- 
crease of 436 percent. Of the seven 
toy classifications exported, plastic toys 
comprised 66.2 percent of the total in 
1960, compared to 52.8 percent in 1959. 
The United States supplied toys and 
games, n.e.c., valued at $129,527 in 
1960, whereas in 1959 the total value 
of this group amounted to only $26,127. 

In 1959 the United Kingdom did not 
purchase any goods classified in the 
children’s wheel conveyance, n.e.c., 
category from the United States. In 
1960 although their imports were rela- 


tively low for this group, however, they 
purchased $2,917. 

The only U.S. export classification to 
show a decrease was rubber toys, balls 
and novelty balloons, n.e.c. Shipments 
of this category to the United Kingdom 
have been small, amounting to $3,540 
in 1959 and $1,623 in 1960. 





U.K. Instrument Industry 
Achieves Record Output 


Total deliveries of scientific and in- 
dustrial instruments and apparatus in 
the United Kingdom rose 12 percent 
in 1960, compared with the previous 
peak year, 1959, according to an official 
British Government report. Export 
shipments also reached new highs in 
1960—or about 25 percent of output. 

The index of the 1960 volume of 
deliveries stood at 131 (1956=—100), 
while export shipments rose 26 percent 
to a 144 index level. 

Increases were widespread in all 
groups. Optical instruments, electrical 
measuring instruments, and industrial- 
process measuring and control instru- 
ments made the greatest gain. 





Field Offices Serve U.S. Businessmen 


The International Trade Specialists 
in the U.S. Department of Commerce 
Field Offices are prepared to assist 
business firms in developing and ex- 
panding markets abroad, whether the 
firms are experienced exporters or are 
just entering this field. Assistance 
which can be obtained includes: 


Finding markets abroad. 

Locating business partners abroad 
such as agents, distributors, etc. 

Furnishing business information on 
foreign firms. 

Providing specific business opportuni- 
ties abroad. 

Furnishing information on foreign 
duties and regulations. 

Informing commercial offices at U.S. 
Foreign Service Posts of impending 
visits by U.S. businessmen. 

Advising on the types of business or- 
ganizations to be set up abroad. 

Explaining the documentation re- 
quired to make export shipment. 
rs ee N. Mex., U.S. Courthouse. CHapel 
Atlanta 3, Ga., 604 Volunteer Bidg., 66 Luckie 

St., NW. dAckson 2-4121. 

Boston 10, Room 230, 80 Federal St. 

CApitol 3- 2312. ‘or 2313. 

Buffalo 3, N.Y., 504 Federal Bldg., 117 Ellicott 
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St. 16. 

Charleston 4, S C., Area 2, Sergeant Jasper Bldg., 
West Bnd Broad St. RAymond 2-7771. 

Cheyenne, wren 207 Majestic Bidg., 16th St. and 
Capitol Ave. Phone: 634-2731. 

Chicago 6, Ill., Room 1302, 226 W. Jackson Blvd. 
ANdover 3-3600. 
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Cincinnati 2, Ohio, 915 Fifth Third Bank Bldg., 
36 E. Fourth St. DUnbar 1-2200. 

Cleveland 1, Ohio, Federal Reserve Bank Bldg., 
E. 6th St. and Superior Ave. CHerry 1-7900. 

Dallas 1, Tex., Room 38-104, Merchandise Mart. 
Riverside 8-5611. 

on. 2, Cele., 142 New Customhouse.:KEystone 
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4-4151. 
Detroit 26, Mich., 438 Federal Bldg. WOodward 
3-9330. 


Greensboro, N.C., 407 U.S. Post Office Bldg. 
BRoadway 3-8234. 


Houston 2, Tex., 610 Scanlan Bidg., 405 Main 
St. CApitol 2-7201. 

Sosteeeete 1, Fla., 425 Federal Bldg. ELgin 

~ 4-T111. 

Kansas City 6, Mo., Room 2011, 911 Walnut St. 
BAltimore 1-7000. 

Leos Angeles 15, Calif., Room 450, 1031 S. Broad- 
way. Richmond 9-4711 

—. 3, Tenn., 212 Falls Bldg. JAckson 


Miami ve. "Fastin 408 Ainsley Bldg., 14 NE. First 
min lis 1 ‘so4 Federal Bidg., 110 S. 
4th St. Fitderal 3-8 2 


New Orleans 12, La., ror) oa Charles Ave. Phone: 
529-2411. 

— 1, N.Y., Empire State Bldg. LOngacre 

Philadelp hia 7, Pa., Jefferson Bldg., 1015 Chestnut 
St. Alnut 3-2400. 


home Ariz., 187 N. Second Ave. ALpine 
Pittsburgh 22, Pa., 107 Sixth St. GRant 1-5370. 


Portland 4, Oreg., 217 Old U.S. Courthouse Bldg. 
CApitol 6-8361 

Reno, Nev., “ne Wells Ave. Phone: 2-7133. 

Richmond 19, Va., Room 309, Parcel Post Bldg. 
Milton 4-9471. 

& oe 1, Me., 910 New Federal Bldg. MAin 

Utah, a 115, 222 S.W. 

Temple St. ” pivis 8-29 

San amet» A 3 Calif., on, 419 Customhouse. 
— 111. 
Savannah, — 235 US. Courthouse and P.O. 
Bldg. ADams 2-4755 

Seattle 4, Wash., 809 Federal Office Bldg., 909 
First Ave. MUtual 2-3300 


U.S. Sales of Toys, Games 
To EEC Rise 34.6 Percent 


U.S. exports of dolls, toys, and games 
to the European Economic Community 
(EEC) were valued at $758,464 in 
1960, according to preliminary figures 
of the U.S. Bureau of the Census. In- 
creased purchases were 84.6 percent 
over the 1959 figure of $563,395. 

The Federal Republic of Germany 
was the largest purchaser in 1960, 
buying $242,070 or 32 percent of the 
$758,464 total exports. The next larg- 
est purchaser in this group was Bel- 
gium and Luxembourg with $188,913 or 
25 percent of the total. 


o 
Plastic Toys Lead Exports 

By far the largest export classifica- 
tion was plastic toys. In 1960, U.S. 
exports of plastic toys to the EEC were 
$441,290—an increase of 42 percent 
from the 1959 level of $310,836. 

Plastic toys comprised 58.2 percent 
of all dolls, toys, and games exported 
to the European Economic Community 
in 1960. Germany, the major market, 
purchased $166,082 or 37.6 percent of 
the total value. In 1959 German pur- 
chases of this commodity totaled 
$118,284. 

There was also a substantial rise in 
EEC purchases of toys and games, 
n.e.c., with Germany again the largest 
market. All the other EEC countries, 
France, Netherlands, Italy, Belgium, 
and Luxembourg, made substantial 
purchases of toys and games. This 
classification represented 27.5 percent 
of EEC total toy purchases in 1960. 
German purchases in this classification 
totaled $208,251 in 1960, an increase 
of 30.2 percent from the 1959 level of 
$160,003. 

EEC purchases of all other toys in- 
creased, except mechanical toys which 
dropped from $15,735 in 1959 to $9,464 
in 1960. Germany remained the largest’ 
market and purchased $6,504 or 68.7 
percent of the $9,464. 





Power... 
(Continued from page 32) 


has begun on the Pamba-Kakki (Sa- 
barigiri) project on the Pamba River. 

This project envisages an installed 
capacity of 300,000 kilowatts, with com- 
pletion scheduled in 1965-66. 

Information is not available concern- 
ing the plans, if any, of the Kerala 
State Electricity Board to implement 
its reported decision to install three 
3,000-kilowatt capacity diesel units.— 
U.S. Consulate General. 
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U.S. GOVERNMENT ACTIONS 





U.S. Grants $5 Million Loan To Help 
Chile Create Home Finance System 


T= U.S. Government has approved a $5 million Development Loan 
Fund loan to the Central Savings and Loan Bank of Chile which is 
regarded as a prototype of U.S. assistance to developing countries 


in the field of housing. 

The loan is expected to provide a gen- 
eral pattern for seed-capital assistance 
for middle-income housing development 
in Latin America, in that it is designed 
to help create a nationwide system of 
new private institutions to expand in- 
dividual local savings and investment 
for home ownership. The relatively 
small amount of loaned funds will be 
applied in such a way as to help mobil- 
ize potential local savings running into 
the hundreds of millions of dollars for 
mortgage home financing. 

The recently authorized Central Sav- 
ings and Loan Bank, an autonomous 
agency of the Government of Chile, is 
roughly comparable to the U.S. Home 
Loan Bank Board. The function of the 
bank is to charter, regulate, and sup- 
port a nationwide network of new 
private savings and loan associations 
also authorized by the same Chilean 
legislation. Among other things, the 
bank will insure savings deposits in, 
and mortgage loans made by, the asso- 
ciations. It will also act as a central 
credit agency for the associations by 
lending them funds, purchasing their 
mortgage paper, and helping create a 
secondary market for such paper. 

At present, 15 private savings and 
loan associations are being organized 
in eight of the larger Provinces of Chile. 
They are being formed by some of the 
most responsible Chilean commercial 
and industrial interests and also by co- 
operatives, labor, and other groups in 
urban centers. It is estimated that by 
the end of a year associations will be in 
operation in every large urban center in 
Chile and that they will finance new 
housing construction at a rate rising 
from 2,500 homes in the first year to 
possibly 6,000 or more homes a year in 
the near future. The Central Bank is 
making special provisions to enable the 
associations to begin financing homes 
almost immediately after their estab- 
lishment. Already the initial construc- 
tion for homes to be financed by the sys- 
tem has begun in the earthquake zone 
of southern Chile. 





First Such System To Get U.S. Aid 


The savings and loan system is the 
first of its kind created in Latin Amer- 
ica with U.S. technical assistance and 
the first of its kind in the world to re- 
ceive financial assistance from any U.S. 
Government agency. Similar systems 
are being considered in at least seven 
other Latin American nations. 

The new savings and loan system igs 
expected to contribute to economic and 
social progress in Chile in at least three 
ways: 

@ Help expand construction of hous- 
ing as a large industry of vital impor- 
tance to the Chilean economy. 

@ Serve as a _ counterinflationary 
mechanism. To encourage savings in 
the face of possible inflation, the Bank 
will annually adjust the principal value 
of deposits in and mortgage loans of the 
associations in accordance with an offi- 
cial wage-salary index. 


@ Help overcome the social-economic 
problems presented by the severe hous- 


ing shortage in Chile. It is estimated 
that Chile needs 40,000 to 50,000 new 
homes every year merely to house the 
population increase and provide neces- 
sary replacements. 

The Chilean savings and loan system 
was largely inspired by a study and 
report made.in 1958 by two U.S. hous- 
ing experts, David L. Krooth and 
Arthur H. Courshon, under the auspices 
of the International Cooperation Ad- 
ministration. These and other consult- 
ants agree that the system is adequate 
to fiulfill its intended functions, and 
that Chile possesses sufficient local po- 
tential in terms of labor, materials, 
management, and prospective savings to 
carry out the program as outlined. 

The Central Bank became effective 
in January 1961 and will have an in- 
itial capitalization of $15 million, of 
which the DLF loan will constitute one- 
third. Another $5 million has been pro- 
vided from a grant of $20 million made 
available by the United States for re- 
construction needs after the earthquake 
disaster of May 1960. The remaining 
$5 million will be provided by the Gov- 
ernment of Chile. 

The Bank will be administered, in the 
words of the Chilean law, “with the 
greatest freedom of action” by a three- 
man Board of Directors. 

Realizing that the new Bank is a 
pioneering venture of considerable im- 
portance and with little precedent, the 
Directors have requested a U.S. savings 
and loan official to serve as bank 
advisor. 
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